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Enter  A 
Ne  w  Dimension 


Cross  the  threshold  of  the  Sun-Sentinel  production  ; 
facility  in  Deerfield  Beach,  Florida.  A  new  dimension 
in  architectural  design  for  publishing  efficiency.  f- 
Inside  is  an  uncongested,  straight-Ifne  flow  from  ,.j_ 
warehouse  to  loading  dock.  The  ease  and  simplicity  *  - 
of  centrally  cleaned  paper  folders.  The  silence  of 

a  guiet  room  undisfurbed  by  conveyors.  ’  *~ 
^  The  freedom  from  hazardous  waste  '  ; 

disposal.  All  part  of  a  structure 
where  form  has  met  function. 
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Sun-Sentinel, 

building  quality  into  newspaper  production. 

Himmrd  Palm  Beach  _ 

STun-Sentinel 

FUn-uhi's  Ahmcy  Market  ;  ,  '  " 
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[mm  WELL  15  Tve  BEsr  rb/enqe! 


My  job  is  to  direct  a  well-aimed  kick  at 
some  deserving  politician.  I  don't  guarantee 
it  will  change  his  tune,  but  you  can  bet 
he'll  sing  a  few  octaves  higher. ..." 


Steve  Kelley  catapulted  from  a  pole  vaulter  at 
Dartmouth  to  the  ranks  of  the  top  editorial  cartoon¬ 
ists.  Attacks  on  everything  from  congressional  spend¬ 
ing  to  taxes,  drunken  driving  to  TV  Evangelicals  are 
part  of  his  razor-edged  allure. 

Along  the  way,  this  true  disbeliever  has  gathered  a 
host  of  awards  from  groups  like  the  California  News¬ 
paper  Publishers  Association  and  the  U.S.  Industrial 
Council  Educational  Foundation  Dragonslayer. 

His  cartoons,  plus  those  of  our  other  8  cartoon¬ 
ists— Bruce  Beattie,  Mike  Ramirez,  Mark  Cullum, 
David  Catrow,  J.D.  Crowe,  Pat  Crowley,  Cary 


Markstein,  and  Bob  Englehart— have  appeared 
in  People  magazine,  the  New  York  Times,  Time 
and  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib¬ 
ing  newspapers  in  the  U.S.  and  Canada.  To  draw 
your  own  conclusions,  call  toll-free  800-445-4555* 
for  a  free  sample  of  our  EDITORIAL  CARTOON 
package,  available  camera-ready  daily,  weekly  or 
monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 


P.O.  Box  190  •  San  Diego,  CA  92112 

*Ala$ka,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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By  Doug  Borgstedt 

SEPTEMBER 

23-27— Canadian  Circulation  Managers  Association,  Hotel  Beausejour, 
Moncton,  N.B.,  Canada. 

27-29— Catholic  Press  Association,  Western  Regional  Conference,  Berkeley 
Conference  Center,  Berkeley,  Calif. 

OCTOBER 

3-6 — Associated  Press  Managing  Editors,  Annual  Conference,  Des 
Moines. 

8-12— Inter  American  Press  Association,  General  Assembly,  Monterrey, 
Mexico. 

8- 14 — National  Newspaper  Week. 

9- 13— Advertising  Media  Credit  Executives  Association,  Annual  Meeting, 

Marriott  Hotel,  Albuquerque. 

10- 11 — Newspaper  Features  Council,  Annual  Meeting,  The  Adolphus,  Dal¬ 

las. 

11- 13— NENA  Fall  Convention,  Hyatt  Regency  Hotel,  Old  Greenwich,  Conn. 

12- 14 — Society  of  Newspaper  Design,  Annual  Meeting  and  Workshop,  Har¬ 

bor  Beach  Marriott,  Fort  Lauderdale. 

13- 15— Foundation  for  American  Communications,  Poverty  in  the  Changing 

Economy,  Hotel  Pontchartrain,  Detroit. 

14- 21— National  Press  Photographers  Association,  Flying  Short  Course  ’89: 

Stamford  (Conn.)  Marriott,  Oct.  14;  Atlanta  Radisson  Inn,  Oct.  15: 
Arlington,  Texas,  Rodeway  Inn,  Oct.  17;  Minneapolis/St.  Paul,  Airport 
Hilton,  Oct.  19  and  Portland  Marriott,  Oct.  21. 

15- 18 — Newspaper  Research  Council,  Conference,  Harvey’s  Resort  Hotel, 

Lake  Tahoe,  Nevada. 

15-18— Southern  Newspaper  Publishers  Association,  Convention,  The 
Greenbrier,  White  Sulphur  Springs,  Va. 

19- 21— The  Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Westin 

Galleria,  Houston. 

20- 22— Northeast  Classified  Telephone  Sales  Supervisors  Conference, 

Chateau  Frontenac,  Quebec  City. 

21 — New  England  Collegiate  Newspaper  Association/NENA  Campus 
Newspaper  Conference,  Boston  Globe,  Boston. 

22-24 — Inland  Press  Association,  104th  Annual  Meeting,  Drake  Hotel,  Chi¬ 
cago. 

21- 25— NCAMA  Sales  Conference,  Chateau  Frontenac,  Quebec  City. 

22- 25 — International  Newspaper  Financial  Executives,  Fall  Meeting,  Fair¬ 

mont  Hotel,  San  Francisco. 

23- 28 — National  Newspaper  Association,  Convention,  Atlanta. 

26-28— Festival  of  Cartoon  Art,  Ohio  State  University,  Columbus. 


SeminarslWorkshopsI  Clinics 

SEPTEMBER 

28— NENA,  Marketing  and  Editing  of  TMCs  and  Special  Sections,  Holiday 
Inn  Crown  Plaza,  Natick,  Mass. 

27-28 — NENA  District  Manager  Training  Workshop,  Park  West  Hotel,  Marl¬ 
borough,  Mass. 

OCTOBER 

1-6— American  Press  Institute,  Journalism  Educators,  Reston,  Va. 

1-7 — National  Press  Photographers  Association,  First  Electronic  Still 
Workshop,  Harborside  Inn,  Martha’s  Vineyard,  Mass. 

1-11 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 

8-13— The  Poynter  Institute  for  Media  Studies,  Writing  &  Editing,  St.  Peters¬ 
burg. 

11-1 4 — Newspaper  Research  Council  Workshop  for  Newcomers  to  Newspa¬ 
per  Research,  Harvey’s  Hotel,  Lake  Tahoe,  Nevada. 

13-14— Atlanta  Seminar  of  Photojournalism,  Radisson  Inn,  Atlanta.  (Seminar 
being  followed  Oct.  15  by  the  Atlanta  stop  of  NPPA  Flying  Short 
Course). 

19— NENA  Photography  Workshop,  Holiday  Inn,  Crowne  Plaza,  Natick, 
Mass. 

24-27— ANPA  Newspaper  in  Education  Training  Seminar,  Leesburg,  Va. 
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"TAICE  IT  fKOM  MT-HeS  A’XHO-WHAT-WHERE-WHTN’  6UY 
OFTHS  OLD  SCHOOL,  jO  PONT  BRAQ  ABOUT  HAWS 
ANALYSIS,  IN'DE?TH  BAOC-qROaNDERS,  AND 
LIFE-STYLE  REPORTINq-  “ 

About  Awards 


Oregonian  scholarships.  Some  33  students  received 
scholarships  from  the  Oregonian  Publishing  Company. 
Individual  grants  under  the  fund  may  be  as  high  as  $10,000 
per  academic  year  and  may,  according  to  academic  perfor¬ 
mance,  be  continued  as  long  as  four  years. 

Outstanding  carrier.  Tracey  DuEst  of  Portland  was 
chosen  “outstanding  carrier”  on  a  trip  to  Ireland  for 
Young  Columbus  newspaper  carriers  sponsored  by 
Parade  magazine.  The  program  recognizes  outstanding 
newspaper  carriers  with  an  all-expense-paid  educational 
and  cultural  trip  abroad. 
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10  newspapers,  the  major  news' 
wires,  the  leading  trade  papers  and 
over  350  other  pii)lications  as  well. 


Every  winning 


team  kiwws  that  if  you  ||] 
want  to  be  first,  you’ve 
got  to  dig  a  little  deeper  than 
the  other  guys. 

By  dicing  into  the  ^ 


newspaper  morgue  in  Any  one  of  which  could  giw^ 
the  world.  The  NEXIS  the  edge  you  need  to  come  in  first, 
service  not  only  has  all  Ify^wantyourteamtoknow 

the  news  The  7'^§w  the  thiill  of  it  all,  first  call  your 

[  'MTwnesfoundfit  NEXIS  account  representative  or 
k  toprint,butalsothe  800/541'6886.  Second,  order  that 
^  LA.  Ttmesand  charr^agne.  The  winning  team 

thefrrwinda^  always  celebrates. 

most  of  the  top  LEXIS-ZNEXIS 


fuUotext  fii^  of  the  NEXIS' 
service,  you  can  be  first 
in  any  feld.  Business,  j 
Finance.  Governriient.  J 
Affairs.  And,  I 
cf  course.  News. 

Here’s  your  chance 


.LEXIS  and  NEXIS  are  service* 


Editorial  workshop 


About  Awards 


By  Roy  H.  Copperud 

Looking  backward  No.  686 

After  more  than  a  quarter-century  of  second-guessing 
newspaper  prose,  I  have  come  to  some  interesting  conclu¬ 
sions.  One  is  that  journalists  are  less  concerned  about 
problems  of  writing  —  grammar,  usage,  and  mechanics  in 
general  —  than  the  public  relations  gentry  are.  This  may 
be  a  mistaken  impression  because  newspeople  generally 
are  busier  than  public  relations  people  and  thus  have  less 
leisure  to  ponder  the  niceties  of  their  craft.  I  believe  I  have 
received  more  letters  from  public  relations  writers  than 
from  newswriters,  and  that  newswriters  brood  less  over 
the  technicalities  of  their  work. 

In  a  nationwide  survey  by  David  Shaw  of  the  Los 
Angeles  Times,  which  I  found  dismaying,  understandably 
enough,  it  turned  out  that  newspeople  did  not  regard 
themselves  as  writers,  primarily,  but  as  gatherers  and 
disseminators  of  information.  How  journalism’s  indispen¬ 
sable  work  in  a  democracy  as  the  most  important  informer 
of  society  can  be  considered  effectively  apart  from  the 
techniques  by  which  the  job  is  done  baffles  me,  but  there 
you  have  it. 

It  has  long  been  known  that  the  best  of  the  British  press 
is  better  written  than  the  best  of  the  American.  This 
evidently  is  just  a  reflection  of  the  state  of  affairs  just 
described.  I  rarely  see  a  British  newspaper  but.  when  I  do, 
I  carefully  note  the  quality  of  the  writing.  More  and  more,  I 
regret  to  say,  the  writing  in  the  poorer  of  these  papers 
shows  the  faults  of  the  American  press. 

As  far  as  I  can  discover,  in-house  critiques  of  their  own 
content  by  American  newspapers  are  all  but  nonexistent. 
This  reinforces  the  impression  that  nobody  really  cares  — 
that  concern  with  such  matters  is  regarded  essentially  as 
comma-chasing,  beneath  the  notice  of  experienced  profes¬ 
sionals  in  the  business. 

To  the  best  of  my  knowledge,  none  of  the  American 
news  services  engages  in  a  continuing  effort  to  second- 
guess  its  own  content.  Things  are  different  in  Canada, 
perhaps  reflecting  the  concerns  of  the  best  British  papers. 
The  Canadian  Press  periodically  publishes  and  distributes 
among  its  subscribers  a  mimeographed  publication.  Copy 
Talk,  that  takes  up  the  bricks  and  mortar  of  writing. 

The  only  serious,  continuous  effort  along  these  lines 
that  I  know  of  in  this  country  is  Winners  and  Sinners, 
initiated  for  the  staff  of  the  New  York  Times  by  the  late 
Theodore  Bernstein.  It  acquired  a  mailing  list  that  sent  it 
far  afield. 

The  notion  that  usage  and  style  are  matters  worth  seri¬ 
ous  attention  apparently  was  established  in  Britain  by 
H.W.  Fowler  with  his  Modern  English  Usage,  and  perpe¬ 
tuated  by  its  reviser.  Sir  Ernest  Gowers,  but  there  have 
been  no  imitators  on  a  comprehensive  scale  here. 

Journalese,  in  its  present  incarnation,  developed  some¬ 
time  after  World  War  II.  Of  this  I  am  fairly  certain  as  a 
member  of  the  working  press,  as  deskman  and  rewrite 
man,  in  that  era.  True  the  term  journalese  as  used  in 
disparagement  of  run-of-the-mill  newswriting  dates  from 
an  earlier  time,  a  time  when  it  marked  evidence  of  haste, 
superficiality  of  thought,  inaccuracies,  sensationalism. 
Currently  journalese  is  conspicuous,  among  other  faults 
and  mannerisms,  for  false  titles,  so-called. 

The  curious  thing  is  that  editors  these  days  seem  to  be 
oblivious  of  journalese.  Sometimes  I  think  they  may  actu¬ 
ally  encourage  it,  or  approve  of  it  by  silent  assent,  for  the 
damning  word  is  never  heard  any  longer  in  the  pantheons 
of  newsdom. 


D.C.  SPJ  awards.  The  Washington,  D.C.,  chapter  of 
the  Society  of  Professional  Journalists  presented  its 
1988  Distinguished  Service  Award  for  Local  Journalism  to 
Philip  Robbins,  chairman  of  the  journalism  department  at 
George  Washington  University. 

The  Washington  chapter  also  inducted  four  people  into 
its  journalism  hall  of  fame:  Meg  Greenfield,  editorial  page 
editor  of  the  Washington  Post;  James  S.  Free,  retired 
Washington  correspondent  of  the  Birmingham  News; 
Donald  Irwin,  weekend  editor  of  the  Los  Angeles  Times’ 
Washington  bureau;  and  Austin  H.  Kiplinger,  editor  in 
chief  of  the  Kiplinger  Washington  Letter. 

Golden  State  Award.  The  Daily  News  of  Los  Angeles 
recently  received  the  Golden  State  Award  from  the  Cali¬ 
fornia  Coordinators  of  Newspapers  in  Education  for  the 
paper’s  program  designed  to  help  resident  aliens  learn 
English. 


Branham  scholarships.  Erica  Beutler  of  Lincoln,  Neb., 
and  Leslie  Williams  of  Nanticocke,  Pa.,  each  were  given 
$500  John  Branham  Memorial  Scholarship  Awards,  which 
are  presented  each  year  to  employees,  or  children  or 
grandchildren  of  an  employee,  of  a  newspaper  represented 
by  Branham  Newspaper  Sales. 


Outstanding  food  writing.  Steve  Eisenberg,  a  reporter  at 
the  Ann  Arbor  (Mich.)  News,  received  the  Institute  of 
Technologists’  Food  Science  Journalism  Award  for  out¬ 
standing  writing  in  newspapers  or  magazines  for  “Look¬ 
ing  for  the  Perfect  Brew,”  published  in  Science  News,  a 
look  at  coffee  and  tea  and  recent  studies  on  caffeine. 


NABJ  honors.  Bernard  Shaw,  CNN  anchorman,  was 
named  journalist  of  the  year  at  the  14th  annual  convention 
of  the  National  Association  of  Black  Journalists. 

In  addition,  St.  Petersburg  (Fla.)  Times  columnist 
Peggy  Peterman  was  presented  with  a  lifetime  achieve¬ 
ment  award,  and  South  African  journalist  Dennis  Prather 
received  the  Percy  Qoboza  Award,  named  for  the  late 
South  African  journalist. 

Other  newspaper  winners  were:  International  print 
reporting,  75,000-plus  circulation,  David  Zucchino,  the 
Philadelphia  Inquirer;  General  news,  75,000-plus  circula¬ 
tion,  Bill  Dedman,  the  Atlanta  Journal  and  Constitution; 
Features,  75,000-plus  circulation,  the  staff  of  the  Birming¬ 
ham  (Ala.)  News;  Features,  under  75,000  circulation, 
Tonnya  Kennedy,  the  Nashville  (Tenn.)  Banner;  Sports, 
75,000-plus  circulation,  Larry  Whiteside,  the  Boston 
Globe;  Commentary,  7X000-plus  circulation,  Clarence 
Page,  the  Chicago  Tribune;  Commentary,  under  75,000 
circulation,  Clayton  Hardiman,  the  Muskegon  (Mich.) 
Chronicle;  and  Photojournalism,  Ovie  Carter,  the  Chicago 
Tribune. 


SPJ’s  top  teacher,  adviser.  The  Society  of  Professional 
Journalists  has  named  Robin  M.  Glassman,  chair  of  the 
journalism  department  at  Southern  Connecticut  State 
University,  as  the  recipient  of  its  1989  Distinguished 
Teaching  in  Journalism  Award.  Kay  Magowan,  lecturer  in 
the  Department  of  Mass  Communication  at  the  University 
of  Wisconsin-Milwaukee,  was  named  Outstanding  Cam¬ 
pus  Adviser  for  1989.  Both  are  slated  to  be  honored  in 
October  in  Houston  at  SPJ’s  annual  national  convention. 
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And  a  yen.  And  a  pound.  And  a  news  and  data  that  corptxate  decision  updates  on  publidy  traded  companies, 

franc.  Every  second  of  every  trading  makers  rely  on  to  keep  infc»rmed  and  monitors  the  pulse  of  the  marisets. 

day  about  our  increasingly  international  Discover  the  value  of  subscrihang 

Reporting  currency  fluauations  econtxny  to  The  Reuter  Business  Report  and 

is  just  one  of  the  reasons  why  Reuters  Tailored  to  the  needs  of  Ntxth  The  Reuter  Financial  Rgxjrt. 

is  the  leading  supi^er  of  business  American  business  pages,  The  Reuter  Call  (212)  603-3576  ftx  a  free 

news  and  financid  data  to  markets  Business  Repeal  provides  40,000  30-day  trial, 

worldwide.  words  a  day  of  international  and 

The  Reuter  Business  Report  and  domestic  breaking  news,  analyses, 
its  companion  service.  The  Reuter  features  and  ceJumns.  The  Reuter 

Financid  Report,  draw  on  the  same  Financial  Report  provides  constant  The  First  Name  In  News. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


A  call  to  arms 

The  gathering  of  top  executives  from  17  newspaper  groups  at  the 
American  Press  Institute’s  annual  J.  Montgomery  Curtis  Memorial 
Seminar  in  Reston,  Va. ,  amounted  to  a  call  to  arms  for  all  newspaper 
personnel  to  concentrate  on  “customer  service”  in  all  its  ramifications 
as  the  key  to  recapturing  readers  and  their  confidence  (see  Page  9). 

For  two  days  these  executives  heard  from  the  heads  of  large 
companies  known  for  their  customer  service  and  heard  such  homilies 
as:  “Satisfying  customers  is  absolutely  the  best  thing  you  can  do  in 
business”;  “If  you  practice  the  Golden  Rule  with  employees  and 
customers,  the  bottom  line  takes  care  of  itself’;  “Your  employees 
won’t  treat  your  customers  any  better  than  you  treat  them.” 

“Customer  service”  involves  every  contact  a  newspaper  staff  has 
with  the  public  from  telephone  operators  to  circulation  salesmen, 
carriers,  newspeople,  and  ad  salespersons.  One  executive  of  a  large 
newspaper  said  it  had  established  groups  in  all  departments  to  work 
on  complaints  and  customer  service,  but  that  it  was  receiving 
resistance  mostly  from  the  newsroom. 

This  sort  of  resistance  reflecting  the  independence  of  most  journal¬ 
ists  has  led  in  the  past  to  accusations  of  arrogance.  It  does  not  need  to 
be  this  way  and  the  proper  leadership  from  top  editors  can  temper 
newsroom  attitudes  without  sacrificing  independence.  It  should  be 
obvious  that  the  record  of  circulation  and  readership  in  the  last  few 
years  shows  that  everyone  in  the  newspaper  business  should  be 
concerned  and  should  be  involved.  It  is  in  the  self-interest  of  every¬ 
one  who  works  for  newspapers  to  see  that  this  is  done  —  and  news¬ 
room  personnel  are  no  exception. 

We  believe  “customer  service”  will  be  the  rallying  cry  at  every 
newspaper  gathering  in  the  years  ahead.  The  executives  who 
attended  the  API  seminar  will  probably  be  carrying  that  message 
home  to  groups  at  all  levels  of  newspapering.  It  is  a  call  to  action  that 
should  be  heeded  for  the  future  of  this  business. 

Future  of  UNESCO 

In  the  last  two  years,  the  new  secretary-general  of  UNESCO, 
Federico  Mayor,  has  done  his  missionary  work  very  well.  He  has 
addressed  many  international  groups  stressing  a  more  moderate 
program  away  from  the  drive  for  a  New  World  Information  Order 
promoted  by  his  predecessor  which  resulted  in  the  disillusionment  of 
the  United  States  and  Britain  and  their  withdrawal  from  that  body. 
He  has  convinced  a  half-dozen  international  groups  that  the  U.S. 
should  rejoin. 

E&P  has  warned  that  Mayor’s  “Medium-Term  Plan”  may  be  just  a 
change  in  slogans.  The  World  Press  Freedom  Committee  gives 
Mayor  credit  for  his  good  intentions  but  points  out  the  50-nation 
UNESCO  executive  board  has  proposed  extensive  changes  to 
Mayor’s  program  which  will  bring  it  back  essentially  to  what  it  had 
been  before. 

We  didn’t  agree  with  the  U.S.  withdrawal,  and  we  feel  the  U.S.  can 
accomplish  more  within  UNESCO  than  without.  But  the  U.S.  should 
not  rejoin  if  it  thinks  “the  leopard  has  changed  its  spots,”  because  it 
hasn’t. 
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Letters  to  the  Editor 


In  defense  of  the  black  press 


Misinformation  tends  to  be  cynical. 
At  least  it  appears  that  way  when  it 
comes  to  assessing  the  viability  of  the 
black  press  in  modem  society. 

Longtime  readers  will  no  doubt 
remember  my  three-and-one-half- 
page  defense  of  the  then  152-year-old 
institution  against  criticisms  that  its 
influence  was  “dying,”  “disappear¬ 
ing,”  and  in  many  other  ways  “invisi¬ 
ble”  to  its  own  constituency  (“The 
black  press  and  its  role  in  modern 
society,”  E&P,  April  21,  1979). 

Well,  the  critics  are  back,  and  this 
time  the  attacks  are  coming,  not  from 
journalists  but  from  the  advertising 
agency  industry. 

According  to  a  report  by  Doug  Alli- 
good,  the  black  vice  president  of  spe¬ 
cial  markets  for  the  ad  agency  BBDO 
Worldwide,  advertising  in  black- 
oriented  magazines  is  not  a  viable 
way  to  reach  the  $250-billion  black 
consumer  market.  He  says  they  can 
reach  this  market  through  your  every¬ 
day  general-interest  media. 

The  report  has  drawn  howls  of  pro¬ 
tests  from  black  publishers  and  black 
media  experts,  and  justifiably  so.  The 
consequences  of  such  a  report  could 
severely  jeopardize  the  future  exis¬ 
tence  of  many  publications  geared  to 
the  black  consumer  market. 

As  an  account  executive  for  a  string 
of  black-owned  neighborhood 
monthly  tabloids  in  Washington, 
D.C.,  I  have  enough  trouble  trying  to 
convince  advertisers  that  blacks  do 
buy  soap;  that  blacks  do  travel;  that 
blacks  do  buy  automobiles.  After  all, 
blacks  must  be  spending  $250  billion 
on  something,  aren’t  they? 

Veteran  black  journalist  Chester  Hig¬ 
gins  Sr.  first  brought  the  report’s  exis- 


Correction 

The  July  15  E&P  article  about  the 
circulation  battle  between  the  San 
Francisco  Banner  Daily  Journal  and 
The  Recorder  contained  three  errors. 

American  Lawyer  bought  the 
Recorder,  not  the  Banner.  The 
Recorder  is  a  tabloid  and  the  Banner  a 
broadsheet.  Jim  Hollander  is  manag¬ 
ing  editor,  not  associate  editor  of  the 
Banner  Daily  Journal. 

Hollander  also  said  he  was  not 
“lured  away”  from  the  Recorder  to 
work  for  the  Banner  Daily  Journal. 
He  quit  the  Recorder  in  July  1988  and 
began  with  the  Banner  three  months 
later. 


tence  to  the  public  attention  in  early 
July.  In  his  syndicated  column  — 
which  appeared  in  the  New  Pitts¬ 
burgh  Courier,  July  12,  1989  —  Hig¬ 
gins  asserts  that  BBDO  Worldwide’s 
report  was  “a  hand  grenade  [tossed] 
into  a  black  press  assembly.”  The 
resulting  damage  will  be  that  advertis¬ 
ers  will  pull  back  on  their  already 
“miniscule”  special  markets  adver¬ 
tising  budgets  and  “general-interest 
publications  will  wind  up  with  the 
lion’s  share  of  advertising”  aimed  at 
black  customers. 

Higgins  warns,  however,  that  agen¬ 
cies  who  counsel  their  clients  to  take 
this  position  are  making  a  mistake. 
Alligood’s  report,  says  Higgins, 
“does  not  speak  to  the  most  bankable 
asset  of  the  black  press  —  its  long¬ 
standing  credibility  in  the  black  com¬ 
munity.  We  share  its  happiness  and 
sorrows.  We  chronicle  its  lynchings 
and  marriages.  We  herald  its  births 
and  deaths.  This  community  believes 
we  are  more  likely  to  ‘tell  it  like  it  is’ 
than  the  general  press.  Given  the 
recent  savage  attacks  on  civil  rights 
legislation  by  the  U.S.  Supreme 
Court,  the  escalating  racial  tensions 
on  the  nation’s  college  campuses,  the 
growing  polarization  of  the  races, 
black  readers  will  be  more  inclined 
than  ever  to  turn  to  the  black  press  for 
information  and  guidance  of  ^1  kinds, 
Alligood’s  study  notwithstanding. 
Wise  corporate  advertisers  should 


know  this.” 

Can  black  publishers  and  editors 
really  trust  advertisers  to  really 
know  this?  Blacks  have  long  la¬ 
bored  under  the  weight  of  the  gen¬ 
eral  perception  that  everything  about 
them  personally,  and  their  institu¬ 
tions,  are  somehow  inferior. 

Therefore,  reports  like  Alligood’s 
must  be  taken  seriously.  A  lot  of 
careers  are  at  stake. 

As  I  said  10  years  ago,  the  black 
press  is,  and  always  will  be,  a  viable 
communications  medium  for  all  the 
reasons  Higgins  suggests. 

I,  among  many  others,  have  made 
my  livelihood  with  the  black  press.  We 
know  its  importance  and  we  know  its 
viability.  We  reach  the  people  who 
spend  the  most  “pro  rata”  on  food, 
electronics,  beer,  soft  drinks,  cars, 
clothing  and  toothpaste  “than  any 
other  nationality.”  That  amounts  to  a 
lot  of  money  —  much  of  which  would 
rightfully  find  its  way  into  black- 
oriented  publications  in  the  form  of 
well-earned  advertising. 

Dennis  Schatzman 

(Schatzman  is  an  account  executive 
and  writer  for  the  Fagon  Publishing 
Group  in  Washington,  D.C.  He  is  a 
former  editor  and  journalist  for  sev¬ 
eral  black  publications  in  Pittsburgh, 
Winston-Salem,  N.C.,  Baltimore  and 
Washington,  D.C.) 
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YOU'RE  IN  THE  DRIVER'S 
SEAT  WITH  BOB  SIKORSKY 

Offer  your  readers  these 
features  by  America's 
leading  auto  columnist, 
award-winning  auto  expert 
and  best-selling  author: 

"  DRIVE  IT  FOREVER, 

the  most  readable  and 
practical  car-maintencince 
column  you'll  find,  with  art. 

*  RIDIN'  IN  STYLE, 

the  definitive  test-drive 
column,  with  ctft. 

For  details  on  these  weekly  columns  call  Doris  Richetti  Nolan  at 
The  New  York  Times  Syndication  Sales  Corp., 

800-972-3550  or  (303)  979-1479. 
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irS  NO  LONGER  NEW  YORK  CITY’S 
BEST  KEPT  SECRET. 


Everybody  is  discovering  Staten  Island.  In  fact,  it’s  the  only  county  in  New  York  City  that’s 
growing  .  .  .  in  population,  with  over  400,000  people  .  .  .  and  in  the  last  three  years  almost 
one-third  of  the  city’s  total  housing  gain  of  37,000  units  came  from  Staten  Island. 

Affluent  people  have  discovered  Staten  Island!  Nearly  50%  have  attended  college.  The 
median  EBI  per  household  is  $36,133,  New  York  City’s  highest.  Almost  70%  are  homeowners, 
and  Staten  Island  is  New  York  City’s  youngest  county  with  a  median  age  of  32.8  years. 

There’s  one  part  of  Staten  Island  that’s  never  been  a  secret  ...  the  STATEN  ISLAND 
ADVANCE  .  .  .  with  a  readership  penetration  of  nine  out  of  ten  adults. 

For  an  in-depth  analysis  of  this  booming  market  ask  for  the  Staten  Island  Market  Study,  call 
(718)  981-1234  ext.  2504. 
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Staten  Island’s  Newspaper 
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Offering  better  customer  service 

Newspaper  executives  agree  —  it’s  a  matter  of  survivai 


By  George  Garneau 

Customer  service  from  newspapers 
has  about  the  same  reputation  as  cus¬ 
tomer  service  from  the  post  office. 
Ah,  but  things  are  beginning  to 
change,  at  some  newspapers,  any¬ 
way. 

How  about  delivery  guarantees, 
publishers  answering  their  own 
phones,  readers  advising  newspaper 
executives,  breakfasts  for  letter  writ¬ 
ers,  upbeat  letters  to  deadbeat  adver¬ 
tisers,  even  a  brass  band? 

All  are  maybe  unusual,  but  no 
longer  unthinkable,  ideas  newspapers 
are  adopting  to  improve  customer  ser¬ 
vice. 

The  idea  that  newspapers  —  like 
any  common  laundry  soap  or  local 
hardware  store  —  must  satisfy  cus¬ 
tomers  to  survive  might  have  been 
scoffed  at  until  several  years  ago,  but 
publishers  aren’t  laughing.  They’re 
learning. 

With  cars,  copiers,  VCRs  and 
media  galore,  customer  service  is 
emerging  as  a  key  weapon  in  an 
increasingly  competitive  market  for 
consumers.  Newspapers  are  finally 
catching  on  —  after  years  of  declin¬ 
ing  penetration  have  left  them  read  in 
proportionally  fewer  homes  than  ever 
before,  and  changing  lifestyles  and 
information  consumption  habits 
stemming  from  new  technology  fur¬ 
ther  cloud  their  long-range  future. 

“There  has  been  an  awareness  in 
the  industry,  probably  belated,  that 
we  have  to  do  more  to  satisfy  custom¬ 
ers  and  deliver  service  to  customers 
and  not  take  them  for  granted,”  said 
William  Burleigh,  senior  vice  presi¬ 
dent  of  Scripps  Howard  Newspapers. 
“The  evidence  is  clear  that  if  we  take 
them  for  granted,  we  may  not  survive. 
Customer  service  is  a  survival  issue 
and  we  are  not  being  melodramatic  in 
saying  that.” 

Burleigh  and  executives  from  17 
newspaper  companies  —  including 
Gannett  Co.  Inc.,  Knight-Ridder 
Inc.,  Hearst  Newspapers,  the  New 


"Customer  service  is  a  survival  issue 
and  we  are  not  being  melodramatic  in 
saying  that."  —  William  Burleigh, 
senior  vice  president  of  Scripps  How¬ 
ard  Newspapers. 

York  Times  Co.,  Cox  Newspapers, 
McClatchy  Newspapers  and 
Southam  Inc.  —  pondered  customer 
service  recently  at  the  American 
Press  Institute’s  annual  J.  Montgom¬ 
ery  Curtis  Memorial  Seminar  in 
Reston,  Va. 

It  was  two  days  of  catching  up,  as 
newspapers  took  lessons  from  con¬ 
sultants  and  from  companies  known 
for  customer  service.  People  tied  to 
Walt  Disney  World  Co.,  Ford  Motor 
Co.  and  Merck  &  Co.  cited  customer 
service  successes  in  Domino’s  pizza. 
Hertz  car  rental  and  Nordstrom’s 
department  stores. 

“I  think  we  need  to  tear  a  page  out 
of  the  service  industry’s  book,” 
stated  Caulkins  Newspapers  presi¬ 
dent  Grover  Friend. 

Opinion  appeared  divided  on 
whether  the  crisis  lay  in  the  relevance 
of  traditional  newspaper  content  or  in 
newspapers’  ability  to  deliver  their 


product. 

However,  the  thrust  of  the  mes¬ 
sage  was  simple,  serving  customers  is 
an  all-encompassing  philosophy  that 
must  be  rooted  in  corporate  culture.  It 
is  expensive,  but  the  investment, 
properly  managed,  yields  financial 
returns. 

Many  of  the  newspaper  companies 
represented  have  begun  some  form  of 
customer  service  effort  —  usually 
training  videotapes  or  booklets  — but 
all  seemed  convinced  newspapers 
must  do  more. 

As  Southam  president  Russell  Mills 
observed,  “We’re  really  just  scratch¬ 
ing  the  surface.” 

“Satisfying  customers  is  absolutely 
the  best  thing  you  can  do  in  busi¬ 
ness,”  said  Joseph  Kordick,  a  retired 
Ford  vice  president  who  credits  his 
Christian  philosophy  for  bringing 
parts  and  service  operation  to  five 
consecutive  record  years. 

“If  you  practice  the  Golden  Rule 
with  employees  and  customers,  the 
bottom  line  takes  care  of  itself,”  Kor¬ 
dick  said. 

A  self-described  corporate 
“weirdo”  who  walked  away  from 
“obscene”  $l-million-a-year  bonuses 
to  start  a  hospice,  Kordick  called  love 
“a  legitimate  operational  business 
practice”  and  the  Bible  the  best  busi¬ 
ness  book  ever  written  . 

“Your  employees  won’t  treat  your 
customers  any  better  than  you  treat 
them,”  he  said,  forshadowing  the 
words  of  a  later  speaker. 

“You  can  do  well  by  doing  good,” 
he  admonished. 

After  losing  $3  billion  in  three  years 
through  1982,  Kordick  said.  Ford 
changed.  It  developed  a  statement  of 
mission  and  principles  weighted 
toward  customer  service. 

It  cost  dearly.  The  cost  of  warranty 
repairs  nearly  quadrupled  in  one  year. 
As  part  of  the  strategy,  Kordick  said. 
Ford  began  to  trust  customers  who 
demanded  warranty  repairs  in  an 
(Continued  on  page  10) 
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(Continued  from  page  9) 


effort  to  satisfy  them  and  retain  their 
future  business. 

The  results  made  Ford  a  believer  in 
the  value  of  customer  service,  he 
said.  It  has  shattered  profit  records  in 
recent  years,  outstripping  its  larger 
nemesis.  General  Motors  Corp.  The 
quality  of  products  and  services  has 
so  improved  after  years  of  neglect, 
Kordick  said,  that  research  found 
seven  out  of  10  customers  who 
reported  problems  said  they  would 
buy  Fords  again. 


instilling  a  sense  of  belonging,  team¬ 
work  and  responsibility. 

Consultant  and  author  Patrick 
Townsend  said  poor  quality  can  cost 
up  to  30%,  and  companies  concerned 
with  quality  make  more  money.  He 
put  forth  a  military  model  of  total 
participation  in  quality. 

Alan  Weiss,  author  and  consultant 
to  Merck  &  Co.  as  well  as  some  news¬ 
papers,  said  newspapers  and  banks 
“had  to  be  dragged  kicking  and 
screaming  into  the  20th  century  in 
terms  of  treating  their  people.” 

Newspapers  have  responded 
slower  than  banks,  he  said,  adding 
that  any  industry  lagging  behind 
banks  has  a  problem. 


How  about  delivery  guarantees,  publishers 
answering  their  own  phones,  readers  advising 
newspaper  executives,  breakfasts  for  letter  writers, 
upbeat  letters  to  deadbeat  advertisers,  even  a  brass 
band? 


Customer  service  costs  are  up 
front,  while  returns  are  not  always 
measurable  on  investments  in  cus¬ 
tomer  service.  Nevertheless,  the 
product  accounts  for  60%  to  75%  of 
customer  satisfaction,  he  said. 

Valerie  Oberlie,  director  of  training 
at  the  32,000-employee  Walt  Disney 
World  Co.’s  Florida  theme  park,  said 
Disney  built  customer  and  employee 
satisfaction  into  its  culture.  Guest 
satisfaction  was  reached  by  creating  a 
quality  experience  for  employees  and 
guests  through  good  business  prac¬ 
tices,  she  said. 

Disney’s  philosophy  includes 
pride,  spirit,  communication  and 


Newspaper  people,  he  said,  tend  to 
love  their  jobs,  and  therefore  tolerate 
more.  As  a  result,  they  are  looked 
upon  as  cactuses  rather  than  as  deli¬ 
cate  flowers. 

In  customer  service,  Weiss  said, 
“perception  is  reality,”  and  no 
blanket  approach  solves  all  problems. 
Like  nearly  everybody  else,  he  said 
the  commitment  must  come  from  top 
management  in  the  form  of  actions, 
not  words. 

Here  is  what  some  of  those  who 
attended  are  doing  and  saying  about 
customer  service: 

•  Scripps  Howard  spent  $120,000 
on  a  videotape  to  train  employees  in 


all  departments  about  customer  ser¬ 
vice.  Its  Evansville  (Ind.)  Courier 
offers  to  deliver  your  paper  anywhere 
if  it  misses  home  delivery  in  the 
morning,  Burleigh  said. 

•  Knight-Ridder  is  researching 
reader  satisfaction  at  all  its  papers  and 
is  establishing  standards.  President 
and  chief  executive  officer  James  Bat¬ 
ten  said  the  company  is  considering 
service  guarantees  and  later  copy 
deadlines  for  advertisers. 

•  At  New  York  Times  Co.  papers, 
groups  involving  all  departments 
work  on  complaints,  with  rewards  for 
employees  and  customer  service; 
with  resistance  mostly  from  the  news¬ 
room,  according  to  Times  Co.  vice 
president  John  Harrison.  Weekly 
coupons  ask  readers:  “How  are  we 
doing?” 

•  Hearst’s  San  Antonio  (Texas) 
Light  set  a  goal  of  delivering  missed 
papers  within  an  hour  —  and  is  call¬ 
ing  subscribers  to  check.  According 
to  vice  president  Lee  Guittar,  Hearst 
is  trying  to  establish  a  system  so  that 
subscribers  can  pay  in  grocery  stores. 

•  Lee  Enterprises  has  budgeted  for 
reduced  profits  at  some  papers  in 
order  to  improve  products  and  ser¬ 
vices,  according  to  president  and 
chief  executive  officer  Richard  Gott¬ 
lieb.  It  has  begun  a  money-back  guar¬ 
antee  if  papers  are  not  delivered. 

•  Southam  spends  up  to  $2  million 
a  year  for  a  national  readership 
survey  for  advertisers  to  use. 

•  The  Los  Angeles  Times  uses 
quality  groups  and  is  developing  a 
mission  statement  and  customer-ser¬ 
vice  training  programs. 

•  Gannett’s  community  newspa¬ 
per  president  Gary  Watson  said  news¬ 
papers  need  to  retain  junior  carriers, 
who  average  over  100%  turnover  at 


Ashton  Phelps  Jr. 

James  Batten 

Grover  Friend 

Answers  his  own  phone 

AAay  offer  later  copy 

Begins  advisory  boards 

and  meets  with  employees 

deadlines  for  advertisers 

to  help  retain  carriers 

EDITOR  &  PUBLISHER  for  September  23,  1989 


1 


some  papers,  and  to  cut  the  gap 
between  what  readers  expect  and 
what  they  get. 

Newspaper  consultant  Chester 
Warzynski  said  newspapers  need  to 
become  “usepapers”  and  shed  their 
image  of  arrogant,  monopolistic 
image  manipulators.  Unless  newspa¬ 
pers  convert  the  baby  boom  genera¬ 
tion  into  readers,  he  warned,  penetra¬ 
tion  will  decline  to  60%. 

•  Steve  Sullivan,  president  of  the 
Caller-Times  in  Corpus  Christi, 
Texas,  said  his  paper  is  devoting  more 
effort  to  keeping  existing  advertis¬ 
ers. 

•  Cox  has  started  a  “no-transfer” 
policy  requiring  employees  to  answer 
phone  inquiries  immediately  or  to  call 
back  with  answers.  Cox  president 
David  Easterly  said  newspaper  con¬ 
tent  is  the  critical  issue  in  serv¬ 
ing  readers  who  are  pressed  for 
time. 

•  Caulkins  president  Grover 


Friend,  claiming  the  service  challenge 
lies  in  circulation,  reported  that  his 
company  has  started  carrier  advisory 
boards  to  help  retain  carriers. 

•  Mary  Schurz,  editor  and 
publisher  of  the  Advocate-Messenger 
in  Danville,  Ky.,  said  she  intends  her 
paper  to  be  “absolutely  indispensa¬ 
ble”  and  that  its  sponsorship  of  a 
brass  band  serves  the  community 
with  free  concerts. 

•  Morris  Communications  has 
beefed  up  service  with  15  audiotex 
systems  and  is  calling  back  subscrib¬ 
ers  who  complain. 

•  Bakersfield  Californian  chair¬ 
man  Jerry  Stanners  pointed  to  a  “rev¬ 
olution”  in  newspaper  content  in 
which  newspapers  cover  what  read¬ 
ers,  not  reporters,  want  covered.  He 
called  for  greater  investments  in 
fighting  illiteracy. 

•  The  New  Orleans  Times  Pica¬ 
yune  puts  letters  from  readers  ahead 
of  its  editorials.  Publisher  Ashton 


Phelps  Jr.  said  he  answers  his  own 
telephone  and  meets  annually  with  all 
employees  in  small  groups. 

Southam’s  Mills  worried  that  news¬ 
papers  are  out  of  step  with  media 
which  appeal  to  fragmented  interests: 
cable  tv  offering  dozens  of  stations; 
videotapes,  thousands  of  movies,  and 
magazines  designed  for  dozens  of 
specialized  interests. 

“We  are  still  putting  out  one  prod¬ 
uct  and  expecting  it  to  satisfy  every¬ 
body,”  he  said,  doubting  whether  it 
could  long  continue.  He  suggested 
newspapers  consider  biting  the  bullet, 
swallowing  the  high  cost  of  delivering 
papers  that  are  tailored  to  individual 
subscribers’  tastes. 

Scripps  Howard’s  Burleigh  was 
more  optimistic,  saying  cohesive 
efforts  to  satisfy  customers  could 
reposition  newspapers  more  pre-emi¬ 
nently. 

API  plans  to  publish  a  booklet  on 
the  seminar  later  this  year. 


Employees  rate  their  newspapers  high  on  service 


By  George  Garneau 

A  survey  of  newspaper  employees 
found  most  rated  their  papers  highly 
on  commitment  to  quality  and  ser¬ 
vice. 

The  survey  by  Summit  Consulting 
Group  Inc.  of  East  Greenwich,  R.I., 
for  the  American  Press  Institute 
found  two-thirds  of  the  employees  at 
selected  newspapers  rated  their  orga¬ 
nizations  8, 9  or  10  on  a  10-point  scale 
for  commitment  to  highest  levels  of 
quality  and  service. 

Only  5%  rated  their  papers  5  or 
lower,  and  about  a  quarter  of  those 
surveyed  gave  grades  of  6  or  7. 

The  survey  got  responses  from  723 
people  at  the  17  news  organizations 
participating  in  the  annual  J.  Mont¬ 
gomery  Curtis  Memorial  Seminar, 
which  this  year  examined  customer 
service  at  U.S.  newspapers.  Most 
companies  received  about  50  ballots, 
allotted  according  to  organization 
size  in  all  departments. 

Consultant  Alan  Weiss,  who 
announced  the  results  of  his  com¬ 
pany’s  survey  at  the  seminar  Sept.  12, 
said  the  results  indicated  manage¬ 
ments  were  demonstrating  commit¬ 
ment  to  quality  service  and  the  mes¬ 
sage  was  being  received. 

Reflecting  attitudes  in  other  busi¬ 
nesses,  37%  of  the  newspaper 
employees  said  the  biggest  influence 
to  provide  excellent  service  came 
from  their  own  sense  of  pride,  satis¬ 


faction  and  motivation.  Another  34% 
cited  practical  business  considera¬ 
tions.  Only  3%  said  money  influenced 
them  to  provide  good  service,  while 
7%  cited  their  bosses  and  6%  cited 
company  policy. 

“Financial  reward  alone  does  not 
increase  the  quality  of  service,” 
Weiss  said.  He  said  survey  results 
supported  the  conclusion  that  not 
one,  but  several  factors  motivate  peo¬ 
ple  to  excellence. 

The  biggest  discouragement  to 
good  service  is  lack  of  time  or  other 
resources,  cited  by  28%  of  respon¬ 
dents.  Lack  of  support  and  product 
failings  were  named  by  another  15%, 
followed  by  peer  attitude,  12%. 

But  Weiss  cautioned  that  bigger 
studies  have  shown  that  lack  of 
resources  is  always  blamed  —  no 
matter  how  many  resources  are  allo¬ 
cated. 

Employees  most  often  said  their 
bosses  could  improve  service  imme¬ 
diately  by  devoting  more  resources, 
improving  products  and  increasing 
training. 

Most  often  cited  for  excellence  was 
the  editorial  department,  named  by 
53%  of  respondents. 

Surprisingly,  only  68%  of  the  peo¬ 
ple  surveyed  said  readers  were  the 
end  customer;  24%  cited  advertisers. 

Only  10%  of  the  newspaper 
employees  surveyed  said  the  newspa¬ 
pers  provided  worse  service  than 
other  businesses.  Fully  one-quarter 


said  their  paper  was  worse  than  other  . 
papers  and  one-fifth  said  intracom-  j 
pany  communications  were  bad.  j 

Three  out  of  four  people  said 
improving  products  and  services 
should  be  the  top  priority. 

Circulation 
coupon  books 

As  part  of  its  fall  home-delivery 
campaign,  the  New  York  Times  has 
mailed  coupon  books  for  discounts  on 
single-copy  sales  to  about  140,000 
households  around  the  affluent  Stam¬ 
ford,  Conn.,  and  Princeton,  N.J., 
areas. 

The  booklets  include  seven  cou¬ 
pons,  good  for  150  off  single-copy 
purchases  Monday-Saturday  and  500 
off  the  Sunday  paper.  At  the  back  of 
the  booklet  is  a  subscription  card  to 
mail  for  home  delivery. 

The  Times  has  also  deployed  street 
teams  in  those  areas,  spokeswoman 
Nancy  Nielsen  said.  The  teams  give 
sample  papers  to  pedestrians  at  loca¬ 
tions  such  as  bus  stops,  train  stations, 
outside  busy  office  buildings  and 
malls. 

The  paper,  which  is  reporting  an 
all-time  high  circulation,  has  used 
street  teams  before,  but  this  is  the  first 
time  it  is  using  them  in  a  concentrated 
area,  Nielsen  explained,  adding  that 

(Continued  on  page  37) 
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Aftermath  of  the  Spencer  resignation 


By  Andrew  Radolf 

Gil  Spencer  is  leaving  the  New 
York  Daily  News  pretty  much  the 
way  he  entered  —  in  a  dispute  with 
the  publisher  over  an  editorial 
endorsement. 

Spencer  was  at  the  News  only  a 
couple  of  months  in  1984  when  James 
Hoge  had  the  News  endorse  Ronald 
Reagan  for  president  over  Walter 
Mondale,  whom  Spencer  favored. 

Spencer,  63,  announced  his  resig¬ 
nation  as  editor  on  Sept.  14,  a  week 
after  Hoge  balked  at  the  editorial 
board’s  wanting  the  News  to  endorse 
David  Dinkins  as  the  Democratic  can¬ 
didate  for  mayor. 

Hoge,  who  favored  incumbent  Ed 
Koch,  eventually  compromised  and 
the  News  endorsed  former  MTA 
Chairman  Richard  Ravitch,  who  was 
running  far  behind  Dinkins  and  Koch 
in  the  opinion  polls. 

Dinkins,  who  could  become  New 
York’s  first  black  mayor,  won  the 
Sept.  12  primary  with  51%  of  the  vote 
to  Koch’s  42%.  Ravitch  received  only 
4%. 

In  between  those  incidents,  there 
were  times  when  Hoge  and  Spencer 
battled  over  the  direction  of  the  news¬ 
paper  and  one  attempt  at  realigning 
authority  in  the  newsroom  that  would 
have  greatly  reduced  Spencer’s  role 
in  news  operations,  according  to 
sources  at  the  News. 

However,  management  sources  at 
the  newspaper  said  reports  of  those 
matters  were  overblown  and  there 
had  been  no  serious  confrontations 
between  Hoge  and  Spencer  over 
either  the  tabloid’s  direction  or  the 
structure  of  newsroom  authority. 

With  Spencer’s  resignation,  man¬ 
aging  editor  James  P.  Willse  will 
become  editor  and  have  complete 
authority  over  the  news  operation.  A 
new  managing  editor  has  yet  to  be 
named. 

Editorial  page  editor  Michael  Pack- 
enham,  who  had  reported  to  Spencer, 
now  will  report  directly  to  Hoge. 

Spencer  was  editor  of  the  Philadel¬ 
phia  Daily  News  for  nine  years  before 
he  joined  the  News  on  Sept.  1,  1984. 
In  1974,  he  won  a  Pulitzer  Prize  for 
editorial  writing  at  the  Trentonian  in 
Trenton,  N.J. 

Willse,  a  New  York  native  and  son 
of  a  city  police  detective,  was  manag¬ 
ing  editor  of  the  San  Francisco  Ex¬ 
aminer  before  being  hired  by  Hoge 
shortly  after  Spencer. 

Spencer  has  stated  that  the  dispute 


Jim  Willse 


over  the  Dinkins  endorsement  had 
“absolutely  nothing’’  to  do  with  his 
decision  to  resign.  However,  it  is 
widely  believed  that  the  dispute,  if  not 
a  cause,  served  as  a  catalyst  in  his 
decision  to  step  down. 

News  spokesman  John  Campi 
stated  Spencer’s  resignation  was 
unexpected  and  he  had  not  been 
asked  to  resign  by  the  publisher. 
When  Spencer’s  resignation  was  sub¬ 
mitted,  Hoge  stated  he  accepted  it 
“with  regret.’’ 

The  “serious  labor  situation”  faced 
by  the  News  as  it  approaches  negotia¬ 
tions  with  its  10  unions,  whose  con¬ 
tracts  expire  at  the  end  of  March,  did 


play  a  role  in  his  decision  to  retire  now 
rather  than  in  December,  when  he 
turns  64,  or  sometime  next  year, 
Spencer  said. 

“I  would  not  have  left  the  paper  in 
the  face  of  the  labor  thing,”  he  said. 
“It  would  have  been  unfair  to  the 
News,  unfair  to  the  publisher  and 
unfair  to  myself.” 

Spencer  said  either  he  had  to  resign 
now  and  give  his  successor  time  to 
take  over  or  commit  himself  to  stay  at 
the  News  for  at  least  another  year. 

Spencer  added  that  he  agreed  with 
Hoge’s  planning  to  have  the  News 
continue  to  publish  in  the  event  of  a 
strike,  including  having  managers  and 
non-union  personnel  being  trained  at 
the  Fort  Lauderdale  News/Sun-Sen¬ 
tinel  to  run  letterpresses. 

“I  couldn’t  agree  more  with  what 
Hoge  is  doing  and  the  strategy,”  he 
said. 

Two  major  flare-ups  with  Hoge 
reportedly  came  in  1986  and  1987. 

In  1986,  Hoge  was  said  to  have 
brought  in  David  Banks,  an  editor 
from  England  who  had  aho  worked  at 
the  New  York  Post,  to  downscale  the 
News  into  the  sort  of  racy  tabloid 
popular  in  Britain. 

The  News  reportedly  tried  the  ra¬ 
cier  approach  for  a  while,  but  the  ex¬ 
periment  was  abandoned  after  Spencer 
protested  and  threatened  to  resign. 

But,  according  to  management 
sources,  it  was  managing  editor 
Willse  who  recommended  Banks  be 
brought  in  and  it  was  Spencer  who 
agreed  to  hire  him.  Banks’  job  was  to 
model  the  News  more  after  the 
“middle  market”  tabloids  in 
England,  not  the  downscale  ones, 
these  sources  said,  and  he  left  when 
his  ideas  didn’t  work  out. 

In  1987,  Hoge  wanted  to  name 
Willse  executive  editor  and  have  him 
run  the  news  operation,  reporting  to 
the  publisher,  according  to  sources  at 
the  Daily  News. 

Hoge’s  plan  also  called  for  naming 
two  new  managing  editors,  one  of 
whom  would  be  Banks,  and  the  other 
would  be  Anthea  Disney,  then  Sun¬ 
day  editor. 

Under  the  proposed  realignment, 
Spencer  would  have  been  shunted  to 
the  editorial  pages,  mainly  to  write. 

Again,  there  was  a  confrontation 
between  Hoge  and  Spencer,  with  the 
editor  threatening  to  resign,  accord¬ 
ing  to  News  sources.  When  it  was 
over.  Banks  and  Disney  had  quit; 
Spencer  and  Hoge  patched  up  their 
differences  and  Spencer  remained  in 
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charge  of  both  the  news  operation  and 
the  editorial  pages,  reporting  to  the 
publisher. 

Willse  said  “nothing  like  that  was 
ever  put  to  me”  when  asked  about 
Hoge’s  executive  editor  plan.  Willse 
added  that  he  did  not  want  to  discuss 
either  Banks  or  his  version  of  what 
took  place  in  1987,  saying  those 
events  were  “ancient  history.” 

“I’m  not  sure  it’s  worth  resurrect¬ 
ing  events  from  two  or  three  years 
ago,”  Willse  said.  “Whatever  dis¬ 
putes  happened  are  normal  com¬ 
merce  at  a  newspaper.” 

Management  sources  at  the  News 
said  Hoge  and  Spencer  never  had  a 
major  confrontation  over  the  execu¬ 
tive  editor  plan.  According  to  those 


sources,  Hoge  reportedly  suggested 
the  idea  to  Spencer  as  a  way  to  relieve 
him  of  some  day-to-day  operational 
burdens,  but  dropped  the  matter 
when  Spencer  disagreed. 

News  spokesman  Campi  said  the 
current  realignment  in  editorial 
authority  was  decided  on  only  after 
Spencer  submitted  his  resignation. 

The  new  setup  at  the  News  is  simi¬ 
lar  to  that  of  numerous  newspapers 
where  the  editorial  page  and  the 
newsroom  operations  each  report 
separately  to  the  publisher. 

Willse  said  he  does  not  mind  the 
new  arrangement,  since  it  allows  him 
to  focus  on  the  newsroom.  He  added 
that  he  does  not  expect  Hoge  to 
become  more  involved  in  news  deci¬ 


sions. 

“I  don’t  know  that  he’d  have  any 
more  involvement  in  the  newsroom 
than  he  does  now,”  Willse  said. 

But  Willse  remarked  that  Hoge’s 
own  newsroom  background  —  he 
had  been  editor  in  chief,  as  well  as 
publisher,  of  the  Chicago  Sun-Times 
before  coming  to  the  News  —  was  a 
“welcome  resource.  Even  though 
he’s  a  publisher,  Hoge  was  a  very 
good  editor  and  he’s  got  a  very  good 
mind.  It’s  a  good  thing  to  bounce 
ideas  off  him.” 

In  his  new  post,  Willse  expects  to 
be  “less  involved  in  the  day-to-day 
functioning  of  the  newsroom  and 
more  involved  in  what  an  editor  does, 
(Continued  on  page  37) 


Amsterdam  News  says  mission  accompiished 

After  the  mayor’s  primary  election  defeat,  the  weekly  newspaper  ends 
191  consecutive  weeks  of  editorials  calling  for  his  resignation 


By  Andrew  Radolf 

Manhattan  Borough  President 
David  Dinkins’  defeat  of  Mayor 
Edward  I.  Koch  in  New  York’s 
Democratic  primary  has  brought 
about  the  end  of  the  city’s  longest- 
running  editorial  series. 

For  191  consecutive  issues,  the 
black  community  weekly  New  York 
Amsterdam  News  had  run  front-page 
editorials  by  chairman  and  editor  in 
chief  Wilbert  A.  Tatum  demanding, 
“While  corruption  investigation  con¬ 
tinues,  Koch  must  resign.” 

Tatum  started  writing  his  editorials 
in  February  1986  when  the  city’s  cor¬ 
ruption  scandals  began  to  surface  and 
never  wavered  in  his  unremitting  hos¬ 
tility  to  Koch,  whom  he  blamed  for 
the  city’s  racial  divisions. 

With  Dinkins’  victory  Sept.  12  — in 
the  general  election  he  faces  Repub¬ 
lican  Rudolf  Giuliani,  a  former  U.S. 
attorney  who  prosecuted  successfully 
some  of  the  city  politicians  involved 
in  the  scandal.  Tatum  is  an  ardent 
supporter  of  Dinkins,  who  has  a  good 
shot  at  becoming  New  York’s  first 
black  mayor. 

Tatum’s  last  editorial,  published  in 
the  Sept.  16  edition  with  the  standard 
“Koch  must  resign”  headline,  read: 
“On  Sept.  12,  1989,  at  11:10  p.m. 
Edward  I.  Koch  conceded  defeat  to 
David  Dinkins  in  the  Democratic  pri¬ 
mary  for  the  mayoralty  of  New  York 
City.  As  of  Dec.  31,  1989,  Koch  will 
end  his  12-year  reign  as  mayor. 

“Edward  Irving  Koch  has  been 
removed.  Editorial  191.  Final  install¬ 
ment  in  a  series.” 

Tatum  said  he  was  ending  his  series 


amstcra  :\'ctusl 


Koch  slam  dunked 


DinUn*  pledges  Id 
heal  racial  wounds 


Dinkins,  foes  unite 


Kochm— Irgsiyi 


In  the  bottom  left-hand  corner  of  the 
New  York  Amsterdam  News  is  the  last 
of  191  consecutive  weeks  of  front-page 
editorials  stating,  "Koch  must  resign." 


now  because  Koch  “is  no  longer 
mayor;  he’s  a  lame  duck.  It  serves  no 
useful  purpose  to  use  that  space  on 
the  front  page.” 

Tatum  believes  his  series  had  an 
impact  on  the  city’s  electorate. 

“The  black  community,  and  the 
larger  community,  got  the  idea  that 
having  Koch  as  mayor  was  a  danger 
to  the  city.  The  series  has  been  vindi¬ 
cated.” 

“With  the  exception  of  New  York 
Newsday,"  the  city’s  other  dailies  — 
the  Daily  News,  Times  and  Post, 
ignored  his  editorials  until  they  began 


getting  coverage  in  other  major  news¬ 
papers,  including  the  Los  Angeles 
Times  and  USA  Today,  Tatum  said. 

“The  New  York  City  papers 
refused  to  acknowledge  that  we  were 
on  Koch’s  ass  because  they  had  given 
him  a  honeymoon,”  Tatum  said. 
“When  [the  editorials]  started  getting 
coverage  from  all  over  the  world,  they 
started  paying  attention.” 

Tatum  said  he  will  not  be  running 
editorials  on  his  front  page  during  the 
mayoral  compaign  and  has  no  plans  to 
do  so  in  the  future  “unless  something 
happens  that  is  so  outrageous”  it 
demands  front-page  editorials. 

In  the  Democratic  primary,  the 
New  York  Times  and  the  New  York 
Post  both  endorsed  Koch,  Newsday 
endorsed  Dinkins,  while  the  New 
York  Daily  News  endorsed  Richard 
Ravitch. 

Relative  tells 
why  gunman  went 
on  rampage 

A  mentally  ill  gunman  who  killed 
himself  and  seven  former  co-workers 
during  a  rampage  through  the  Stan¬ 
dard  Gravure  Corp.  printing  plant  in 
Louisville  was  obsessed  by  the  state 
of  labor  relations  since  the  company 
was  sold  by  the  Bingham  family,  a 
relative  said. 

In  an  interview  with  the  New  York 
Times,  Mildred  Higgins,  an  aunt  of 
gunman  Joseph  Wesbecker,  said  her 
nephew  often  complained  about 
(Continued  on  page  38) 
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Competition  in  Sparks 

The  5,000-circulation  Daily  Sparks  Tribune,  which  converted  from  a  weekly 
a  year  ago,  is  determined  to  defend  its  turf  against  Gannett’s  Reno  daily 


By  M.L.  Stein 

Northern  Nevada  seems  an 
unlikely  spot  for  hot  daily  newspaper 
competition,  but  it  is  happening  in  the 
Reno-Sparks  market  area. 

Of  course,  the  evening  Daily 
Sparks  Tribune  has  only  5,000  Mon- 
day-to-Friday  circulation  compared 
with  the  Gannett-owned  Reno 
Gazette-Journal's  62,000  {16,278 
Sunday),  but  the  Tribune  is  deter¬ 
mined  to  dominate  in  Sparks  Town¬ 
ship,  a  rich  prize  for  both  papers. 

Sparks,  which  adjoins  Reno,  has  a 
growing  population  of  60,000.  Reno, 
which  still  calls  itself  “The  Biggest 
Little  City  in  the  World,”  is  above 
100,000. 

Legal  gambling  is  the  major  busi¬ 
ness  in  both  communities,  but  recent 
years  have  seen  a  sizable  growth  in 
their  industrial  base. 

The  Tribune,  which  converted 
from  a  weekly  to  a  daily  a  little  over  a 
year  ago,  is  owned  by  Kearns-Tri- 
bune  Corp.,  which  also  publishes  the 
Salt  Lake  Tribune,  the  Lewiston  Tri¬ 
bune  and  Moscow  Idahonian  in  Idaho 
and  the  Pullman  (V/ash.)  Daily  News. 

Since  the  conversion,  the  Sparks 
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paper  has  gotten  100  new  starts  a 
month  through  an  aggressive  circula¬ 
tion  campaign,  according  to  editor 
and  publisher  R.C.  “Randy”  Frisch. 
Frisch,  31,  said  the  Tribune  has 
offered  three-for-two-month  sub¬ 
scription  rates,  sampled  heavily,  and 
mounted  a  door-to-door  solicitation 
drive. 

Although  Frisch  said  he  is  not 
“aggressively”  trying  to  sell  in  Reno, 
the  Tribune  maintains  50  newsracks 
in  the  city. 

The  morning  Gazette-Journal  also 
is  dropping  samples  in  Sparks  and, 
Frisch  claimed,  billing  households 
whether  they  have  subscribed  or  not. 

He  said  that  after  receiving  free 
copies  of  the  Gazette- Journal  for  two 
weeks,  he  and  four  other  Tribune 
staffers,  all  Sparks  residents, 
received  an  advance  bill  for  $22.80  for 
12  weeks  of  the  paper,  along  with  a 
“thank  you”  for  ordering  the  paper. 
“There  was  no  name  on  the  bill  but 
they  had  our  correct  addresses,” 
Frisch  recalled. 

Gazette-Journal  publisher  Susan 
Clark-Jackson,  who  also  is  president 
of  Gannett  West  Newspapers,  dis¬ 
claimed  knowledge  of  such  billing  but 
acknowledged  distribution  of  free 
samples  in  Sparks  Which,  she  added, 
are  followed  by  phone  sales  calls. 

Three  days  before  the  Tribune  went 
daily  on  June  27,  1988,  Frisch,  at  a 
news  conference,  attacked  the 
Gazette-Journal  for  alleged  antitrust 
violations  in  its  ongoing  circulation 
drive  in  Sparks. 

Frisch  described  as  “damn  dirty 
pool”  a  G-J  offer  in  which  new  sub¬ 
scribers  were  given  an  introductory 
rate  of  $22.89  for  three  months’  ser¬ 
vice,  compared  with  its  regular  rate  of 
$34.20. 

At  the  same  time,  the  Tribune 
planned  to  give  its  subscribers  free 
delivery  for  a  month.  The  Tribune  lost 
3,000  subscribers  in  the  conversion  to 
daily. 

Asked  by  a  G-J  reporter  how  his 
deal  differed  from  that  of  the  Reno 
daily,  Frisch  replied,  “These  are  sub¬ 
scribers  who  have  been  completely 
loyal  to  us.  It’s  completely  different.” 

David  Licko,  G-J  controller,  said 


the  paper’s  introductory  offer  to 
encourage  new  readers  is  a  practice 
used  throughout  the  country. 

Residents  in  some  sections  of  Reno 
also  were  being  given  special  intro¬ 
ductory  rates,  he  added. 

G-J  house  ads  directed  at  Sparks 
residents  ask  them  to  “Take  a  closer 
look”  at  the  paper,  which  is  touted  as 
“your  complete  community  newspa¬ 
per.”  It  promises  to  provide  Sparks 
readers  with  “comprehensive 
coverage  .  .  .  seven  days  a  week.” 

Clark-Jackson  declined  to  break 
down  the  G-J’s  circulation  for  Sparks, 
but  asserted  that  the  neighboring  city 
is  very  much  a  target  of  its  coverage. 

“Our  overall  strategy  is  to  cover 
Reno,  Sparks  and  northern  Nevada 
and  to  that  end  we  have  stepped  up 
our  coverage  in  recent  years,”  she 
stated.  “Sparks  is  a  growing  segment 
of  our  community  and  we  are 
responding  to  that  growth.” 

The  G-J’s  major  advantage,  she 
continued,  is  the  scope  of  its  news 
pages. 

“The  Sparks  Tribune  is  looking  to 
establish  a  niche  locally  but  we  carry 
complete  national  news  as  well  as 
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news  from  all  of  Nevada  and  Califor¬ 
nia.”  The  Tribune’s  news  content 
includes  a  “Nevada”  page. 

G-J  managing  editor  Charles 
Waters  said  the  editorial  side  “pays 
close  attention  to  Sparks.  We  cover 
its  city  government  in  the  same  way 
we  cover  Reno’s.” 

Waters  explained  that  his  newspa¬ 
per  regards  Reno  and  Sparks  as  “one 
large  urban  area  with  many  of  the 
same  problems  and  interests  such  as 
water,  education  and  law  enforce¬ 
ment. 

“Many  stories,  both  local  and 
national,  impact  on  both  communi¬ 
ties,”  he  went  on. 

The  Tribune  and  Gazette-Journal 
have  added  staff  in  recent  months  to 
keep  pace  with  the  areas ’s  expansion. 
Since  going  daily,  the  Tribune  has 
doubled  its  staff  to  50,  including  10  in 
editorial.  One  G-J  reporter  covers 
Sparks  on  a  daily  basis,  but  Waters 
said  general-assignment  reporters 
and  photographers  are  sent  there 
whenever  necessary. 

Frisch  appears  to  relish  his  role  of 
David  against  Goliath  and  is  deter¬ 
mined  not  to  wind  up  second  in  the 
battle  for  Sparks. 

“Our  penetration  is  only  going  to 
grow  in  Sparks,”  he  said.  “It’s  our 
town  and  no  matter  how  big  Gannett 
gets,  it  can  never  be  their  hometown.” 

Frisch  said  the  Tribune  has  a  20% 
penetration  in  the  community,  which 
has  24,000  households. 

The  young  publisher,  whose  jobs  at 
other  Tribune  company  newspapers 
ranged  from  bundle  driver  to  ad  man¬ 
ager  and  beat  reporter,  claimed  the 
Sparks  paper  has  gotten  news  beats 
on  the  Gazette-Journal  “many  times.” 

He  cited  stories  of  major  pollution 
in  a  railroad  yard,  a  local  utility’s  plan 
to  speed  the  retirement  of  executives, 
and  an  exclusive  interview  with  a 
woman  who  abandoned  her  baby  in  a 
garbage  can. 

“But  they’ve  also  scooped  us  on 
stories,”  Frisch  allowed,  including 
one  about  the  resignation  of  the 
Sparks  city  manager. 

“I  believe  the  competition  has 
made  both  papers  better,”  he  com¬ 
mented. 

Frisch  believes  publishers  should 
take  an  active  role  in  civic  affairs  and 
practices  his  belief.  He  is  a  vice  presi¬ 
dent  of  the  Chamber  of  Commerce 
and  involves  himself  in  other  organi¬ 
zations. 

“If  a  newspaper  is  going  to  be  an 
important  part  of  the  community,  the 
publisher  must  be  involved  so  he 
knows  what’s  going  on,”  he 
remarked. 

His  civic  activities,  Frisch  said, 
does  not  inhibit  Tribune  reporters  in 
their  coverage  of  local  groups  he  has 


The  editors  of  the  Doily  Sparks  Tribune  meet  each  morning  to  discuss  where 
to  play  news  stories  and  to  create  headlines  for  those  stories.  From  left  to  right, 
Randy  Frisch,  editor  and  publisher;  Bryan  Allison  and  Steve  Timko,  news 
editors;  and  Christopher  Smith,  managing  editor. 
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joined. 

“If  anything,  they’ll  go  after  some¬ 
thing  harder  if  I’m  involved  in  it,”  he 
observed. 

Frisch  also  puts  his  advertising 
experience  to  work  on  the  Tribune. 
He  manages  three  major  accounts. 

He  said  the  Tribune,  which  was 
purchased  as  a  weekly  in  1981,  was 
profitable  as  a  weekly  and  now  as  a 


daily. 

“We  have  a  lot  of  community  sup¬ 
port,”  he  boasted. 

To  celebrate  its  success,  the  Tri¬ 
bune  tossed  a  party  in  June  for  sub¬ 
scribers  and  advertisers  to  celebrate 
the  paper’s  first  year  as  a  daily. 

“Five  hundred  people  showed 
up,”  Frisch  said.  “Everybody 
seemed  to  have  a  good  time.” 


Neuharth  defends  his  remarks 
about  flight  attendants 


Violence,  drugs  and  poverty  may 
worry  some  folks,  but  the  nation’s 
biggest  problem,  according  to  USA 
Today  columnist  and  retired  Gannett 
Co.  Inc.  chairman  A1  Neuharth  is 
“thin-skinned  people.” 

Now  peddling  views  instead  of 
news,  Neuharth  made  no  apologies 
Sept.  15  at  a  Washington,  D.C., 
Women  in  Communications  lunch  for 
a  July  column  that  stirred  the  ire  of 
lots  of  people.  Besides  inspiring  over 
300  letters  ranging  from  vitriolic  to 
supportive,  the  column  was  con¬ 
demned  by  175  USA  Today  staffers. 

The  July  28  “Plain  Talk”  column 
called  for  the  return  of  sky  girls, 
“young,  attractive,  enthusiastic” 
females  with  nursing  skills  to  replace 
today’s  flight  attendants,  “aging 
women  who  are  tired  of  their  jobs”  or 
“flighty  young  men  who  have  trouble 
balancing  a  cup  of  coffee  or  tea.” 

Neuharth,  who  made  a  career 
improving  the  status  of  women  in 
newspapers,  spoke  no  word  of  apol¬ 
ogy  for  the  views,  which  was  roundly 
criticized  by  other  columnists. 

Instead,  he  called  much  of  the  criti¬ 


cism  overreaction  and  misinterpreta¬ 
tion.  He  defended  his  right  to  deliver  a 
verbal  “kick  in  the  ass”  to  airlines  for 
providing  lousy  service  or  to  take  on 
“male,  sluggish,  fat  circulation  man¬ 
agers”  in  Gannett. 

Neuharth  said  he  never  publicly 
expressed  an  opinion  in  50  years  as  a 
purveyor  of  news  and  his  column  was 
his  opinion.  He  advised  critics  in  Gan¬ 
nett  who  would  have  suppressed  the 
column  of  his  views  to  “cut  it  out.” 

Newspeople  should  not  become  so 
involved  in  issues  that  they  seek  to 
silence  other  voices,  he  said. 

“So  long  as  you  do  that,  you  aren’t 
going  to  rise  to  the  top  in  your  profes¬ 
sion.  I  promise  you,”  Neuharth  said. 

“The  biggest  problem  with  this 
country  is  thin-skinned  people,”  he 
opined,  adding  he  has  yet  to  figure  out 
a  way  to  deal  with  them. 

“Life  is  a  tough  game,”  Neuharth 
said,  and  nobody  remains  unde¬ 
feated.  Be  tough  and  learn  to  laugh  at 
yourself,  he  advised  the  largely 
female  audience  in  the  National  Press 
Club. 

—  George  Gameau 
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ANPA  urges  newspapers: 


Use  more  recycled  newsprint 


The  American  Newspaper 
Publishers  Association  has  urged 
newspapers  to  use  more  recycled 
newsprint  and  urged  newsprint  pro¬ 
ducers  to  use  recycled  fiber  to  the 
greatest  extent  possible. 

At  its  meeting  in  Seattle  recently, 
the  ANPA  board  of  directors 
approved  the  following  policy  state¬ 
ment  on  newsprint  recycling: 

“Solid-waste  disposal  is  a  costly 
challenge  for  governments  across 
North  America  that  can  be  alleviated 
to  some  extent  by  more  recycling.  A 
great  many  things  make  up  solid 
waste,  including  some  products  that 
can  be  recycled  and  some  that  cannot. 

“Old  newspapers  are  already 
extensively  recycled  into  many  prod¬ 
ucts,  and  the  newspaper  business  has 
worked  hard  to  make  that  happen. 
Newspapers  will  be  asking  for  more 
recycled  newsprint  and  are  working 
with  newsprint  manufacturers  to  help 
municipalities  and  recyclers  increase 
recycling. 

“More  recycling  can  and  will  be 
accomplished,  but  it  will  not  be 
helped  by  government  controls  on  the 
newsprint  that  makes  a  free  press  pos¬ 
sible.  More  voluntary  effort  will 
cause  recycling  to  increase  most 
quickly  and  efficiently. 

“Meanwhile,  the  development  of 
additional  products  that  use  old  news¬ 
papers,  the  recycling  of  old  newspa¬ 
pers  to  energy,  and  some  use  of  land¬ 
fills  will  be  necessary.  Newspapers 
are  doing  their  part  and  will  do 
more.” 

Their  policy  is: 

•  Orderly  recycling  of  a  resource 
like  old  newspapers  is  proper  and 
desirable  and  both  good  business  and 
good  public  policy. 

•  Recycling  newsprint  for  reuse 
and  for  energy  can  help  extend  sup¬ 
plies  of  a  valuable  natural  resource, 
help  extend  the  useful  life  of  munici¬ 
pal  landfills,  and  help  provide  energy 
through  environmentally  sound 
incinerator  facilities. 

•  Newspapers  should  encourage 
recycling  by  obtaining  and  using  more 
quality  recycled  newsprint  from  their 
suppliers.  Newspapers  should  resist 
government  controls  on  newsprint. 

•  Newsprint  producers  should  use 
recycled  fiber  to  the  greatest  extent 
possible  in  the  production  of  a  quality 
product. 

•  Governments  should  encourage 
recycling  by  establishing  well- 


planned,  voluntary  collection  pro¬ 
grams  for  old  newspapers  that  pro¬ 
duce  a  reliable,  accessible  and  usable 
supply.  Governments  should  encour¬ 
age  recycling  by  promoting  effective 
public-private  cooperation. 

•  Newspapers  should  encourage 
reader  participation  in  community 
collection  programs. 

•  Governments  should  not  impose 
mandatory  quotas  affecting  news¬ 
print  use  or  purchasing.  Governments 
should  not  intervene  in  determina¬ 
tions  of  newsprint  quality.  Regulating 
newsprint  is  regulating  newspapers 
and  it  is  intolerable  in  a  free  society. 

•  Governments  should  remain 
open  to  the  recycling  of  old  newspa¬ 
pers  to  produce  energy. 

An  ANPA  Newsprint  Resource 
Task  Force  chaired  by  Frank  A.  Ben- 
nack  Jr.,  president  and  chief  execu¬ 
tive  officer  of  the  Hearst  Corp.,  has 
conducted  a  review  of  newspaper 
recycling  and  will  continue  to  look 
into  ways  that  newspapers,  communi¬ 
ties,  collection  agencies,  newsprint 
suppliers  and  government  officials 


can  cooperate  in  encouraging  recy¬ 
cling. 

“Newspapers  need  to  signify  their 
interest  in  using  more  recycled  news¬ 
print  when  the  supply  is  available,” 
Bennack  said.  “We’re  working 
directly  with  state  governments  and 
others  on  ways  the  next  several  years 
can  be  successfully  navigated  without 
harm  to  either  recycling  objectives  or 
to  newsprint  markets. 

“Some  states  have  contemplated 
legislation  requiring  newspapers  to 
use  recycled  newsprint,  but  govern¬ 
ment  control  of  newsprint  markets  is 
simply  not  consistent  with  a  free 
press,”  Bennack  added. 

Members  of  Bennack’s  Newsprint 
Resource  Task  Force  are:  Charles  T. 
Brumback,  president  and  chief  oper¬ 
ating  officer,  the  Tribune  Co.,  Chi¬ 
cago;  Sandra  C.  Hardy,  vice  presi¬ 
dent,  Calkins  Newspapers,  Levit- 
town.  Pa.;  Charles  S.  Rowe,  editor 
and  co-publisher,  the  Free-Lcince 
Star,  Fredericksburg,  Va.;  and 
Richard  J.  Warren,  president,  the 
Bangor  (Maine)  Daily  News. 


New  York  Daily  News  eyes  sites 
for  new  production  plants 


The  New  York  Daily  News  is  plan¬ 
ning  to  build  three  new  production 
plants  which  would  be  located  on 
sites  in  New  Jersey  and  the  New  York 
City  boroughs  of  Brooklyn  and  the 
Bronx. 

News  spokesman  John  Campi  con¬ 
firmed  information  in  a  recent  profile 
of  James  Hoge  in  Vanity  Fair  which 
said  the  News  publisher  would  be 
presenting  his  building  plans  to  the 
parent  Tribune  Co.  of  Chicago  “in  a 
couple  of  months.”  Campi  declined 
to  give  specific  sites. 

The  building  plans  in  Brooklyn  and 
the  Bronx  involve  negotiations  with 
the  city  government  for  a  deal  that 
would  give  the  newspaper  tax  abate¬ 
ments  and  possibly  a  break  on  the 
purchase  price  of  the  land. 

Claire  Tallarico,  a  spokesman  for 
the  city’s  Office  of  Economic  Devel¬ 
opment,  which  has  negotiated  such 
deals  for  numerous  businesses  to 
keep  them  in  the  city,  confirmed  that 
OED  has  had  talks  with  the  News  but 
declined  to  give  specifics. 

In  1983,  the  News  received  a  19- 
year  partial  tax  exemption  worth 


about  $10.2  million  from  the  Koch 
administration  (E&P,  July  23,  1983, 
P.  23).  The  7-0  decision  by  the  Indus¬ 
trial  and  Commercial  Incentive  Board 
was  based  on  the  News’  investment 
of  $37  million  to  refurbish  its  Brook¬ 
lyn  plant  and  add  200  jobs  there. 

“The  city  has  the  ability  to  gift  land 
and  reduce  taxes  for  up  to  20  years,” 
noted  Wilburt  A.  Tatum,  publisher 
and  editor-in-chief  of  the  New  York 
Amsterdam  News,  a  black  weekly. 
“The  deal  they’re  trying  to  negotiate 
could  be  worth  about  $100  million.” 

One  of  the  reasons  Hoge  wanted  to 
endorse  Mayor  Edward  I.  Koch  in  the 
Democratic  primary,  instead  of  David 
Dinkins,  who  was  supported  by  the 
editorial  board,  was  to  protect  the 
land  deal  under  negotiation,  Tatum 
said. 

The  News,  in  a  compromise, 
endorsed  Richard  Ravitch  for  the 
Democratic  nomination.  Ravitch 
received  4%  of  the  vote,  to  winner 
Dinkins’  51%  and  Koch’s  42%. 

“How  do  you  not  do  something  in 
the  city  without  talking  to  the  city?” 
Campi  said.  “That’s  normal.” 
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Dominican  Republic’s  Listin  Diario 
celebrates  its  100th  birthday 


By  Larry  Luxner 

Making  it  to  100  years  is  an  enviable 
milestone  for  any  newspaper.  For  the 
Dominican  Republic’s  Listin  Di¬ 
ario  —  which  has  weathered  a  brutal 
dictatorship,  two  world  wars,  a  21- 
year  forced  closure,  a  Communist- 
backed  revolution  and,  more 
recently,  competition  from  eight 
other  dailies  —  last  month’s  accom¬ 
plishment  is  nothing  short  of  a  Carib¬ 
bean  miracle. 

Rafael  Bonnelly  Ricart,  the  paper’s 
managing  editor,  said  working  at  Lis¬ 
tin  has  n-ver  been  risk-free. 

“In  1965,  the  paper  was  closed  four 
months  during  the  revolution,’’  he 
recalled  during  a  recent  interview 
here.  “My  uncle  was  injured  by  a 
bullet.  He  was  putting  a  red  cross  on 
top  of  the  building,  and  a  stray  bullet 
hit  his  leg.  And  the  current 
publisher’s  father  died  in  1941 
defending  something  he  had  pub¬ 
lished.’’ 

The  paper  made  its  debut  Aug.  1, 
1889,  as  Listin  Diario  Maritimo,  a 
humble  one-page  listing  of  cargo-ship 
arrivals  and  departures.  As  the  coun¬ 
try  grew,  developing  from  a  sugar- 
based  economy  to  one  with  an  empha¬ 
sis  on  manufacturing  and  tourism,  the 
paper  grew  too.  Today,  Listin  is  a  full- 
color,  six-section  broadsheet  that 
often  exceeds  100  pages  and  ranks 
among  the  most  important  newspa¬ 
pers  in  the  Caribbean. 


(Luxner  is  a  free-lance  writer  and 
photographer  based  in  Puerto  Rico.) 

lAPA  pleased  with 
nix  of  licensing  rule 

The  Inter  American  Press  Associa¬ 
tion  has  expressed  “full  satisfaction” 
with  a  decision  by  the  Supreme  Court 
of  the  Dominican  Republic  that 
declared  mandatory  licensing  of  jour¬ 
nalists  unconstitutional  in  that  coun¬ 
try. 

“We  applaud  this  decision  .  .  . 
which  constitutes  a  clear  and  force¬ 
ful  defense  not  only  of  hallowed 
constitutional  standards  but  also 
of  the  American  Convention  on  Hu¬ 
man  Rights,  the  Universal  Decla¬ 
ration  of  Human  Rights,  and  the 
Opinion  of  the  Inter  American  Court 
of  Human  Rights,”  the  lAPA  said  in  a 
letter  to  the  president  of  the  Domini¬ 
can  Republic. 


Hi 


Rafael  Bonnelly,  managing  editor  of  Listin  Diario,  shows  off  the  special 
front  page  printed  on  the  newspaper's  1(X)th  anniversary. 


Bonnelly  is  a  fourth-generation 
descendant  of  the  paper’s  founder, 
Arturo  Joaquin  Pellerano  Alfau.  He 
says  “complete  freedom  of  the 
press”  now  exists  in  the  Dominican 
Republic,  although  that  has  not 
always  been  the  case,  particularly 
during  the  long  dark  years  of  the 
Rafael  Trujillo  Molina  dictatorship. 

“We  were  publishing  daily  until 
1942,  and  then  we  had  to  close  for  21 
years,”  he  said.  “Economic  stran¬ 
gling.  we  might  call  it.  As  Trujillo 
tightened  his  grip  on  the  Dominican 
Republic,  the  newspaper  started  to 
oppose  the  regime.  Trujillo  founded 
another  newspaper.  La  Nat  ion,  and, 
after  that,  El  Carihe. 

“My  grandfather  always  dreamed 
of  reopening  the  paper,”  he  said.  “As 
soon  as  Trujillo  was  opposed  by  the 
Church  and  was  in  his  last  year,  they 
started  planning  to  reopen  it.” 

In  1961,  the  dictator  was  assassi¬ 
nated  in  Ciudad  Trujillo,  the  capital 
city  he  had  named  after  himself.  The 
city  changed  its  name  back  to  Santo 
Domingo,  as  it  had  been  known  for 
400  years,  and  Listin’s  editor,  Rafael 
Herrera,  eventually  returned  from 
exile  in  Puerto  Rico.  The  paper  reap¬ 
peared  on  Aug.  1,  1963,  and  Herrera 
is  still  at  the  helm. 

At  present,  Listin  Diario  employs 
600  people  in  a  modern,  two-story 
building  at  No. 52,  Paseo  de  los  Perio- 
distas.  With  a  circulation  of  65,000,  it 
is  the  largest  of  Santo  Domingo’s  nine 
dailies  —  Bonnelly  says  the  paper 
has  60%  of  the  city’s  entire  morning 


Pttoto  hf  Lorry  luxner 

circulation  —  and  the  only  one  mak¬ 
ing  a  profit. 

That  is  a  noteworthy  accomplish¬ 
ment  in  itself,  considering  the  coun¬ 
try’s  deteriorating  economic  situa¬ 
tion. 

Bonnelly  said  he  recently  doubled 
reporters’  salaries  to  keep  pace  with 
inflation  —  the  average  Listin 
reporter  earns  1 ,500  pesos  a  month, 
about  $240  —  and  is  now  investing 
more  than  $5  million  on  new  machin¬ 
ery  and  computer  equipment  for  the 
editorial  department. 

Among  the  125  editorial  employees 
are  36  correspondents  throughout  the 
country’s  26  provinces,  as  well  as 
reporters  in  New  York,  Miami  and 
Puerto  Rico.  Until  recently,  the  news¬ 
paper  also  had  a  correspondent  in 
Haiti,  which  shares  the  island  of  His¬ 
paniola  with  the  Dominican  Republic. 
Listin  closed  its  Port-au-Prince 
bureau  after  a  Dominican  tv  reporter 
was  killed  covering  the  violent  1987 
Haitian  elections. 

Sporadic  violence  sparked  by  rising 
prices  also  plague  the  Dominican 
Republic,  and  Bonnelly  says  his 
paper  tries  to  “suggest  solutions.” 

“We  have  sections  dedicated  to 
special  regions  of  the  country,  in 
which  we  try  to  promote  development 
projects,  and  where  we  pinpoint  the 
problems  and  ask  the  authorities  to 
solve  them,”  he  noted. 

Do  the  authorities  listen?  Bonnelly 
says  yes. 

“We  don’t  reach  a  lot  of  the  popula- 
(Continued  on  page  37) 
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A  stabilized  enrollment 

Results  of  the  latest  study  on  journalism/mass  communications  programs 


By  Debra  Gersh 

While  undergraduate  enrollment  in 
journalism/mass  communications 
programs  grew  dramatically  from 
1976-1988,  it  stabilized  —  at  least 
temporarily  —  from  1987-1988, 
according  to  a  new  study. 

In  addition,  the  study,  “Enroll¬ 
ments  in  Programs  in  Journalism  and 
Mass  Communications  1987-88,” 
reported  that  “The  growth  rate  from 
1976  to  1988  for  journalism  and  mass 
communications  undergraduate 
enrollment  is  nearly  double  that  of 
universities  at  large,  and  the  graduate 
enrollment  rate  is  slightly  higher  than 
that  nationally.” 

For  example,  the  number  of  jour¬ 
nalism  and  mass  communications 
(j/mc)  degrees  granted  from  1 987- 1 988 
increased  by  3.1%,  compared  with 
0.6%  overall  national  growth. 


j/mc  programs,  some  12%  were 
enrolled  at  Howard,  and  15. 1%  of  the 
j/mc  degrees  earned  by  black  students 
were  awarded  by  that  university. 

Female  j/mc  students  at  both  the 
undergraduate  and  graduate  levels 
outnumber  male  students  three  to 
two,  although  males  outnumber 
females  in  doctoral  programs. 

Of  the  projected  number  of  under¬ 
graduate  j/mc  students  in  1988, 60.8% 
were  female,  while  61.5%  of  students 
seeking  master’s  degrees  were 
female,  as  were  44.3%  of  the  doctoral 
students,  Becker’s  study  reported. 

The  annual  survey  figured  the 
weighted  estimate  of  the  number  of 
students  enrolled  in  j/mc  programs  in 
the  fall  of  1988  to  be  147,062,  based  on 
an  actual  count  of  124,719,  with  373.3 
students  enrolled  in  the  “average” 
j/mc  program  in  the  U.S. 

Not  surprisingly,  the  report  found 


The  annual  survey  figured  the  weighted  estimate  of 
the  number  of  students  enrolled  in  j/mc  programs  in 
the  fall  of  1988  to  be  147,062 . . . 


“Over  a  13-year  period,  this  pro¬ 
duces  a  growth  rate  of  41.8%  in  jour¬ 
nalism  and  mass  communications 
degrees  granted,  compared  with  a 
national  increase  of  6.8%,”  according 
to  the  study. 

However,  the  study,  prepared  by  Lee 
B.  Becker  of  the  School  of  Journalism  at 
Ohio  State  University,  reported  that  j/mc 
programs  still  reflect  “inequalities  in  the 
American  society  by  underrepresenting 
racial  and  ethnic  minorities  among  its 
students.” 

For  example,  black  students  make 
up  about  7.9%  of  all  j/mc  students,  but 
blacks  account  for  approximately 
12.4%  of  the  U.S.  population.  Simi¬ 
larly,  while  3.3%  of  the  j/mc  students 
are  classified  Hispanic,  7.8%  of  the 
national  population  is  categorized  as 
such. 

Further,  the  study  reported, 
“There  is  less  evidence  of  true  inte¬ 
gration  in  the  1988  data  than  would 
seem  apparent.  One  single  institution, 
Howard  University,  contributed 
overwhelmingly  to  the  number  of 
black  students  ...” 

Of  the  black  students  reported  in 


that  “News  editorial,  or  simply  basic 
‘journalism,’  instruction  is  the  most 
common  curricular  component  of  jour¬ 
nalism  and  mass  communications  pro¬ 
grams.” 

Some  81.7%  of  the  schools 
surveyed  offer  a  news  editorial  or 
basic  journalism  curriculum,  with 
public  relations  next,  followed  by 
general  radio  and  television  (or  tele¬ 
communications)  instruction,  broad¬ 
cast  news,  and  advertising. 

Michigan  State  University  reported 
the  largest  total  j/mc  enrollment  in  the 
fall  of  1988  with  4,633  students.  Penn¬ 
sylvania  State  University  was  second 
with  2,257  students. 

Boston  University  reported  the  largest 
number  of  master’s  degree  candidates 
enrolled,  while  Michigan  State  topped 
the  list  for  doctoral  students. 

The  survey  projected  that  31,207 
bachelor’s  degrees  were  awarded  by 
j/mc  programs  in  1988,  an  estimated 
2,269  master’s  degrees  were  granted, 
and  some  89  doctoral  degrees  were 
conferred. 

One  of  the  schools  surveyed  had  no 
full-time  j/mc  faculty  members  while 


another  had  as  many  as  62. 

The  average  full-time  faculty  size 
was  10.8,  with  part-time  faculty  mem¬ 
bers  assisting  full-time  faculty  at 
86.1%  of  the  schools  participating  in 
the  survey. 

Basing  its  figures  on  overall  enroll¬ 
ments,  the  survey  reported  that  the 
average  student/faculty  ratio  in  the 
252  schools  for  which  data  were  avail¬ 
able  was  36-to-one. 

“One  of  the  most  striking  features 
of  the  data  reported  here  is  how 
incomplete  they  are,”  the  report’s 
summary  notes.  “The  result  is  that 
projections  have  been  necessary 
where  firm  figures  would  be 
preferable.  .  .  . 

“The  reasons  for  the  lack  of  full 
information  are  not  simple.  Clearly, 
some  administrators  do  not  feel  any 
benefit  from  knowing  what  is  going  on 
elsewhere  and  therefore  do  not  feel  it 
valuable  to  provide  information  on 
their  own  programs. 

“Others,  however,  are  so  limited  in 
their  resources  that  they  simply  can¬ 
not  find  time  to  provide  the  informa¬ 
tion  given  other  demands  they  face,” 
Becker  wrote.  “This  survey  indicated 
that  many  journalism  and  mass  com¬ 
munications  programs  are  woefully 
understaffed  and  undersupported  by 
the  host  university. 

“Potentially  related  to  each  of 
these  first  two  explanations  is  a  third. 
Many  journalism  school  administra¬ 
tors  do  not  know  much  about  the  stu¬ 
dents  enrolled  in  their  programs. 
Lacking  that  information  themselves, 
they  can  hardly  report  it  to  others. 

“Yet,”  the  study  concluded, 
“journalism  and  mass  communica¬ 
tions  education  must  know  where  it  is 
and  where  it  has  been  if  it  is  to  plan  for 
its  future.” 

The  survey  was  funded  by  the 
School  of  Journalism  at  Ohio  State 
University,  with  additional  funds 
from  the  Association  for  Education  in 
Journalism  and  Mass  Communications 
and  the  Association  of  Schools  of  Jour¬ 
nalism  and  Mass  Communication. 

David  Weaver,  Thomas  Bowers, 
Edmund  Lambeth  and  Walter  Bunge 
assisted  with  the  project,  as  did  uni¬ 
versity  assistants  Deborah  Doehr, 
Lewis  Horner,  Stephen  Majors  and 
Jennifer  Gingrich,  in  addition  to  Paul 
Peterson,  who  handled  the  project 
from  1968  to  1987. 
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lAPA  wants  explanation  for  denial  of  visas  to  Cuban  journalists 


By  Larry  Luxner 

The  1 ,300-member  Inter  American 
Press  Association,  which  frequently 
denounces  the  lack  of  press  freedoms 
in  Cuba,  now  wants  to  know  why 
Washington  is  trying  to  keep  Cuban 
journalists  out  of  Puerto  Rico,  a  U.S. 
possession. 

The  controversy  began  when  the 
State  Department  denied  visas  to 
eight  Cuban  journalists  seeking  to 
cover  the  Ninth  Intercontinental 
Amateur  Baseball  Conference  in  San 
Juan.  The  Cubans,  including  five  tv 
journalists,  a  photographer,  a  writer 
and  a  radio  commentator,  all  work  for 
Havana’s  National  Institute  of  Edu¬ 
cation  and  Recreation. 

Bill  Williamson,  executive  director 

(Luxner  is  a  free-lance  writer/pho¬ 
tographer  based  in  Puerto  Rico.) 


of  lAPA,  said  his  organization  sent  a 
letter  Aug.  17  to  Secretary  of  State 
James  A.  Baker  III  “conveying  its 
surprise”  at  the  incident  but  so  far  has 
not  received  a  reply. 

“We  aren’t  protesting,  we’re  ask¬ 
ing  for  clarification,”  Williamson 
said.  “If  legitimate  journalists  from 
Cuba  were  barred  from  covering  a 
legitimate  news  event  on  U.S.  terri¬ 
tory,  then  I  think  it  would  be  a  matter 
for  us  to  protest.” 

Williamson  cited  a  1987  amend¬ 
ment  to  the  McCarran-Walter  Act 
which  bans  the  use  of  ideology  as  a 
basis  for  denying  visas  to  foreign¬ 
ers. 

“If  they  are  being  excluded  for 
ideological  reasons,  it’s  a  violation  of 
a  principle  we  very  strongly  believe 
in,”  Williamson  declared.  “How  can 
we  expect  to  have  journalists  go  to 
Cuba  and  not  let  Cuban  journalists 


come  to  the  United  States?” 

Ever  since  enactment  of  the  1963 
trade  embargo  against  Cuba  by  Presi¬ 
dent  Kennedy,  reporters  wishing  to 
visit  the  communist  nation  must 
obtain  special  permission  from  the 
State  Department.  Outside  of  bona 
fide  journalists,  clergymen  and  indivi¬ 
duals  visiting  relatives,  travel  by 
U.S.  citizens  to  Cuba  is  prohibited. 
President  Bush  recently  told  a  group 
ofCuban  exiles  in  Miami  that  the  U.S. 
would  not  renew  diplomatic  ties  with 
Cuba  until  the  Castro  regime 
improved  its  human-rights  record. 

Last  month,  the  lAPA  condemned 
the  Cuban  government’s  arrest  of 
three  human-rights  leaders,  among 
them  Hubert  Jerez,  president  of  the 
Jos6  Marti  Commission  on  Human 
Rights,  and  founder  and  president  of 
the  Association  of  Independent  Jour¬ 
nalists  of  Cuba. 


California  publisher  challenges  school  board 


Allen  P.  McCombs,  publisher  of 
the  Chino  (Calif.)  Champion,  has 
made  the  local  school  board  an  offer  it 
has  refused. 

Irked  by  what  he  considered  the 
board’s  violation  of  the  state’s  open 
meetings  law,  McCombs,  in  an  edito¬ 
rial,  offered  to  contribute  $500  to  the 
board’s  high  school  scholarship  fund 
if  it  obtains  a  written  opinion  from  the 
state  attorney  general  that  its  recent 
closed  session  was  legal. 

There  is  a  catch. 

“However,  if  after  obtaining  such 
an  opinion,  the  board  finds  it  is 
wrong,  we  would  expect  each  mem¬ 
ber  to  put  up  $100  for  the  same 
cause,”  McCombs  wrote. 

At  issue  are  two  meetings  held  by 
the  board  to  interview  candidates  for 
the  position  of  superintendent  of 
schools. 

McCombs,  a  past  president  of  the 
California  Newspaper  Publishers 
Association,  concedes  the  board  had 
a  right  to  meet  privately  for  the  inter¬ 
views  but  said  it  did  not  post  a  proper 
notice  of  the  meetings  as  required  by 
law. 

Interviewed  by  E&P,  the  publisher 
charged  the  school  board  had  held 
previous  executive  sessions  on  such 
matters  as  hearing  a  consultant’s 
report  on  future  enrollment  and  the 
naming  of  a  school. 


On  occasion,  McCombs  continued, 
the  board  will  post  its  agenda  the 
required  72  hours  in  advance  but  in 
the  school  district’s  reception  room 
which  is  locked  during  the  weekend. 

“This  time  I  thought  1  would  tweak 
them  a  bit,”  McCombs  said. 

Board  president  Harold  Nelms 
denied  any  illegal  meetings  and  said 
he  did  not  take  McComb’s  offer  seri¬ 
ously. 


“Once  again  they  were 
playing  loose  with  the 
law." 


“I  don’t  take  A1  McCombs  seri¬ 
ously,”  he  told  E&P.  “His  wager  is 
childish  and  poor  reporting.” 

Nelms  contended  the  board 
announced  a  schedule  of  days  when 
the  interviews  would  be  held  but 
could  not  be  more  specific  because 
some  out-of-town  applicants  were  not 
sure  of  their  exact  time  of  arrival.  He 
said  the  broad  schedule  was  pub¬ 
lished  in  the  Champion. 

Nelms  said  he  had  no  recollection 
of  meeting  behind  closed  doors  on  the 
enrollment  and  school-naming  mat¬ 
ters. 

Replying  to  Nelms’  statement 


about  the  interviews,  McCombs  said, 
“They  did  not  put  out  a  calendar  and 
did  not  provide  a  specific  meeting 
time.  Once  again  they  were  playing 
loose  with  the  law.” 

—  M.L.  Stein 


Lectureship  honors 
Theodore  H.  White 

Benjamin  C.  Bradlee,  executive 
editor  of  the  Washington  Post,  and 
R.W.  Apple,  chief  Washington  corre¬ 
spondent  for  the  New  York  Times,  are 
slated  to  join  Harvard  professor  John 
K.  Fairbank  on  Oct.  30  as  the  first 
lecturers  in  a  series  honoring  journal¬ 
ist  Theodore  H.  White. 

The  Theodore  H.  White  Lecture¬ 
ship  on  Press  and  Politics  was  estab¬ 
lished  by  the  Joan  Shorenstein  Bar- 
one  Center  on  the  Press,  Politics  and 
Public  Policy  research  center  at  Har¬ 
vard  University’s  John  F.  Kennedy 
School  of  Government. 

The  lectureship  will  be  awarded 
each  year  to  the  journalist  who  best 
epitomizes  White’s  style  of  com¬ 
prehensive  examination  of  the 
interplay  between  press  and  politics 
in  the  U.S.  The  lectureship  carries  a 
$5,000  honorarium  for  the  speaker. 
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Join  us  and 
celebrate  the  feast  of 
conferences  and  meetings  in  October 


with  your  ad  in  our  October  14  and  October  21  issues! 


There  are  no  less  than  four  individual  neNA'spaper  conferences  of  significance  in 
October!  E&P  will  be  at  all  four  events  with  distribution  of  the  October  14  and 
October  21  issues! 

E&P's  October  14  issue  will  be  at  this  meeting: 

•  SNPA  (Southern  Newspaper  Publishers  Association)  Convention  — 
Oct.  15-18  at  The  Greenbrier,  White  Sulphur  Springs,  WV 

E&P's  October  21  issue  will  be  at  these  meetings: 

•  INFE  (International  Newspaper  Financial  Executives)  Fall  Meeting  — 
Oct.  22-25  at  the  Fairmont  Hotel,  San  Francisco,  CA 

•  Inland  Daily  Press  Conference  —  Oct.  23-25  at  the  Drake  Hotel, 
Chicago,  IL 

•  NNA  (National  Newspaper  Association)  Convention  —  Oct.  25-28 
at  the  Hyatt  Regency,  Atlanta,  GA 


Advertising  Deadlines 

October  14  Issue:  Space  —  Oct.  4;  Material  —  Oct.  6 
October  21  issue:  Space  —  Oct.  1 1 ;  Material  —  Oct.  1 3 

Reserve  your  space  today!  Call  the  E&P  Ad  Representative  nearest  you! 


New  York 

1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Chicago 

Ste.  501, 8  5.  Michigan  Ave. 
Chicago,  IL  60603 
(312)  641-0041 


Sales  Offices: 

Los  Angeles 

Ste.  801,  3250  Wilshire  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 
Fax:  (213)  382-1108 


San  Francisco 

Ste.  1420,  450  Sansome  Street 
San  Francisco,  CA  941 1 1 
(415)  421-7950 
Fax:  (415)  398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 
Fax:(416)833-2116 


^  Ecilor&Pubislier 


11  V\test  19th  Street  •  New  Vbrk.  N.Y.  10011  *212  675  4380 
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New  Boston  Globe 
design  set  for  debut 

On  Oct.  15  the  Boston  Globe  plans 
to  unveil  its  new  look,  both  for  the 
daily  and  Sunday  papers,  which  will 
include  a  larger  size  and  new  style  of 
type. 

Responding  to  reader  research  that 
indicated  the  paper  looked  inconsis¬ 
tent  at  times,  the  focus  of  the  Globe’s 
redesign  is  to  “standardize  the  pa¬ 
per  throughout  its  various  sec¬ 
tions  ...”  according  to  publish¬ 
er  William  O.  Taylor. 

Among  the  other  changes  in  the 
new  design  are  the  placement  of 
reporters’  bylines,  treatment  of  col¬ 
umnists’  bylines  and  photos,  standar¬ 
dization  of  page  tops  that  announce 
sections,  and  additional  graphic 
devices,  such  as  sports  scores  at  the 
top  of  stories. 

The  project,  which  took  over  a 
year-and-a-half,  was  chaired  by  busi¬ 
ness  manager  Steve  Taylor  and  car¬ 
ried  out  under  the  direction  of  edito¬ 
rial  design  director  Lynn  Staley. 

NAB  study  looks  at 
readership  of  pages 

A  new  report  released  by  the  News¬ 
paper  Advertising  Bureau,  “Daily 
Newspaper  Page  Opening,  Pages  and 
Selections  Usually  Read,”  found  that 
61%  of  adult  readers  indicated  they 
usually  scan  every  page  of  the  news¬ 
paper  they  read. 

“This  does  not  mean  that  they  read 
every  item,  but  since  the  human  eye  is 
a  very  efficient  scanning  device,  they 
have  the  opportunity  to  be  exposed  to 
any  editorial  or  advertising  content 
appearing  in  the  issue,”  the  report 
states. 

The  study  also  includes  data  on 
types  of  pages  or  sections  usually 
read  and  by  whom,  as  well  as  reader- 
ship  indexes  for  selective  readers. 

Oregon  newspapers 
not  affected 
by  phone  bill 

A  new  Oregon  law  restricting  tele¬ 
phone  solicitation  will  not  affect 
newspapers  thanks  to  an  amendment 
requested  by  publishers. 

Senate  Bill  266,  one  of  several  con¬ 
sumer  bills  recently  enacted  and 


signed  by  the  governor,  requires  cer¬ 
tain  telemarketers  to  register  with  the 
state  Department  of  Justice  and  pro¬ 
hibits  phone  solicitors  from  calling 
anyone  who  previously  asked  not  to 
be  called  again. 

However,  at  the  request  of  the  Ore¬ 
gon  Newspaper  Publishers  Associa¬ 
tion,  the  definition  of  “telephonic 
seller”  in  the  bill  was  amended  to 
exempt  “a  person  primarily  soliciting 
the  sale  of  subscriptions  to  or  adver¬ 
tising  in  a  paper  of  general  circula¬ 
tion.” 

Last  year,  the  Washington  state 
Legislature  passed  a  similar  bill, 
which  was  similarly  amended  at  the 
request  of  newspaper  publishers. 

Quebecor  reports 
net  income  decline 

Quebecor  Inc.  of  Montreal 
reported  a  decline  in  net  for  the  sec¬ 
ond  quarter  of  1989  to  $8.7  million 
(Canadian),  or  36<i  per  share,  from 
$10.6  million,  or  570  per  share,  in 
1988. 

Revenues  for  the  quarter  increased 
to  $439  million  from  $329  million. 

For  the  six  months,  net  income 
came  to  $12.8  million,  or  540  per 
share,  down  from  $16.9  million,  or 
910  per  share,  in  the  first  half  of  1988. 

Revenues  in  the  half  rose  to  $861 
million  from  $643  million. 

The  decrease  in  net  income 
resulted  from  its  continuing  invest¬ 
ment  in  the  Montreal  Daily  News,  and 
decreases  in  the  demand  and  prices 
for  newsprint,  Quebecor  said.  The 
decrease  in  the  value  of  the  Canadian 
dollar  versus  the  U.S.  dollar  also 
affected  the  results  of  its  printing  con¬ 
cern,  Donohoe  Inc,  the  company 
said. 

Oakland  Tribune 
upgrades  food 
section,  adds  mag 

The  Oakland  Tribune  has  dressed 
up  its  Food  section  and  introduced  a 
new  Wednesday  Extra  magazine 
designed  to  give  advertisers 
expanded  penetration  in  the  East  Bay 
area,  it  was  announced. 

Food  also  is  published  in  magazine 
format,  making  the  Tribune  the  first 
Bay  area  newspapers  to  do  so,  ac¬ 
cording  to  Tribune  marketing  director 
Kate  Coleman. 


Food  offers  new  lifestyle  features 
and  columns  on  food  and  drink  to 
supplement  traditional  staples  such  as 
recipes  and  cooking  tips. 

The  magazine  includes  columns  by 
Pierre  Franey,  the  “60-Minute  Gour¬ 
met”  and  microwave  expert  Susie 
Friedenthal. 

Wednesday  Extra,  delivered  free, 
to  80,000  homes  not  subscribing  to  the 
Tribune,  includes  the  entire  content 
of  Wednesday  Food  plus  Tribune 
lifestyle  stories. 

Elected  to  AAAA 

The  following  agencies  have  been 
elected  to  membership  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies:  Chalk  &  Partners  Ltd.,  New 
York,  N.Y.,  president  Howard 
Chalk;  Creative  Insurance  Marketing 
Co.,  Red  Bank,  N.J.,  president  Kim¬ 
berly  Paterson;  and  Schimmel  & 
Robinson  Advertising  Inc.,  New 
York,  N.Y.,  president  Mark  Schim¬ 
mel. 

Crime  series 

The  Oregonian  began  a  12-part 
series  on  crime  and  cocaine  in  Port¬ 
land  on  Sunday,  Sept.  10. 

“Overdose”  traces  the  pattern  of 
and  effects  of  drug  use  and  abuse  in 
the  metropolitan  area  in  four  epi¬ 
sodes:  “The  Problem,”  “The 
Effects,”  “The  Solutions”  and  “The 
Leadership.” 

Ten  reporters  and  editors  spent  five 
months  in  researching  and  writing  the 
series,  which  starts  in  the  inner-city 
neighborhoods  of  northeast  Port¬ 
land,  but  ends  in  city  center  office 
buildings  and  suburbia. 

The  paper  reported  that  Portland 
has  the  sixth  highest  crime  rate  in  the 
nation  because  of  drug  traffic. 

Holland  Sentinel 
begins  Sun.  edition 

The  95-year-old  Holland  (Mich.) 
Sentinel  began  publishing  a  Sunday 
edition  on  Sept.  10. 

The  Sunday  edition  includes  a  six- 
page  color  comics  section,  USA 
Weekend  magazine  and  TV  Update. 
The  newsstand  price  is  750,  although 
the  Sunday  paper  is  being  offered  to 
home-delivery  subscribers  for  no 
additional  charge  during  an  introduc¬ 
tory  period. 
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Long  Beach  paper  translates  stories  into  Khmer 


The  Long  Beach  (Calif.)  Press- 
Telegram  probably  has  the  distinction 
of  being  the  only  American  newspa¬ 
per  to  translate  stories  into  Khmer, 
the  language  of  Cambodia. 

The  Knight-Ridder  newspaper  per¬ 
formed  the  task  recently  for  a  series 
by  reporter  Susan  Pack  and  photogra¬ 
pher  Bruce  Chambers.  Pack  and 
Chambers  had  journeyed  to  Cambo¬ 
dia  on  a  homecoming  visit  with  Chan- 
tara  Nop,  who  escaped  the  country  10 
years  ago  after  being  marked  for 
execution  by  the  then-ruling  Khmer 
Rouge. 

Nop,  34,  a  social  adjustment  coun¬ 
selor,  is  one  of  40,000-50,000  Cambo¬ 
dian  refugees  living  in  Long  Beach, 
the  largest  community  of  Cambodians 
outside  their  homeland. 

Press-Telegram  research  manager 
Nadine  Selden  said  the  Cambodian 
community  was  combed  to  find  com¬ 
petent  translators.  One  bilingual 
translator  had  been  a  university  pro¬ 
fessor  in  Cambodia. 

“All  the  translations,  typography 
and  editing  were  performed  by  a 
group  of  dedicated,  community- 
based  individuals,”  Selden  con¬ 
tinued.  “The  translation  from  English 
to  Khmer  was  a  difficult  task  and  was 
more  than  just  an  intellectual  exer¬ 
cise.  It  was  an  emotional  feat  as 
well.” 

The  project  took  two  months  and 
resulted  in  two,  16-page  broadsheet 
sections  with  several  color  and  black- 
and-white  photos.  The  first  section 
focuses  on  Chantara  Nop  and  the 
return  to  Cambodia  and  the  second 


reports  Pack’s  impressions  of  the 
country.  After  a  few  days  of  govern¬ 
ment  “programs,”  Pack  and  Cham¬ 
bers  were  allowed  to  roam  freely  in 
the  capital  of  Phnom  Penh  and  the 


countryside. 

The  sections,  which  carried  adver¬ 
tising,  were  distributed  free  at 
restaurants,  stores  and  other  busi¬ 
nesses  in  Cambodian  neighborhoods. 


Miss,  survey  shows  ads  are  info  source 


A  survey  of  randomly  selected  Mis- 
sissippians  shows  that  six  of  10  say 
they  read  newspaper  ads  when  they 
want  information  about  where  to 
shop. 

The  survey,  conducted  for  the  Mis¬ 
sissippi  Press  Association,  reported 
that  63.3%  of  respondents  said  news¬ 
papers  were  the  most  likely  place  to 
turn  for  information  about  where  to 
shop,  specifically  for  information 
about  cost  and  availability  of  prod¬ 
ucts.  Free-circulation  shoppers  were 
named  by  8.1%,  television  by  7.1% 
and  radio  by  3.4%. 

Asked  if  they  regularly  read  a  local 
community  newspaper,  76.5%  said 
they  did,  with  the  typical  daily  reader 
reading  5.3  issues  per  week  and  the 
typical  weekly  reader  reading  3.7 
issues  per  month. 

Seventy-six  percent  of  the  respon¬ 
dents  said  they  “usually”  or  “some¬ 
times”  read  classified  ads  in  newspa¬ 
pers,  and  38.4%  said  they  prefer  to 
receive  ad  circulars  through  newspa¬ 
pers  (23%  said  they  prefer  mail). 

The  percentages  of  respondents 
who  said  they  “usually”  or  “some¬ 
times”  read  the  following  ad  catego¬ 
ries  were:  grocery  ads,  74.2%;  dis¬ 


count  or  department  store  ads, 
78.4%;  clothing  store  ads,  78.4%; 
home  appliance  ads,  57.3%;  furniture 
ads,  55.2%;  hardware  and  lumber 
store  ads,  45.4%;  automobile  ads, 
48.4%;  bank  and  savings  and  loan 
ads,  45.3%;  medical  service  ads, 
54.5%;  insurance  ads,  37.6%;  and 
restaurant  ads,  59.8%. 

In  addition,  over  65.7%  said  they 
“usually”  or  “sometimes”  use  cou¬ 
pons  when  purchasing  household 
items  or  food  products,  with  69% 
reporting  they  got  the  coupons  from 
the  newspaper  and  13.7%  from  direct 
mail. 


CFJ  issues  catalog 

The  Center  for  Foreign  Journalists, 
Reston,  Va.,  has  issued  its  new  cata¬ 
log  listing  its  programs  and  services 
for  the  world  press. 

Headquartered  at  the  American 
Press  Institute  building,  the  Center 
for  Foreign  Journalists  has  conducted 
90  workshops  and  seminars  for  more 
than  1,400  overseas  newspeople  from 
150  nations  since  it  was  established  in 
1985. 


KUDOS  FOR  HOFFMAN  .  .  . 

David  Hoffman,  White  House  staff  writer  for  The  Washington  Post,  has  won  the  second  annual 
Gerald  R.  Ford  prize  for  Distinguished  Reporting  on  the  Presidency. 

The  award,  sponsored  by  the  Gerald  R.  Ford  Foundation,  goes  to  journalists  whose  high 
standards  for  accuracy  and  substance  help  foster  a  better  public  understanding  of  the  office. 

Judges  dted  Hoffman’s  original  and  insightful  coverage  of  then  Vice  President  George  Bush. 

Hoffman,  who  joined  The  Post  as  a  general  assignment  reporter  in  1982,  also  received  the 
Aldo  Beckman  Award  for  White  House  Correspondents  and  the  Merriman  Smith  Award  for  deadline 
coverage  of  the  President. 


Award-Winning  Coverage  From 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW.  Washington,  DC  20071  (202)  334-6173 


EDITOR  &  PUBLISHER  for  September  23,  1989 


23 


NEWSPEOPLE  IN  THE  NEWS 


Fred  S.  Kardon  has  been  named 
editor-in-chief  of  the  Beacon  Commu¬ 
nications  group,  based  in  Acton, 
Mass. 

Most  recently  New  England  corre¬ 
spondent  for  the  Worcester  (Mass.) 
Telegram  &  Gazette,  Kardon  earlier 
held  a  number  of  positions,  including 
editor  of  the  Evening  Gazette's  Today 
section,  photography  and  graphics 
editor  and  reporter. 

John  Towne,  formerly  the  Bea¬ 
con’s  regional  news  editor,  was 
named  executive  editor,  having 
served  since  March  as  the  interim 
manager  of  the  newspaper  division. 

*  *  * 

Richard  H.  Leonard,  who  was 
editor  of  the  Milwaukee  Journal  for  18 
years,  has  been  named  a  visiting  pro¬ 
fessor  in  the  College  of  Communica¬ 
tion  at  Marquette  University. 

Leonard  is  teaching  reporting, 
editing  and  urban  journalism  courses 
in  the  journalism  department  and  con¬ 
tinues  as  a  member  of  the  Interna¬ 
tional  Press  Institute’s  executive 
board  and  remains  active  in  the  jour¬ 
nalism  programs  of  the  East-West 
Center  in  Honolulu. 

Thomas  W.  Riebock  will  become 
director  of  industrial  relations  for 
Copley  Illinois  Newspapers  as  of  Oct. 
1. 

He  joined  Copley  last  year  as  indus¬ 
trial  relations  manager  and  succeeds 
Don  K.  Moeller,  who  is  retiring. 
With  Copley  since  1971,  Moeller  ear¬ 
lier  was  with  the  Windsor  (Ontario) 
Star  and  the  Peoria  (Ill.)  Journal- 

*  *  * 

Maggie  Krost  rejoined  the  Long 
Beach  (Calif.)  Press-Telegram  as 
director  of  the  classified  department 
and  also  will  handle  P-T  Plus,  Now 
Renting  and  Homeseller  sales  staffs. 
She  returned  after  two-and-a-half 
years  with  the  Daily  News  of  Los 
Angeles  in  its  national,  entertainment 
and  co-op  advertising  departments. 

*  *  * 

Sherry  Skufca  has  joined  the  Fort 
Wayne  (Ind.)  Journal  Gazette  as 
managing  editor,  moving  from  man¬ 
aging  editor  for  features  at  the  York 
(Pa.)  Daily  Record. 

Skufca,  who  grew  up  in  northwest 
Ohio,  is  a  graduate  of  Bowling  Green 
(Ohio)  State  University. 

Also  at  the  Journal-Gazette,  Jill 
Allread  has  been  named  metro  edi¬ 
tor,  a  position  she  has  held  on  an 
interim  basis  for  seven  months.  Ear¬ 
lier,  Allread  was  assistant  sports  edi¬ 
tor. 


Fred  S.  Kardon 


Regina  P.  Swearingen 


Lynn  Staley 


Regina  P.  Swearingen  has  been 
promoted  to  marketing  and  research 
manager  of  the  Baltimore  Sun,  mov¬ 
ing  from  sales  development  manager. 

Swearingen  was  named  manager  of 
market  development  for  the  Associa¬ 
tion  of  Trial  Lawyers  of  America  in 
1984  and  promoted  to  manager  of 
sales  and  market  research  in  1984.  An 
MBA  graduate  of  George  Washington 
University  in  1987,  she  joined  the 
Sun’s  marketing  and  communications 
department  a  year  ago. 

*  *  * 

Philip  J.  Hilts  joined  the  Washing¬ 
ton  bureau  of  the  New  York  Times 
after  nine  years  at  the  Washington 
Post  and  will  cover  science  and 
health. 

Hilts  is  the  author  of  several  books 
and  an  alumnus  of  the  Nieman  Fel¬ 
lowship  program  at  Harvard  Univer¬ 
sity. 

!|C  *  * 

Catherine  Shen  is  the  new  associ¬ 
ate  publisher  of  the  Marin  (Calif.) 
Independent  Journal,  a  member  of 
the  Gannett  West  Group  in  the  Com¬ 
munity  Newspaper  Division. 

She  was  an  assistant  managing  edi¬ 
tor  of  USA  Today  after  serving  as 
editor  of  the  People  section  of  the  San 
Francisco  Chronicle  and  in  1986  was 
named  publisher  of  Gannett’s  Hono¬ 
lulu  Star-Bulletin.  Shen  returned  to 
the  mainland  earlier  this  year  as  a 
general  executive  with  the  newspaper 
division. 

♦  ♦  * 

Lynn  M.  Masella  moved  to 
national  advertising  and  co-op  man¬ 
ager  of  the  Fort  Myers  (Fla.)  News- 
Press  from  the  St.  Petersburg  Times, 
where  she  most  recently  worked  in 
national  advertising.  She  is  a  graduate 
of  the  College  of  Communications  at 
Florida  State  University. 


Lynn  Staley,  editorial  design 
director  of  the  Boston  Globe  since 
January  1987,  is  the  newly  named 
assistant  managing  editor/design  at 
the  newspaper. 

As  part  of  her  new  responsibilities, 
Staley  will  implement  redesign  of  the 
newspaper  throughout  all  sections. 
For  the  last  two  years,  she  has 
directed  a  redesign  effort  which 
debuts  on  Sunday,  Oct.  15. 

She  joined  the  Globe  in  1980  and 
worked  as  design  supervisor  in  charge 
of  art  direction  and  design  of  the  Bos¬ 
ton  Globe  Magazine  and  also  on  Sun¬ 
day  Focus  and  Thursday  Calendar 
sections  and  special  projects. 

*  *  * 

Jodie  C.  Hughes  is  now  with  A.H. 
Belo  Corporation,  Dallas,  as  director 
of  corporate  communications  with 
responsibility  for  corporate  media, 
investor  and  community  relations, 
and  corporate  affairs. 

She  previously  was  a  vice  president 
of  Tracy-Locke/Pharr  Public  Rela¬ 
tions. 


Emmett  Jordan,  photography  edi¬ 
tor  of  the  Sarasota  (Fla.)  Herald-Tri¬ 
bune,  recently  joined  Rich  Clarkson 
and  Associates,  Denver. 

Prior  to  Sarasota,  he  was  on  the 
photography  staff  of  the  Arizona  Star, 
Tucson,  and  the  Daily  News  of  Los 
Angeles  and  the  Boulder  (Co\o.)  Daily 
Camera. 

*  *  * 

Charles  E.  Bever  has  been  named 
publisher  of  the  Suburban  Newspaper 
Group  of  Gannett  Co.  Inc.  He  has 
served  as  manager/special  projects 
since  1987  and  succeeds  William  V. 
Monopoli,  who  recently  was  named 
president  and  publisher  of  the  Gaines¬ 
ville  (Ga.)  Times. 
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—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Raymond  C.  Jones,  former  execu¬ 
tive  director  of  the  Pennsylvania 
Newspaper  Publishers’  Association, 
has  joined  Monmouth  College,  West 
Long  Branch,  N.J.,  as  director  of 
college  relations. 

Jones  spent  12  years  with  the  asso¬ 
ciation  and  also  managed  affairs  of  the 
Pennsylvania  Society  Newspaper 
Editors  and  the  PNPA  Foundation. 

Previously,  he  held  editorial  posts 
with  the  Carlisle  Evening  Sentinel 
and  the  Hunterdon  County  Demo¬ 
crat,  Flemington,  N.J.  He  is  a  1970 
graduate  of  Dickinson  College  in  Car¬ 
lisle  and  was  publications  director 
there. 

*  *  * 

Ellen  Gardner  was  promoted  to 
editor  of  the  Style  and  Style/West 
sections  of  the  St.  Louis  Post-Dis¬ 
patch.  She  replaces  Renee  Stovsky 
Ferguson,  who  will  fill  the  new  posi¬ 
tion  of  trends  editor. 

I|C  % 

David  Bonetti  is  the  new  art  critic 
for  the  San  Francisco  Examiner  and 
will  review  art  and  photography  reg¬ 
ularly  in  the  daily  Style  section  and 
the  Friday  Weekend  section. 

Most  recently  art  critic  at  the  Bo.s- 
ton  Phoenix,  Bonetti  has  taught  art 
history  at  the  University  of  Massa¬ 
chusetts  College  of  Art,  Boston  Col¬ 
lege,  Brown  University  and  Brockton 
Art  Museum.  He  is  a  graduate  of 
Brandeis  University. 

*  *  * 

Susan  Allen,  formerly  an  adver¬ 
tising  account  executive  for  The  Busi¬ 
ness  Journal  of  New  Jersey,  has  the 
newly  created  position  of  classified 
category  sales  manager  for  the 
Ashury  Park  Press,  Neptune. 

*  *  * 

Monte  Lorell,  the  deputy  man¬ 
aging  editor/Page  One  of  USA  Today, 
has  been  promoted  to  managing  edi¬ 
tor/Page  One. 

Also  in  realignment  of  sports 
department  responsibilities,  John  X. 
Miller,  formerly  an  assignment  edi¬ 
tor,  was  named  deputy  managing  edi¬ 
tor/enterprise  with  responsibility  for 
overseeing  SportsTalk  and  cover  sto¬ 
ries  as  of  Oct.  1 . 

Julie  Ward  was  named  deputy 
managing  editor  responsible  for  the 
daily  news  budget  process  and  sec¬ 
tion  content. 

Jim  Schulte,  who  has  been  deputy 
managing  editor,  retains  the  title  but 
will  focus  on  bonus  sections  and  spe¬ 
cial  editorial  projects. 


Robert  J.  Cochnar  is  the  newly 
named  editor  and  vice  president  of  the 
Alameda  Newspaper  Group  in  Cali¬ 
fornia.  He  assumes  editorial  responsi¬ 
bility  for  the  Hayward  Review,  the 
Fremont  Argus,  Tri-Valley  Herald 
and  the  Alameda  Times-Star,  all  dai¬ 
lies  published  in  Alameda  County. 

Cochnar  has  been  editor  and  vice 
president  of  the  Anderson  (S.C.) 
Independent-Mail  the  past  two  years 
and  the  previous  three  years  was 
executive  projects  editor  of  the  San 
Francisco  Chronicle. 

He  was  with  Scripps  Howard’s 
Newspaper  Enterprise  Association  in 
New  York  in  1964-77,  finishing  up  as 
vice  president  and  editorial  director 
and  then  joining  the  San  Jose  Mer¬ 
cury  News. 

*  *  * 

Joseph  P.  Thornton  was  named 
senior  counsel-newspapers  in  the  Tri¬ 
bune  Co.’s  law  department  and  has 
primary  responsibility  for  legal  ser¬ 
vices  in  the  company’s  newspapers 
and  Tribune  Media  Services  in  the 
areas  of  editorial,  circulation  and 
advertising. 

He  has  been  with  the  law  depart¬ 
ment  in  Chicago  since  1985,  handling 
legal  matters  affecting  all  aspects  of 
newspaper  operations.  Earlier  Thorn¬ 
ton  was  associate  general  counsel  of 
the  Des  Moines  Register. 

*  *  * 

John  R.  McClelland  joins  the 
Roosevelt  University  faculty  in  Chi¬ 
cago  this  fall  as  an  associate  professor 
of  journalism,  teaching  at  the  cam¬ 
puses  in  downtown  Chicago  and 
Arlington  Heights.  He  previously 
taught  at  Miami  University  in  Oxford, 
Ohio. 

McClelland  has  been  city  editor  for 
the  Kingsport  (Tenn.)  Times-News 
and  a  copy  editor  for  the  Southern 
Illinoisan,  Carbondale.  In  the  Chi¬ 
cago  area,  he  was  staff  writer  and 
managing  editor  for  Pioneer  Press. 


Buddy  Martin  moved  from  the 
Denver  Post  to  the  Florida  Times- 
Union,  Jacksonville,  earlier  this 
month.  He  was  assistant  managing 
editor  and  lead  columnist  for  the 
Post’s  sports  department  and  also 
hosted  a  daily  radio  program  at 
KYBG  in  Denver. 

He  previously  was  executive  sports 
editor  of  the  New  York  Daily  News 
and  sports  editor  and  newsfeatures 
editor  of  the  St.  Petersburg  Times. 
Born  in  Florida,  Martin  began  his 
newspaper  career  at  the  Ocala  Star- 
Banner  where  his  father  and  grand¬ 
father  had  worked  and  briefly  was 
with  the  Jacksonville  Journal. 

*  *  * 

Jim  E.  Parks  has  retired  as  adver¬ 
tising  director  of  The  Recorder  Pub¬ 
lishing  Co.,  Bernards ville,  N.J.,  after 
nearly  28  years  with  the  company. 
His  wife  is  Barbara  Parks,  advertis¬ 
ing  director  for  the  Princeton  (N.J.) 
Packet  group  of  newspapers. 

He  has  been  a  member  of  the  board 
of  directors  for  Suburban  Newspa¬ 
pers  of  America  and  was  a  founding 
member  of  the  Advertising  Directors 
and  Managers  of  New  Jersey. 

*  *  * 

Michael  Stevens,  most  recently 
local  retail  advertising  manager  at  the 
Seattle  Times,  joined  the  Bremerton 
(Wash.)  Sun  as  advertising  director. 

Prior  to  Seattle,  Stevens  was  with 
the  Colorado  Springs  Sun  for  eight 
years,  the  last  five  as  retail  ad  man¬ 
ager. 

*  *  * 

David  A.  Reese,  vice  president  and 
general  manager  for  The  Californian 
Publishing  Co.  for  three  years,  has 
been  named  publisher  in  addition  to 
his  present  duties. 

The  company  publishes  The  Cali¬ 
fornian,  a  daily  in  El  Cajon,  and 
Senior  World  magazine  and  Antique 
&  Collectables  magazine. 
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OBITUARIES 


Sir  Christopher  Chancellor,  85, 
general  manager  of  Reuters  from  1944 
to  1959,  died  Sept.  9  at  Wincanton  in 
southwest  England. 

He  joined  Reuters  in  1930  and  18 
months  later  went  to  the  Far  East  as 
general  manager  and  chief  correspon¬ 
dent.  Based  in  Shanghai  during  1931- 
1939,  he  kept  the  China  service  oper¬ 
ating  after  the  Japanese  invasion  in 
1932. 

During  World  War  II  in  London  he 
helped  reorganize  the  news  and  busi¬ 
ness  operations  and  assumed  sole 
charge  in  1944. 

Sir  Christopher  was  knighted  in 
1951  and  then  left  Reuters  to  join  the 
Odhams  publishing  group  and  was 
chairman  of  the  now  defunct  Daily 
Herald.  From  1%2  until  he  retired  in 
1%9,  he  was  chairman  of  the  Bowater 
Paper  Corporation. 

♦  *  ♦ 

Reubin  Clein,  83,  publisher  for  34 
years  of  the  weekly  tabloid  Miami 
Life,  died  Sept.  9  of  pancreatic  cancer 
at  Desert  Springs  Hospital  in  Las 
Vegas,  where  he  moved  after  retiring 
and  closing  the  paper  in  1965. 

A  former  boxer,  he  won  the  tabloid 
in  a  blackjack  game  in  1931  and  took 
pleasure  in  using  it  to  taunt  estab¬ 
lished  institutions  including  Miami 
dailies  and  the  Florida  Power  &  Light 
Company,  among  others.  He  once 
broke  the  nose  of  the  mayor  of  Miami 
Beach  during  a  political  rally. 

♦  ♦  ♦ 

Allen  G.  Crist,  80,  a  former  Asso¬ 
ciated  Press  reporter  who  also 
worked  for  the  Harrisburg  (Pa.)  Pa¬ 
triot-News,  the  Philadelphia  Inquir¬ 
er,  United  Press  and  British  United 
Press,  died  Sept.  3  of  natural  causes. 

He  was  with  AP  in  Harrisburg  in 
1932-46  and  later  was  a  public  infor¬ 
mation  officer  for  the  state  Depart¬ 
ment  of  Military  Affairs.  He  also  had 
woiked  for  the  National  Guard  Asso¬ 
ciation  and  was  editor  of  its  journal. 
The  National  Guardsmen. 

*  *  * 

Joseph  B.  Engle,  86,  an  Asso¬ 
ciated  Press  reporter  and  editor  for  4 1 
years,  died  Sept.  14. 

He  joined  AP  as  a  reporter  in 
Topeka  in  1927  and  also  worked  in 
Wichita  and  then  transferred  to 
Washington  in  1933. 

Before  retiring  in  1968,  he  had  cov¬ 
ered  18  Republican  and  Democratic 
national  conventions. 

Engle  was  a  graduate  of  the  Univer¬ 
sity  of  Kansas  and  earlier  in  his  career 
was  city  editor  of  the  Pratt  (Kan.) 
Tribune  and  the  Hutchinson  (Kan.) 
Herald. 


Carl  O.  Jeffress,  74,  former 
publisher  of  the  Greensboro  Daily 
News  and  Greensboro  Record,  died 
Aug.  25  at  Wesley  Long  Community 
Hospital  in  Greensboro. 

He  began  his  career  in  1938  as  a 
reporter  for  the  Daily  News  and 
retired  in  1977  as  publisher  of  both 
papers.  They  are  now  merged  as  the 
Greensboro  News  &  Record. 

*  *  * 

David  C.  Leavell,  84,  of  Galves¬ 
ton,  died  July  24  at  Avalon  Nursing 
Home  in  Texas  City.  He  was  a  past 
publisher  of  the  Galveston  Daily 
News  and  the  Texas  City  Sun  and  his 
newspaper  career  spanned  the  years 
from  Linotype  to  offset  production. 
He  retired  from  the  Daily  News  in 
1969. 

As  a  student  at  the  University  of 
Missouri’s  School  of  Journalism,  he 
was  a  correspondent  for  the  Kansas 
City  Star  and  the  St.  Louis  Post-Dis¬ 
patch.  Graduating  with  honors,  he 
began  his  career  as  business  manager 
of  the  Marshall  Morning  News  and 
Evening  Messenger. 

Leavell  subsequently  worked  for 
the  Longview  Journal,  the  Fort  Worth 
Press,  and  in  1948,  he  and  associates 
bought  the  Texas  City  Sun,  where  he 
was  president  of  the  Mainland  Pub¬ 
lishing  Co.  until  1963  when  the  Hous¬ 
ton  Post  acquired  the  paper.  He  con¬ 
tinued  to  serve  as  a  member  of  the 
Galveston  newspapers  management 
team  from  1963  until  he  retired.  He 
was  a  past  president  of  the  Texas 
Press  Association  and  the  Texas 
Daily  Newspaper  Association. 

*  *  * 

Marie  McNair,  89,  a  former  soci¬ 
ety  editor  and  Town  Topics  columnist 
for  the  Washington  Post  died  of  car¬ 
diac  arrest  Sept.  1  at  George 
Washington  University  Hospital. 

She  began  her  career  at  the  Post  in 
1921  as  a  social  reporter  and  later  in 
the  ’20s  lived  in  New  York  and  then 
returned  to  Washington,  joining  the 
society  department  of  the  Washing¬ 
ton  Herald.  She  became  society  edi¬ 
tor  before  rejoining  the  Post,  also  as 
society  editor. 

McNair  covered  Washington  soci¬ 
ety  and  White  House  social  life  from 
the  presidencies  of  Herbert  Hoover 
through  Lyndon  B.  Johnson. 

The  Washington  Post’s  obituary  by 
Richard  Pierson  noted  that  like  the 
Post  Office  of  her  day,  McNair  “did 
not  let  rain  nor  sleet  nor  dark  of  night 
prevent  her  from  finishing  her 
appointed  rounds. 

“On  some  snowy  nights,  she  had 
been  known  to  persuade  police  scout 


drivers  and  postal  trucks  to  deliver 
her  to  embassy  parties  when  newspa¬ 
per  autos  and  taxis  found  the  going 
too  rough  .” 

She  was  born  in  Washington, 
Conn.,  and  her  father,  William  P. 
Spurgeon  was  managing  editor  of  the 
Post  at  the  time  of  his  death  in  1919 
and  an  uncle,  John  J.  Spurgeon,  suc¬ 
ceeded  him. 

*  *  * 

Robert  S.  McCraken,  65,  who 
oversaw  a  chain  of  Wyoming  newspa¬ 
pers  the  past  31  years,  died  Aug.  21 
after  a  short  hospitalization. 

He  was  33  in  1958  when  he  became 
head  of  the  chain  his  father,  Tracy, 
built  between  1926  and  1946.  The 
elder  McCraken  founded  the  old 
Cheyenne  Eagle  and  later  bought  the 
Wyoming  State  Tribune. 

McCraken  got  his  first  taste  of  the 
newspaper  business  as  an  office  boy 
at  the  Eagle  and  later  worked  as  a 
reporter  for  the  Rawlins  Daily  Times, 
one  of  the  papers  in  which  the  family 
had  interests.  In  1950,  he  moved  to 
Cheyenne  as  promotion  manager  for 
the  two  papers  and  later  was  associate 
publisher  and  then  publisher. 

At  the  time  of  his  death,  McCraken 
was  publisher,  president  and  chief 
executive  officer  for  Cheyenne 
Newspapers  Inc.,  and  also  chairman 
of  the  board  of  Laramie  Newspapers 
Inc.,  Rawlins  Newspapers  Inc.  and 
Big  Horn  Basin  Newspapers;  and  on 
the  board  of  Rock  Springs  Newspa¬ 
pers  Inc. 

*  *  * 

Charles  H.  Russell,  84,  a  former 
newspaper  publisher  who  turned  to 
politics  and  was  governor  of  Nevada 
in  1951-1958,  died  of  a  heart  attack 
Sept.  13  in  a  Carson  City  hospital.  He 
suffered  from  emphysema  contracted 
from  smoking  and  had  a  cardiac 
arrest. 

He  was  publisher  of  the  Ely  Record 
in  1929-46  and  had  five  terms  in  the 
Nevada  Legislature  and  one  term  in 
the  United  States  House  of  Represen¬ 
tatives  before  serving  as  governor. 

He  also  was  administrator  for  the 
Marshall  Plan  after  World  War  II  and 
for  foreign  aid  programs  in  Paraguay. 

*  *  * 

Paul  Thompson,  74,  front-page 
columnist  of  the  San  Antonio 
Express-News  for  34  years,  died  of 
cancer  Sept.  5.  He  took  medical 
retirement  June  30  after  his  disease 
was  diagnosed. 

He  joined  the  Express-News  in 
1953,  became  the  front-page  colum¬ 
nist  in  two  years  and  was  the  cham¬ 
pion  of  the  “little  guy.” 
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Ownership  changes 


Landmark  Community  Newspa¬ 
pers  of  Shelby ville,  Ky.,  has  signed 
an  agreement  to  purchase  the  7,400- 
weekly-circulation  Bedford  (Va.) 
Bulletin  from  Mary  Lee  Richardson 
Cake,  who  plans  to  retire. 

Terms  were  not  disclosed. 

Landmark  Community  Newspa¬ 
pers  is  a  division  of  Landmark  Com¬ 
munications  Inc.  of  Norfolk,  Va. 


Capital  Times  Media  Co.,  an  inves¬ 
tor  group  head  by  local  businessman 
Ed  Weaver,  has  completed  its  pur¬ 
chase  of  the  weekly  Capital  Times  of 


Michigan  weekly 
up  for  sale 

The  County  Press  in  Lapeer, 
Mich.,  which  bills  itself  as  the 
nation’s  largest  country  weekly,  is 
being  put  up  for  sale,  owner  Bob 
Myers  announced  to  employees  on 
Sept.  6. 

Myers  said  he  has  yet  to  meet  with 
any  prospective  buyers  but  expects 
the  sale  to  take  place  within  the  next 
10  months. 

“It’s  simply  a  matter  of  quitting 
while  I’m  ahead,”  he  stated,  saying 
the  151-year-old  paper  is  enjoying 
record  sales,  profits  and  circulation. 
Sales  this  year  will  top  $2  million, 
according  to  the  newspaper. 

Myers’  father  bought  the  County 
Press  in  1920  and  sold  it  to  his  two 
sons  in  1954.  Myers  bought  out  his 
brother  in  1960. 

During  the  1950’s,  when  its  circula¬ 
tion  was  at  10,000,  the  County  Press 
became  the  nation’s  largest  rural 
weekly,  the  newspaper  said.  Present 
circulation  of  the  paper,  which  sells 
on  newsstands  for  500,  is  more  than 
20,000. 

About  30  Press  employees  will 
share  a  $400,000  bonus  when  the  sale 
is  made,  the  paper  said.  That  amount 
was  promised  five  years  ago  in  the 
event  of  the  owner’s  death  or  a  sale. 
Individual  amounts  will  be  based  on 
wages  and  length  of  employment.  The 
highest  amount  will  be  about  $65,000. 

Sale  of  the  County  Press  will  not 
affect  the  all-expenses,  four-year 
CMU  scholarships  awarded  annually 
or  the  $60,000  in  annual  awards  of  the 
Great  Teacher  Foundation,  the  news¬ 
paper  said.  These  two  programs  have 
already  been  funded  by  Myers  for 
over  $1  million  and  will  be  continued 
without  change. 


Lincoln,  Neb. ,  from  Sun-World  Com¬ 
munications  Inc. 


The  Tribune  Co.  of  Chicago  has 
sold  The  Penny  Saver,  its  suburban 
shopper  in  Tinley  Park,  Ill.,  to  SEI 
Shoppers  Corp. 

The  Penny  Saver  is  distributed  to 
385,000  homes  in  the  southwestern 
suburbs  of  Chicago. 

Lee  Dirks  &  Associates  served  as 
the  broker  in  the  transaction. 


Ogden  Newspapers  of  Wheeling, 
W.  Va.,  has  bought  The  Leader-Herald 
of  Gloversville,  N.Y.,  from  stock¬ 
holders  of  the  William  B.  Collins  Co. 

The  Leader-Herald  is  the  20th 
newspaper  in  the  Ogden  group. 


Thomson  Newspapers  has 
acquired  the  thrice-weekly  Sikeston 
(Mo.)  Democrat-Advertiser  and 
merged  it  into  the  Thomson-owned 
Sikeston  Daily  Standard. 

The  new  publication  publishes 


Monday  through  Friday  and  Sundays 
and  is  called  The  Standard  Democrat. 

*  *  * 

The  Omaha  World  Herald  Co.  has 
acquired  two  newspapers  from 
Irvine,  Calif. -based  Freedom 
Newspapers  —  the  11,000-daily 
Columbus  Telegram  in  Nebraska  and 
the  12,000-daily  Huron  Daily  Plains¬ 
man  in  South  Dakota. 

*  *  * 

Toronto  Sun  Publishing  has  pur¬ 
chased  Lynard  Publishers  Ltd.  head- 1 
quartered  in  Leduc  Alberta,  just  out¬ 
side  Edmonton  where  TSP  publishes 
the  Edmonton  Sun. 

Lynard  owns  and  publishes  several 
community  newspapers  in  Leduc, 
Stony  Plain,  Drayton  Valley,  White- 
court,  Evansburg,  Mayerthorpe  and 
Spruce  Grove  in  Alberta. 

*  Ik 

The  Cascade  (Iowa)  Pioneer-Adver¬ 
tiser  has  been  sold  by  Virginia  Sulli¬ 
van  to  Northeast  Iowa  Publishers 
Inc.,  a  new  corporation  formed  by 
Bob  and  Mary  Ann  Le  May. 

The  sale  was  handled  by  John  E. 
van  der  Linden  of  Spirit  Lake,  Iowa. 


'y\xe  leader 


^nvlcted  Sojon 

Wonw 


The  descendants  of  William  B.  Collins 
of  Gloversville,  New  York,  have  sold 

The  Gloversville  Leader-Herald 

(Daily  Circulation  1 4, (XX)) 

To  Ogden  Newspapers 

We  are  proud  to  have  served  as  the 
broker  for  the  sellers  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 
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Access  to  drivers’  records  limited 

California  governor  issues  order  to  Department  of 
Motor  Vehicles  despite  objections  by  media  organizations 


By  MX.  Stein 

California’s  governor  and  the 
Legislature  has  moved  to  limit  access 
to  driver’s  license  records  despite 
media  concerns. 

Gov.  George  Deukmejian  directed 
the  Department  of  Motor  Vehicles  to 
restrict  the  release  of  information  to 
“ensure  that  the  public’s  safety  and 
right  to  privacy  is  protected  to  the 
fullest  extent  possible.” 

He  cited  the  July  18  murder  of 
actress  Rebecca  Schaeffer  whose 
alleged  killer,  Robert  John  Bardo, 
used  a  private  detective  to  obtain  her 
address  through  the  DMV.  She  was 
shot  when  she  opened  the  door  of  her 
apartment. 


The  publicity  surrounding  the  mur¬ 
der  also  prompted  a  bill  by  Assembly- 
man  Mike  Roos,  which  already  has 
cleared  committees  in  both  the 
Assembly  and  Senate  and  seems 
likely  to  pass  in  both  houses. 

Recently,  the  California  Newspa¬ 
per  Publishers  Association’s  board  of 
directors  adopted  a  resolution  oppos¬ 
ing  the  bill,  arguing  that  it  was  not 
necessary.  Under  existing  law,  the 
board  noted,  license  holders  can  list  a 
Post  Office  box  number  as  their 
address. 

Deukmejian’s  order  reportedly 
contains  an  exemption  for  news¬ 
reporting  purposes,  but  Roos’  bill 
does  not. 

Beginning  Oct.  1,  the  order  states, 
commercial  firms  that  regularly  seek 
DMV  information  must  register  with 
the  department  and  sign  agreements 
specifying  how  they  will  use  the 
address  data. 

Individuals  seeking  home 
addresses  will  be  subjected  to  a  10- 
day  waiting  period  while  the  DMV’ 
notifies  the  person  whose  address  is 
being  sought  and  tells  him  or  her  who 
is  seeking  it  and  why. 


CNPA  general  manager  and  gen¬ 
eral  counsel  Mike  Dorais  told  E&P  he 
had  been  assured  the  press  would 
have  a  special  opening  under  the 
order,  but  noted  it  was  only  an  oral 
directive  and  could  be  superseded  by 
Roos’  bill. 

If  the  bill  clears  both  houses,  it 
would  require  the  governor’s  signa¬ 
ture  to  become  law,  an  action  that  is 
by  no  means  certain,  according  to 
Dorais  and  other  capital  observ¬ 
ers. 

Roos  contends  the  governor’s 
order  does  not  go  far  enough.  The 
Assemblyman’s  bill  overlaps  Deuk¬ 
mejian’s  order  in  some  respects  but  is 
more  restrictive  and  would  impose 
I  fines  and  imprisonment  for  anyone 


convicted  ofTalsely  obtaining  license 
information. 

By  paying  a  small  fee,  any  licensee 
could  request  confidentiality  of  his 
address,  although  the  bill  would  per¬ 
mit  release  of  the  information  to  gov¬ 
ernment,  police  and  commercial 
requesters.  The  latter  would  have  to 
post  a  $50,000  bond  and  would  be 
entitled  to  the  information  only  for 
such  needs  as  assessment  of  driver 
risk  or  vehicle  ownership. 

A  public  hearing  on  Roos’  bill 
brought  supporting  testimony  from 
film  actresses  Sharon  Gless  and  Pam 
Dawber  and  Schaeffer’s  parents. 

“I  would  like  to  be  able  to  open  my 
door  without  being  afraid,”  testified 
Gless,  who  said  she  has  received 
numerous  threatening  letters  from  an 
“obssessed”  fan. 

Gless  portrayed  a  tough  New  York 
cop  in  the  tv  series  Cagney  and 
Lacey. 

Dawber,  who  co-starred  with 
Schaeffer  in  the  My  Sister  Sam  televi¬ 
sion  series,  said  she  also  has  been 
stalked  and  threatened,  adding, 
“There  are  so  many  death  threats  in 
Hollywood,  you  have  no  idea.” 


Schaeffer’s  mother  Dana  Schaef¬ 
fer  said  at  a  Sacramento  news  confer¬ 
ence  that  the  DMV  acted  improperly 
when  it  “effectively  sold  Rebecca’s 
address  for  a  few  dollars  to  a 
stranger.” 

At  the  hearing,  Roos  declared, 
“Tragically,  government  records 
seem  to  have  become  the  personal 
research  archives  of  thieves,  kooks 
and  killers.” 

In  a  letter  to  the  Senate  Judiciary 
Committee,  Daniel  E.  Carson,  presi¬ 
dent  of  the  Central  California  Chapter 
of  the  Society  of  Professional  Jour¬ 
nalists,  termed  the  DMV’s  release  of 
Schaeffer’s  address  a  “tragedy,”  but 
said  it  was  not  a  reason  to  “erode 
important  public  freedoms  with  no 
real  benefit.” 

Carson,  capital  correspondent  for 
the  San  Diego  Union,  told  the  Asso¬ 
ciated  Press,  “Generally,  we  think 
it’s  a  losing  proposition  to  try  to  seal 
public  records  to  hide  home 
addresses.  There  are  too  many  places 
for  determined  people  to  find 
addresses.  If  you  embark  on  this 
effort  you  give  people  a  false  sense  of 
security.  By  sealing  records  all  over 
the  place,  all  you  really  do  is  create  a 
closed  society.” 

Dorais  said  CNPA  will  seek  a  press 
exemption  in  Roos’  bill. 

“Many  people  we  work  for  use  the 
DMV  all  the  time,”  he  continued, 
“but  we  realize  we’re  skating  on  thin 
ice.  We  want  to  work  with  Roos  in 
protecting  the  interests  of  the  press 
while  also  considering  what  is  best  for 
most  people.” 

The  Sacramento  Bee,  in  an  edito¬ 
rial,  favored  the  Roos  bill. 

“Many  journalists,  private  detec¬ 
tives;  insurance  companies  and 
others  argue,  understandably,  that 
they  have  a  legitimate  business  inter¬ 
est  in  seeing  DMV  records  —  includ¬ 
ing  home  addresses,”  the  editorial 
commented. 

“But,”  it  continued,  “there  is  also 
a  legitimate,  compelling  interest  in 
privacy  and  safety.” 

The  editorial  described  the  bill  as  a 
“reasonable  compromise,”  adding 
that  DMV  records  “ought  not  be  a 
research  library  for  the  depraved  and 
the  demented.” 


Carson,  capital  correspondent  for  the  San  Diego 
Union,  told  the  Associated  Press,  “Generally,  we  think 
it’s  a  losing  proposition  to  try  to  seal  public  records 
to  hide  home  addresses.” 
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Judge  says 
columnist  doesn’t 
have  to  testify 

A  defense  effort  to  force  a  colum¬ 
nist  to  testify  about  his  interview  with 
an  accused  killer  was  thwarted  by  a 
California  judge. 

The  motion  came  during  a  hearing 
for  David  Lee  Schoenecker,  an  Ana¬ 
heim  engineer,  who  confessed  to  mur¬ 
dering  his  wife  in  a  letter  to  Orange 
County  Register  columnist  Bob 
Emmers. 

Schoenecker  then  fled  to  Montana 
where,  after  his  capture,  he  gave 
Emmers  an  exclusive  interview  in  the 
jailhouse. 

At  the  hearing,  Schoenecker’s 
attorney.  Public  Defender  Ronald 
Butler,  asked  Municipal  Judge  John 
McOwen  to  order  Emmers  to  testify 
about  his  meeting  with  the  accused  in 
a  Montana  jail.  Butler  said  he  wanted 
to  question  Emmers  about 
Schoenecker’s  statements  and  to 
determine  if  he  were  acting  as  a  police 
agent. 

Register  attorney  Halina  Osinski 
objected  to  letting  Emmers  testify 
about  anything  except  the  truth  of  his 
stories  and  to  identify  the  letter  he  got 
from  Schoenecker. 

The  California  shield  law  protected 
the  columnist  from  testifying  about 
anything  else,  Osinski  argued. 

The  judge  agreed  and  allowed 
Emmers  to  limit  his  testimony  to  con¬ 
firming  the  contents  of  his  columns. 

Later,  the  judge  ruled  that 
Schoenecker  must  stand  trial  for  mur¬ 
der.  After  the  hearing,  Butler  told  the 
Register  that  when  the  case  is  trans¬ 
ferred  to  Superior  Court  he  will  again 
try  to  get  more  detailed  testimony 
from  Emmers. 

Roadworker  pleads 
guilty  in 

shooting  of  editor 

A  Yazoo  County,  Miss.,  roadwork¬ 
er  pleaded  guilty  to  a  reduced  charge 
of  simple  assault  in  the  1987  shotgun 
shooting  of  former  Yazoo  Herald  edi¬ 
tor  Debbie  Chaney  Montgomery. 

Montgomery  was  named  general 
manager  of  the  Herald  last  January. 

Montgomery  was  investigating  a  tip 
that  county  roadworkers  were  being 
used  to  repave  private  roadways. 
While  she  was  taking  photographs  of 
the  scene,  James  Dempsey  Hughes, 
one  of  the  roadworkers,  took  a  shot¬ 


gun  from  his  truck  and  fired  at  the 
editor.  Montgomery  was  struck  by 
shotgun  pellets  in  her  leg  and  hip  and 
had  to  be  hospitalized  for  several 
days. 

The  shooting  incident  received 
national  attention. 

Hughes  was  arrested  for  felony 
assault,  but  a  Yazoo  County  grand 
jury  later  reduced  the  charge  to  simple 
assault,  a  misdemeanor. 

Hughes  pleaded  guilty  to  simple 
assault  by  negligence.  He  said  he  did 
not  intend  to  harm  Montgomery  when 
he  fired  his  shotgun  “to  get  her  atten¬ 
tion.” 

Hughes’  plea  was  not  part  of  a 
plea  bargain.  He  was  fined  $500  and 
received  a  suspended  six-month  jail 
sentence,  the  maximum  allowable  on 
a  simple  assault  charge. 

In  other  developments,  Montgom¬ 
ery  has  dropped  her  $500,000  civil 
lawsuit  against  Hughes,  Yazoo  Coun¬ 
ty  road  manager  Leroy  Ellis  and  su- 
pervisers  Sam  Fisher  and  A.B. 
Hogue. 

Her  suit  was  filed  in  U.S.  District, 
contending  the  four  had  conspired  to 
deprive  her  of  her  First  Amendment 
rights.  The  suit  was  dismissed  by  U.S. 
District  Judge  Tom  Lee,  saying  she 
lacked  sufficient  evidence  to  prove 
there  was  a  conspiracy. 

Montgomery  appealed  to  the  Fifth 
Circuit  U.S.  Court  of  Appeals  in  New 
Orleans,  but  dropped  the  suit  for 
financial  reasons. 

Montgomery  said  she  has  sold  the 
film  rights  to  her  life  story  to  a  pair  of 
movie  producers  from  New  York  and 
Oxford,  Miss. 

Fol  doesn’t  apply 
to  Chicago  pols 

Chicago  aldermen  —  whose  antics 
have  helped  keep  legions  of  investiga¬ 
tive  reporters  happily  working  —  are 
not  subject  to  Illinois’  Freedom  of 
Information  laws,  a  state  Circuit 
Court  judge  ruled  Aug.  28.  • 

Judge  Sophia  Hall  ruled  that 
because  individual  aldermen  are  not  a 
“governmental  agency  or  body,” 
they  are  not  subject  to  the  Fol  stat¬ 
utes. 

In  the  test  case,  Chicago  resident 
Jeanne  Quionn  and  the  Chicago 
Metro-Ethics  Coalition  sued  Aider- 
man  Bernard  Stone,  a  North  Side 
Republican,  to  force  him  to  disclose 
how  he  spent  his  $18,000  annual  office 
expense  allowance  for  the  past  two 
years. 


Aldermen,  who  receive  a  salary  of 
$40,000,  are  each  allocated  $18,000  in 
expenses  which  must  be  used  for 
office  or  job-related  expenses. 

Earlier  this  year,  the  City  Council 
adopted  a  law  requiring,  for  the  first 
time,  that  aldermen  detail  how  that 
money  was  spent. 

Stone  voted  for  the  ordinance  and 
maintained  he  had  not  made  any  ques¬ 
tionable  expenditures  with  the  allow¬ 
ance. 

AAF  files  brief  with 
U.S.  Supreme  Court 

The  American  Advertising  Federa¬ 
tion  has  filed  an  amicus  curiae  brief 
with  the  U.S.  Supreme  Court  in  the 
case  of  Gary  E.  Peel  v.  Attorney 
Registration  and  Disciplinary  Com¬ 
mission  of  Illinois. 

According  to  information  from  the 
AAF,  the  case  involves  Peel,  an  Illi¬ 
nois  attorney,  who  used  his  certifica¬ 
tion  by  the  National  Board  of  Trial 
Advocacy  at  the  top  of  his  stationary. 
The  Review  Board  of  the  Illinois 
Attorney  Registration  and  Disciplin¬ 
ary  Commission  censured  Peel  for 
violating  its  rule  that  “no  lawyer  may 
hold  himself  out  as  ‘certified’  or 
‘specialist.’  ”  Following  Peel’s  pro¬ 
test.  the  Illinois  Supreme  Court 
upheld  the  decision. 

The  AAF  disputes  the  premise  that 
the  letterhead  can  be  regulated  as 
“commercial  speech,”  arguing  that 
mere  reference  to  the  attorney’s  certi¬ 
fication  does  not  indicate  or  convey 
any  proposition  of  a  commercial 
transaction.  Further,  AAF  contends 
that  even  if  Peel’s  letterhead  were  to 
be  judged  commercial  speech,  the 
state  Supreme  Court’s  approval  of  a 
complete  ban  on  that  speech  violates 
the  First  Amendment  and  is  imper¬ 
missible. 

In  a  written  statement,  AAF  presi¬ 
dent  Howard  Bell  noted,  “This  case 
poses  serious  concern  to  the  adver¬ 
tising  industry,  and  the  restriction 
warrants  our  vigilant  opposition. 
What  we  are  clearly  encountering  is 
the  willful  dismantling  of  the  First 
Amendment;  in  the  courts,  in  Con¬ 
gress,  and  in  state  and  local  govern¬ 
ments. 

“If  the  Supreme  Court  were  to 
uphold  the  Illinois  decision,  propo¬ 
nents  of  advertising  bans  could  be 
handed  a  new  weapon  to  attack  the 
First  Amendment’s  protection  of 
commercial  speech,”  he  said. 
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New  facilities,  plant  expansions 


Compiled  by 

Jim  Rosenberg 

New  production  equipment  is  going 
into  a  recently  remodeled  9,000- 
square-foot  plant  to  print  the  Fari¬ 
bault  (Minn.)  Daily  News,  Rice 
County  Shopper  and  materials  for 
Faribo  Publishing  clients.  All  are 
owned  by  Huckle  Publishing  Inc.  The 
plant  will  operate  under  the  division 
name  of  Faribo  Publishing. 

Approximately  40  production 
employees  are  moving  to  the  Cannon 
Circle  plant  in  Faribault.  The  com¬ 
pany  had  outgrown  its  Central 
Avenue  facility  and  needed  the  plant 
to  accommodate  its  new,  larger 
presses,  according  to  HPI  general 
manager  Leo  Dorschner. 

The  8,300-circulation  evening 
paper  reported  that  its  existing 
presses  were  Goss  units  installed  16 
years  ago.  They  are  being  replaced 
with  a  new,  seven-unit  Web  Atlas 
press,  which  the  paper  said  “will  be 
40%  larger  and  operate  twice  as  fast.” 
It  also  noted  the  new  press  will  offer 
increased  color  capacity. 

The  new  plant  is  part  of  a  24,000- 
square-foot  former  branch  of  the  local 
technical  college.  The  company  has 
an  option  to  buy  or  lease  the  building, 
as  future  growth  requires. 

Employees  of  the  newspaper  and 
shopper  will  remain  at  the  existing 
Central  Avenue  building,  which  is  to 
be  remodeled  before  year’s  end.  An 
open  house  is  planned  to  allow  the 
public  to  see  the  new  facility  and 
equipment. 

Cost  of  the  expansion  was  not  dis¬ 
closed,  but  HPI  president  Jim  Huckle 
told  the  Daily  News  it  was  the  largest 
capital  expansion  in  the  company’s 
75-year  history.  HPI  had  just  com¬ 
pleted  a  two-year  replacement/ 
upgrade  of  all  its  computer  systems. 
*  *  ♦ 

The  Kearney  (Neb.)  Daily  Hub  has 
planned  two-phased  expansion  for  its 
plant  and  installation  of  a  new  press 
and  mailroom  equipment.  Publisher 
Daryl  M.  Hall  told  E&P  that  about 
$1.2  million  would  be  spent  on  equip¬ 
ment  and  $1.3  million  would  go  into 
plant  expansion  and  improvement. 

Production  and  distribution  are 
now  crowded  into  a  basement,  where 
newsprint  and  inserts  and  bundled 
newspapers  are  moved  in  and  out  by 
an  elevator  to  the  parking  lot  dock. 
After  expansion,  the  basement  will  be 


used  for  storage. 

In  the  first  phase,  a  building  adja¬ 
cent  to  the  Hub  building  will  be 
demolished  and  the  area  enclosed  to 
accommodate  the  pressroom  and 
mailroom.  In  phase  two,  current  cir¬ 
culation  and  business  offices  will  be 
demolished.  That  area  and  a  parking 
lot  behind  the  Hub  building  will  be 
enclosed. 

Phased  construction  permitting 
uninterrupted  operations  is  scheduled 
to  begin  by  February  and  last  for  a 
year,  after  which  remodeling  of 
remaining  offices  is  expected. 
According  to  the  Hub,  “The  expan¬ 
sion  is  not  expected  to  create  any 
additional  jobs  initially.”  Hub  opera¬ 
tions  are  now  spread  throughout  six 
buildings,  which  the  company  will 
also  demolish  if  it  decides  to  build  a 
new  office  wing. 

Hall  said  negotiations  are  under 
way  with  two  manufacturers  for  an 
offset  press,  slated  for  installation  by 
late  summer  of  1990.  It  is  expected  to 
increase  page  capacity,  printing 
speed  and  color  capability.  With 
inserters,  conveyors  and  counter 
stackers,  the  Hub  will  have  what  Hall 
described  as  its  “first  full-fledged 
mailroom.” 

According  to  the  Hub,  it  chose  to 
continue  its  101-year  presence  in 
downtown  Kearney  in  spite  of  the 
extra  growing  space,  on-site  parking 
and  fewer  construction  and  remodel¬ 
ing  inconveniences  that  suburban 
relocation  might  have  offered. 

Including  about  9,000  state  college 
students.  Hall  estimated  Kearney’s 
population  at  30,000.  His  13,000-cir¬ 
culation  regional  evening  paper  was 
purchased  by  the  Omaha  World-Her¬ 
ald  Co.  in  January  1985,  when  its  cir¬ 
culation  was  1 1 ,400. 

Omaha  World-Herald  quickly 
invested  $400,000  in  remodeling  at  the 
Hub.  It  was  the  first  property 
acquired  by  that  company  in  its  effort 
to  assemble  a  group  of  smaller  dailies. 
Hall  said. 

On  Sept.  1 ,  the  Omaha  World  Her¬ 
ald  group  added  two  more  papers  — 
the  Columbus  (Neb.)  Telegram  'and 
the  Huron  (S.D.)  Daily  Plainsman. 
Both  are  former  Freedom  Newspa¬ 
pers  evening  and  Sunday  publica¬ 
tions,  with  respective  weekday  cir¬ 
culations  of  almost  11, 000  and  12,000. 
*  *  * 

The  1 15-year-old  Herald,  oldest  of 
the  four  Alameda  County,  Calif., 


newspapers  operated  by  Garden 
State  Newspapers’  Alarheda  News¬ 
paper  Group,  has  completed  con¬ 
struction  of  a  $15-million  printing 
facility  in  Pleasanton.  The  paper’s 
main  office  had  been  located  in 
Dublin,  and  Alameda  Newspapers 
said  it  will  continue  to  operate  satel¬ 
lite  offices  in  Livermore,  Danville  and 
Tracy. 

Editorial,  circulation  and  advertis¬ 
ing  departments  will  be  the  first  to 
move  into  the  two-story,  55,000- 
square-foot  facility.  Presses  there  will 
begin  printing  in  late  fall. 

Alameda  Group  publisher  J.  Allan 
Meath  said  the  relocation  reflected 
the  growth  of  the  Tri-Valley  area  of 
Alameda  and  Contra  Costa  counties. 
Herald  circulation  has  reached 
31,243,  “a  16%  increase  from  just 
over  a  year  ago,”  according  to 
Alameda  Newspapers. 

9|C  * 

When  the  56,044-circulation 
Columbus  (Ga.)  Ledger-Enquirer 
completed  its  two-year,  $22-million 
building  and  press  project  in  late  July, 
it  celebrated  with  several  events, 
beginning  with  dedication  of  the 
newspaper’s  two  buildings. 

A  new,  two-story  office  and  pro¬ 
duction  building  was  named  in  honor 
of  95-year-old  publisher  emeritus 
Maynard  R.  Ashworth,  with  the  com¬ 
pany  since  1926.  The  Ledger- 
Enquirer  Building  was  renamed  the 
Chapman  Building  in  honor  of  Alvah 
H.  Chapman  Sr.  (publisher  from  1937 
until  his  death  in  1961),  his  wife, 
Wyline  Page  Chapman,  and  Alvah  H. 
Chapman  Jr.,  a  Columbus  native  and 
chairman  of  Knight-Ridder  Inc.,  the 
newspaper’s  parent  company. 

The  paper  then  hosted  a  tour 
through  all  departments,  while  its 
new  Goss  Headliner  Offset  press  was 
running  ANPA  color  tests.  In  addi¬ 
tion  to  cocktails  and  a  buffet,  guests 
received  souvenirs  of  their  visit  and 
information  about  the  newspaper. 

Advertisers  were  treated  to  a  simi¬ 
lar  event  the  next  night. 

More  than  700  employees,  corre¬ 
spondents,  carriers  and  their  families 
showed  up  for  a  Saturday  tour,  mail- 
room  lunch,  activities  and  a  visit  from 
Garfield. 

The  cat  was  on  hand  the  next  day 
along  with  company  officials  to  meet 
the  public  and  show  off  the  new  plant. 
The  2,700  who  showed  up  and  were 
(Continued  on  page  37) 
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TECHNICAL  BRIEFS 


Telegram  &  Gazette 
starts  CityLine 

The  Worcester,  Mass.,  Telegram  & 
Gazette  began  operating  a  CityLine 
telephone  information  system, 
allowing  area  residents  to  get  daily, 
24-hour  information  by  phone. 

There  is  no  charge  to  local-area 
callers.  Sponsorship  opportunities 
are  made  available  to  advertisers. 

As  many  as  34  persons  can  reach 
CityLine  at  one  time  without  getting  a 
busy  signal.  By  entering  appropriate 
four-digit  codes  on  their  phones,  call¬ 
ers  will  be  able  to  get  information  in 
such  categories  as  local  news  and 
sports,  weather,  AP’s  Stock  Quote 
Hotline,  Dow  Jones  stock  market 
updates,  consumer  news,  interactive 
trivia,  horoscopes  and  soap  opera 
updates. 

Florence  M.  Richards  was  named 
CityLine  coordinator.  In  offering 
CityLine,  the  Telegram  &  Gazette 
becomes  affiliated  with  other  Brite 
Voice  Systems  in  30  states,  Canada 
and  England. 

Atex  arranges 
sales  of 

used  equipment 

Atex  Publishing  Systems  has 
established  a  program  to  offer  for  sale 
previously  owned  equipment  that  is 
refurbished,  retested  or  for  sale  as  is. 

Atex  hardware  operations  vice 
president  Gerry  Angeli  noted  some 
major  customers  have  moved  to 
newer  standard-platform  systems  and 
some  smaller  customers  may  find  it 
more  cost-effective  to  buy  used 
equipment. 

The  program  also  includes 


peripherals  such  as  disk  drives  and 
terminals.  Limited  supplies  will  be 
offfered  on  a  first-come,  first-served 
basis,  according  to  Angeli. 

Under  the  program  for  refurbished 
equipment,  Atex  will  look  for  hard¬ 
ware  sought  by  a  prospect  or  current 
Atex  user,  take  it  apart,  reconfigure 
and  test  it  to  the  latest  board  specifi¬ 
cation.  Thirty-day  warranties  will  be 
offered  and  maintenance  contracts 
can  be  purchased. 

For  equipment  that  Atex  only 
retests,  the  purchaser  will  assume 
responsibility  for  any  reconfiguration 
and  maintenance. 

Atex  will  also  act  solely  as  a  mid¬ 
dleman  for  transactions  between 
owners  and  prospective  purchasers. 
Buyers  will  be  responsible  for  all 
testing,  reconfiguration  and  mainte¬ 
nance. 

For  information  on  the  program, 
contact  Doug  Everett  at  Atex  (800/ 
433-2839). 

Columbian  will 
end  commercial 
printing  shop 

The  Columbian,  Vancouver, 
Wash.,  will  fold  its  commercial  print¬ 
ing  division  by  November,  sell  three 
of  its  four  commercial  presses  (one 
will  continue  to  print  the  newspaper’s 
TV  Times,  Home  Book  and  other  spe¬ 
cial  sections)  and  lay  off  about  90 
people,  offering  them  employment 
counseling. 

Begun  in  1968,  the  division  prints 
various  advertising  products,  includ¬ 
ing  inserts  and  flyers,  television  list¬ 
ings  and  direct  mail  items. 

Quoted  in  his  paper,  publisher 
Scott  Campbell  said,  “Today  we  are  in 
an  entirely  different  competitive 
arena  as  national  companies  have 
taken  over  the  business.  We  can’t 
afford  the  millions  of  dollars  neces¬ 
sary  to  convert  to  new  specialized 
equipment.” 

In  August,  The  Oregonian,  just 
across  the  Columbia  River  in  Port¬ 
land,  said  it  would  end  its  own 
commercial  printing.  The  Columbian 
noted  that  two  of  the  country’s  largest 
commercial  printers  now  have  plants 
in  the  Portland-Vancouver  area  and  a 
third  printer  is  completing  a  multimil- 
lion-dollar  plant  there. 

“Our  strength  is  our  newspaper 
and  that  is  where  we  will  direct  our 
money  and  our  energy,”  Campbell 
was  quoted  in  the  Columbian,  which 
he  said  was  in  very  good  financial 


health.  The  Columbian  reported  that 
layoffs  of  31  of  its  employees  late  last 
year  were  made  to  bring  operating 
expenses  in  line  with  revenues  and 
were  unrelated  to  commercial  opera¬ 
tions. 

N.Y.  Times  News 
Service  moves 
photos  over  INS 

The  New  York  Times  News  Ser¬ 
vice  has  begun  delivering  its  photos  to 
10  charter  subscribers  over  Indepen¬ 
dent  Network  Systems’  PhotoLink,  a 
high-speed  digital  satellite  network. 

PhotoLink  delivers  pictures  to  47 
newspapers  for  companies  such  as 
Business  Wire,  Cox  Newspapers, 
Digital  Visual  Communications, 
Knight-Ridder/Tribune  News  Service 
and  PR  Newswire. 

Times  photos  sent  to  INS  opera¬ 
tions  in  New  York  City  are  relayed 
via  64K  Ku-band  satellite  channel  to 
INS-owned  receiving  dishes  at  the 
newspapers,  where  they  are  pro¬ 
cessed  through  INS  photo  receivers 
or  electronic  picture  desks. 

The  service  transmits  about  25 
photos  per  week  that  illustrate  stories 
on  the  New  York  Times  News  Ser¬ 
vice  wire.  It  replaces  slower,  more 
expensive  courier  delivery.  John 
Brewer,  executive  editor  of  the  news 
service,  called  the  satellite  photo 
delivery  “a  perfect  complement  to 
our  Macintosh-based  network  that 
delivers  graphics  by  satellite.” 

M.E.G.  names 
Grice  national 
sales  manager 

David  W.  Grice  was  appointed 
national  sales  manager  at  M.E.G. 
(U.S.)Inc.  He  moved  to  M.E.G.  from 
his  position  as  marketing  director  at 
Involvo  Inc.,  a  Swiss  packaging 
equipment  manufacturer. 

Grice  had  earlier  been  national 
sales  manager  for  Harris  Graphics’ 
Forms  Press  and  Bindery  Division 
and  Hantscho  Inc.  sales  and  market¬ 
ing  vice  president  for  the  firm’s  com¬ 
mercial  presses. 

M.E.G.  (U.S.),  which  markets 
auxiliary  equipment  to  web  offset 
printers,  is  part  of  Sequa  Corp.’s 
M.E.G.  Division.  Its  research,  engi¬ 
neering  and  manufacturing  facilities, 
exclusively  for  that  equipment,  are  in 
Evry,  France. 
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Dialog  adds 
Courier  Plus 

Knight-Ridder’s  Dialog  Informa¬ 
tion  Services  Inc.  has  added  Courier 
Plus,  a  complete  business  and  general 
reference  resource  from  UMI/Data 
Courier.  Courier  Plus  (file  484)  is 
updated  weekly. 

Courier  Plus  captures  business  per¬ 
spectives,  news,  popular  viewpoints 
and  current  affairs  in  one  database, 
with  summaries  of  articles  from  more 
than  25  newspapers  and  approxi¬ 
mately  300  general-reference  periodi¬ 
cals.  It  includes  the  ABA  Journal, 
Barron's,  Boston  Globe,  Compute!, 
New  England  Journal  of  Medicine, 
New  York  Times,  Science,  St.  Louis 
Post-Dispatch,  USA  Today  and  the 
Wall  Street  Journal. 

PAGE  Co-op 
membership  grows 

Publishers  Associated  to  Gain  Eco¬ 
nomy  (PAGE),  a  non-profit  purchas¬ 
ing  ^cooperative  for  privately  held 
newspapers,  reports  that  after  five 
years  of  operation  it  is  serving  156 
publishing  facilities  in  35  states, 
including  121  daily  newspapers  that 
range  in  circulation  from  6,000  to 
150,000. 

For  the  fiscal  year  ended  June  30, 
1989,  member  newspapers  spent 
more  than  $36  million  on  purchases 
made  through  PAGE  from  18  PAGE 
suppliers  —  a  21%  increase  over  the 
previous  year.  Supplies  and  services 
available  through  Wayne,  Pa. -based 
PAGE  include  newsprint,  graphic 
arts  and  circulation  supplies,  fax  and 
copy  machines,  press  parts  and  con¬ 
sultants. 

Members  receive  patronage 
refunds  in  addition  to  volume-dis¬ 
counted  prices.  For  some  supplies,  a 
value-added  cash  rebate  can  be 
earned. 

ECRM  restructures 
sales  and  marketing 

Responding  to  growth,  ECRM 
restructured  its  sales  and  marketing 
group,  naming  company  veterans 
Wyn  Jones,  vice  president  for 
strategic  planning  and  marketing,  and 
Paul  Markham,  product  marketing 
vice  president. 

It  is  ECRM's  first  major  change  in 
sales-marketing  management  roles 
since  its  purchase  five  years  ago  by  a 
venture  group  led  by  its  president. 
Bill  Givens. 

It  also  appointed  Denny  Olmsted  to 


the  newly  created  position  of  sales 
and  service  vice  president,  with 
responsibility  for  managing  all  inter¬ 
national  and  domestic  sales  and  ser¬ 
vice  programs  to  end  users,  dealers 
and  OEMs. 

Givens  noted  Olmsted’s  “consider¬ 
able  international  experience  in  sales, 
marketing  and  customer  service.” 
His  career  began  at  IBM  and  prior  to 
joining  ECRM  he  held  executive  posi¬ 
tions  with  Codex  Corp. 

Jenkins  promoted 
at  INS  Inc. 

James  B.  Jenkins  has  been  pro¬ 
moted  to  operations  vice  president  at 
Independent  Network  Systems  Inc., 
with  responsibility  for  the  company’s 
satellite  network  operations  and  field 
service  for  Ku-band  downlinks, 
photo  receivers  and  other  terminal 
equipment. 

Before  joining  INS  last  year  as 
operations  director,  Jenkins  held  that 
same  position  with  the  Associated 
Press,  with  responsibility  for  its 
nationwide  satellite  network  and 
technical  staff. 

Madden  Corp  offers 
newsprint  guide 

Madden  Corp.  offers  a  free  guide  to 
its  line  of  Finnish  newsprint.  It  lists 
grades,  type  or  brand  names  for  each 
grade,  the  company  producing  the 
type  or  brand,  the  mill  where  it  is 
made  and  the  standard  basis  weight 
range  for  each  grade. 

The  line  includes  standard  MF 
newsprint,  nipped  newsprint,  MF  and 
nipped  lightweight  and  colored  news¬ 
prints  and  other  papers.  For  a  guide, 
telephone  (212)  246-9373. 

DJ  News/Retrieval 
offers  new 
membership  plan 

A  new  membership  package  with 
E-Z  Online  communications  software 
for  first-time  users  is  available  from 
Dow  Jones  News/Retrieval. 

E-Z  Online  works  with  IBM  PCs 
and  compatibles  and  with  Apple 
Macintosh  models,  providing  a 
simple  way  for  novice  subscribers  to 
access  more  than  50  online  services, 
including  the  latest  business  news  and 
information. 

The  PC  version  puts  News/ 
Retrieval  databases  on  a  menu  and 
features  function-key  commands  for 


assorted  operations,  including  print¬ 
ing,  saving,  canceling  and  logging 
off. 

Subscribers  using  the  Mac  version 
can  format  customized  reports  before 
going  on  line.  Reports  can  be  set  up  so 
that  users  automatically  receive  at 
any  time  only  the  data  needed. 

Suggested  retail  price  of  the  new 
package  is  $29.95  and  includes  a 
waiver  of  the  $18  first-year  annual 
service  fee,  five  free  hours,  complete 
user’s  guide  and  a  year’s  subscrip¬ 
tion  to  Dowline,  News/Retrieval’s 
customer  magazine.  Inglewood,  Calif.- 
based  Softsel  Computer  Products 
sells  both  versions  to  authorized  deal¬ 
ers;  Bonsu  Corp.,  in  San  Jose,  sells 
the  Macintosh  program. 


McCain  training 
program  hits 
the  road 

McCain  Manufacturing  Corp.  is 
beginning  a  new  program  to  make 
operators  of  its  equipment  more  pro¬ 
ductive.  Its  “Traveling  Training” 
starts  this  week  in  Portland,  Ore. 

The  two-day  course  will  be  carried 
to  other  cities,  including  Los  Angeles, 
New  York,  Chicago  and  Atlanta. 

Audiovisual  and  personal  instruc¬ 
tion,  as  well  as  hands-on  experience 
with  machine  modules  will  cover 
make-ready  and  operation,  preventive 
maintenance,  timing  device  proce¬ 
dures,  repair  and  maintenance  on 
stitcher  heads,  quality  control  of  trim¬ 
ming  and  knife-changing  techniques. 
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TURNAROUND 

ON 

REPLACEMENT 

PARIS. 

Goss‘S  parts  service  is  available 
24  hours  a  day,  365  days  a  year 
to  keep  your  presses  running 
on  Goss  originals. 


Rockwell  International 


.  .when  scienca  gets  down  to  business 


Gk>ss  Customer  Parts 
Graphic  Systems  Division 
RocktMell  International  Corporation 
3240  South  Central  Avenue 
Chicago.  lllirKtis  60650 
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A  high-priced  features  switch  in  Daiias 

The  Morning  News  agreed  to  pay  about  $1  million  by  1994  for  UPS 
features,  which  were  pulled  from  the  Times  Herald  this  week 


By  David  Astor 

The  Dallas  Morning  News  Septem¬ 
ber  18  began  running  numerous  Uni¬ 
versal  Press  Syndicate  features  previ¬ 
ously  in  the  Dallas  Times  Herald  after 
the  Times  Herald  was  denied  a  tem¬ 
porary  injunction  three  days  earlier. 

Meanwhile,  it  was  revealed  that  the 
A.H.  Belo  Corporation-owned 
Morning  News  promised  Universal 
about  $1  million  over  the  next  five 
years  for  the  features  pulled  from  the 
Times  Herald  as  well  as  other  current 
and  future  features. 

Also,  the  Times  Herald  September 
15  printed  an  excerpt  from  a  May  31 
memo  by  a  high  Universal  executive 
stating  that  the  features  transfer  deal 
could  be  perceived  as  “shady”  and 
injurious  to  the  syndicate’s  reputa¬ 
tion.  But  the  executive  —  Universal 
vice  president/sales  Robert  Duffy  — 
said  he  wrote  the  memo  after  being 
asked  by  syndicate  president  John  P. 
McMeel  to  analyze  the  pros  and  cons 
of  the  possible  agreement.  The 
memo,  he  stated,  also  had  a  section 
praising  the  possible  deal  —  and  a 
conclusion  endorsing  it. 

Universal  and  Belo  conducted  their 
negotiations  in  secret,  according  to  a 
UPI  story,  and  the  Times  Herald  was 
angered  that  the  syndicate  still  tried  to 
sell  it  features  during  this  period.  The 
Times  Herald  said  it  “purchased  a 
new  feature  from  the  syndicate  just 
two  weeks  before  the  joint  venture 
was  consummated”  —  and  now  has 
to  give  it  up. 

The  Universal-Belo  agreement  — 
which  includes  a  plan  to  develop  tele¬ 
vision  programming  based  on  the  syn¬ 
dicate’s  features  —  was  announced 
last  month.  The  Times  Herald  Print¬ 
ing  Company  subsequently  filed  suit, 
and  various  court  hearings  were  held 


Very  large  collection 

Los  Angeles-based  stockbroker 
Dennis  Ryan  has  amassed  a  collection 
of  about  1 ,800  original  editorial  car¬ 
toons  since  1981,  according  to  the 
September  18  Forbes.  The  cartoons 
date  from  1880  to  the  present. 


(see  E&P,  August  12  and  26,  and  Sep¬ 
tember  9  and  16). 

The  September  15  injunction- 
denial  ruling,  made  by  State  District 
Judge  David  West  in  Houston,  allows 
the  Morning  News  to  carry  24  fea- 


A  pantomime  comic  called 
“Phipps”  is  being  introduced 
October  2  by  Newspaper  Enterprise 
Association. 

The  silent  strip’s  title  character  is 
an  “average  middle-aged  man”  who 
gets  involved  in  various  not-so-aver- 
age  situations.  A  spaceship  takes  off 
from  the  globe  near  his  chair  in  one 
comic,  for  instance,  and  Phipps 
catches  a  fish  which  looks  exactly  like 
him  in  another  episode. 

“Fantasy  is  the  nprm  in  Phipps’ 


Mort  Walker,  Dik  Browne,  and 
Will  Eisner  were  inducted  into  the 
Museum  of  Cartoon  Art’s  Hall  of 
Fame  on  September  22. 

Walker  has  created  numerous 
comics,  including  the  39-year-old 
“Beetle  Bailey”  and  35-year-old  “Hi 
and  Lois”  for  King  Features  Syndi¬ 
cate;  the  late  Browne  worked  on  “Hi 
and  Lois”  and  created  “Hagar  the 
Horrible”  for  King;  and  “The  Spirit” 
creator  Will  Eisner  is  now  a  graphic 
novelist. 

The  Rye  Brook,  N.Y. -based 
museum’s  Hall  of  Fame  now  has  27 
members,  most  of  whom  are 


tures  previously  in  the  Times  Herald 
while  the  full  case  is  heard  in  coming 
months.  The  features  include  highly 
popular  comics  and  columns  such  as 
“The  Far  Side,”  “For  Better  or  For 
Worse,”  “Herman,”  “Dear  Abby,” 


world  but  he  has  a  childlike  quality 
that  helps  him  accept  things  that  hap¬ 
pen  there,”  said  cartoonist  Joseph 
Farris,  who  noted  that  his  NEA  comic 
evolved  from  the  multiple  panel  car¬ 
toons  he  has  drawn  for  The  New 
Yorker  magazine  and  Stern  in  Ger¬ 
many. 

The  Connecticut-based  author  of 
five  books  is  also  an  award-winning 
painter  whose  works  are  in  the  collec¬ 
tions  of  people  like  Jimmy  Carter  and 
Paul  Newman. 


deceased.  They  include  (the  living) 
“Peanuts”  creator  Charles  M.  Schulz 
of  United  Feature  Syndicate  and  the 
late  Milt  Caniff  (“Terry  and  the 
Pirates”/“Steve  Canyon”),  A1  Capp 
(“Li’l  Abner”),  Rube  Goldberg 
(“Boob  McNutt,”  “Foolish  Inven¬ 
tions”),  Chester  Gould  (“Dick 
Tracy”),  George  Herriman  (“Krazy 
Kat”),  Walt  Kelly  (“Pogo”),  political 
cartoonist  Thomas  Nast,  Richard 
Outcault  (“The  Yellow  Kid,”  “Bus¬ 
ter  Brown”),  and  Chic  Young 
(“Blondie”). 

A  Hall  of  Fame  exhibition  begins 
September  24. 


Silent  cartoon  character  Phipps  takes  the  'B'  train. 

‘Phipps’  pantomime  strip  coming 


Three  inducted  into  Haii  of  Fame 
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and  “Erma  Bombeck.”  The  Times 
Herald  can  publish  “Doonesbury” 
until  November,  because  that  feature 
has  a  90-day  rather  than  30-day 
cancellation  clause. 

Times  Herald  editor  Roy  E.  Bode 
said,  as  of  September  18,  that  his 
paper  did  not  plan  to  appeal  West’s 
ruling.  “We  disagree  with  the  deci¬ 
sion,”  he  stated,  “but  we’d  rather  go 


forward  with  the  trial  ....  We 
intend  to  utilize  all  legal  remedies  to 
protect  ourselves  and  our  readers.” 

Despite  the  loss  in  court  September 
15,  Bode  said  he  was  glad  that  certain 
aspects  of  the  agreement  between 
Universal  and  Belo  came  out. 

In  terms  of  money,  it  was  disclosed 
that  Belo  and  the  Morning  News 
would  pay  Universal  $440,000  within 


McNaught  reportedly  shuts  down 


McNaught  Syndicate  has  appar¬ 
ently  ended  operations  after  67  years. 

A  caller  requesting  anonymity 
informed  E&P  of  the  syndicate’s 
closing,  which  had  been  rumored  for 
months  (see  E«&P,  July  29).  No  one  at 
McNaught  could  be  reached  to  con¬ 
firm  or  deny  the  shutdown,  because 
no  one  answered  the  syndicate’s 
phone  over  a  period  of  four  days  — 
which  furnished  indirect  proof  of 
McNaught’s  demise.  The  syndicate’s 
separate  800  number  was  discon¬ 
nected. 

Also,  Tribune  Media  Services  presi¬ 
dent  Robert  Reed  said  it  was  his 
understanding  that  McNaught  had 
indeed  closed.  TMS  this  summer  took 
over  syndication  of  McNaught’s  big¬ 
gest  feature  —  the  “Heathcliff’  cat 
comic  by  George  Gately  —  and  has 
just  signed  two  other  McNaught-dis- 
tributed  properties.  They  are  “Pater¬ 
nity  Ward”  by  D.L.  Stewart  (who 
looks  at  American  families  from  a 
male  perspective)  and  a  feature  pack¬ 
age  aimed  at  weekly  newspapers. 


“We’re  delighted  to  be  represent¬ 
ing  these  people,”  said  Reed.  “We 
like  them  [the  features]  and  we  like 
the  potential  for  building  them.” 

The  fate  of  other  McNaught  col¬ 
umns  and  cartoons  was  not  known 
immediately.  The  syndicate  listed 
about  15  features  besides  the  weekly 
oackage  the  last  time  it  advertised  in 
^&P’s  Syndicate  Directory  in  1987, 
out  there  may  have  been  fewer  fea¬ 
tures  in  1989. 

McNaught,  which  moved  from 
New  York  City  to  Connecticut  sev¬ 
eral  years  ago,  used  to  be  one  of 
America’s  largest  syndicates.  It  for¬ 
merly  distributed  “Dear  Abby”  (now 
with  Universal  Press  Syndicate),  busi¬ 
ness  columnist  Louis  Rukeyser, 
astrologer  Carroll  Righter,  and  “Joe 
Palooka.”  Others  with  McNaught 
included  Will  Rogers  and  Walter 
Winchell,  according  to  Richard  Wein¬ 
er’s  Syndicated  Columnists  book, 
which  said  the  syndicate  started  in 
1922. 

— David  Astor 


Hunter  Thompson  in  syndication 


The  work  of  San  Francisco  Exam¬ 
iner  columnist  Hunter  S.  Thompson 
is  being  distributed  by  Creators  Syndi¬ 
cate. 

Thompson  began  one  of  his  CS 
pieces  this  way:  “My  heart  was  full  of 
hate  as  we  zoomed  back  down  the  hill 
to  Sacramento,  but  I  couldn’t  quite 
put  it  in  focus.  George  Bush  was  on 
the  radio,  talking  to  Congress  about 
justice  for  Puerto  Ricans  ...  but  the 
sound  of  his  voice  was  like  Lithium 


A  view  of  the  future 

A  Newhouse  News  Service  series 
entitled  “America  in  the  21st  Cen¬ 
tury:  A  Peek  into  the  Future”  is  being 
offered  by  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation. 

Art  is  available  with  the  series, 
which  has  six  1,400-word  parts. 


Grease  in  my  ears  and  my  fiancee  was 
babbling  incessantly  about  her  money- 
mad  brute  of  a  boyfriend.” 

The  50-year-old  “gonzo  journalist” 
is  the  author  of  Fear  and  Loathing  on 
the  Campaign  Trail  ’72,  Fear  and 
Loathing  in  Las  Vegas,  Hell’s 
Angels,  and  other  books.  Thompson 
has  also  worked  for  publications  such 
as  Rolling  Stone,  Time,  The  Nation, 
Ramparts,  and  High  Times. 

Methods  of  delivery 

The  work  of  Chattanooga  Times! 
Extra  Newspaper  Features  editorial 
cartoonist  Bruce  Plante  is  not  only 
available  via  fax  (see  E&P,  August  5). 
The  cartoons  can  also  be  delivered  by 
mail,  and  New  York  Times  Region^ 
Newspaper  Group  papers  can  receive 
them  via  computer. 


60  days  of  the  agreement  for  exclusive 
and  first  refusal  rights  to  the  syndi¬ 
cate’s  features,  $100,000  per  year  for 
the  next  two  years  for  the  features 
themselves,  $100,0(X)  for  three  years 
after  that  plus  additional  money  based 
on  any  Morning  News  circulation 
increases,  and  more.  The  total  comes 
to  about  $1  million. 

“I’ve  never  heard  of  this  much 
money  offered,”  declared  Bode,  who 
noted  that  Belo  and  the  Morning 
News  will  also  reimburse  Universal 
for  legal  expenses. 

Attorney  David  Oliver  of  Smith, 
Gill,  Fisher  and  Butts  —  the  Kansas 
City-based  law  firm  representing  Uni¬ 
versal  —  acknowledged  that  $1  mil¬ 
lion  is  a  lot  of  money.  But  he  empha¬ 
sized  that  it  pays  for  rights  to  both 
present  and  future  features,  and  thus 
can’t  really  be  compared  to  deals 
involving  only  present  features. 

Duffy  added  that  Universal  is  not 
going  to  keep  all  the  money,  but  will 
be  dispersing  part  of  it  to  present  and 
future  creators. 

In  the  aforementioned  May  memo, 
as  published  in  the  Times  Herald, 
Duffy  stated  that  “the  financial  bene¬ 
fits  of  moving  our  features  from  the 
DTH  to  DMN  has  never  been  in  ques¬ 
tion.”  But  he  added  that  “(m)oving  a 
(Continued  on  page  36) 
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Our  weekly  column  Autoword  will 
accelerate  your  readers'  know¬ 
ledge  about  car  buying  and  main¬ 
tenance.  To  become  an  even 
bigger  wheel  with  your  readers, 
or^r  our  one-time,  25-feature 
Car  Care  supplement,  too. 

Call  toll-free  800-445-4555  for  a 
free  Autoword  test  ride,  available 
in  our  FINANCIAL  or  HOMES  & 
GARDEN  packages.  Alaska, 
California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  35) 
feature  or  feature  package  for  strictly 
monetary  reasons  has  been  consid¬ 
ered  a  violation  of  trust.  We  feel  that 
shifting  features  would  be  perceived 
by  the  industry  as  a  predatory  move. 
In  our  industry  where  our  reputation 
is  sterling,  even  the  appearance  of  a 
‘shady  deal'  could  tarnish  the  trust  it 
has  tsiken  years  to  build  .  .  .  .”  Duffy 
further  added  that  “(p)robably  the 
most  difficult  argument  against  an 
agreement  with  Belo  would  be  that  it 
would  help  close  a  newspaper.  That’s 
a  label  we  can  ill  afford.” 

But  Duffy,  as  noted  earlier,  said  the 
memo  also  outlined  reasons  in  favor 
of  the  then-proposed  deal.  Speaking 
on  September  18,  Duffy  said  the  fea¬ 
tures  transfer  was  “unfortunate”  for 
the  Times  Herald  but  in  the  best  inter¬ 
ests  of  the  syndicate  and  its  creators. 

“Universal  has  to  look  out  for  its 
creators,”  agreed  Oliver,  who  said  tv 
programming  opportunities  will 
increase  the  chances  that  these  cre¬ 
ators  will  stay  with  the  syndicate. 

Oliver  added  that  the  agreement 
with  Belo  was  a  “great  business  deal” 
for  Universal,  especially  at  a  time 
when  there  is  a  “flat”  selling  market 
for  syndicated  features  and  increased 
competition  from  supplemental  news 
services. 

The  attorney  said  Universal  is  not 
trying  to  put  the  Times  Herald  out  of 
business,  and  observed  that  the 
Times  Herald  was  already  losing 
ground  to  the  Morning  News  even 
while  running  the  syndicate’s  fea¬ 
tures. 

But  Bode  commented,  “I  don’t 
think  there  is  any  doubt  that  [losing 
the  features]  will  hurt  the  Times  Her¬ 
ald.” 

Oliver  noted  that  Universal  offers 
its  newspaper  clients  longer-term  fea¬ 
ture  contracts  if  they  pay  more,  but 
said  the  Times  Herald  always  wanted 
pacts  with  short-term  cancellation 
clauses  so  that  it  could  remove  fea¬ 
tures  it  didn’t  want  to  keep. 

Duffy  said  “either  side  has  the  right 
to  cancel”  when  it  comes  to  syndicate 
contracts.  “Why  have  a  contract  if 
only  one  party  [the  newspaper]  can 
cancel?”  he  asked. 

Bode  said  syndicates  have  tradi¬ 
tionally  canceled  only  for  “good 
cause”  —  such  as  when  a  paper 
changes  the  content  of  a  comic  or 
doesn’t  pay  its  bills.  “We  don’t  think 
this  constitutes  good  cause,”  he 
declared. 

“It’s  unprecedented  for  a  syndicate 
to  withdraw  this  many  features, 
including  some  of  our  most  popular 
ones,”  continued  Bode.  “It’s  just 


something  that  syndicates  haven’t 
done  as  a  rule  ....  There’s  some 
element  of  trust  in  this  business.” 

Universal  and  Belo  said  last  month 
that  the  joint  venture  to  develop  tv 
programming  was  the  main  part  of 
their  deal,  with  the  features  transfer  a 
secondary  aspect.  But  the  Times  Her¬ 
ald  believes  this  may  have  been  a 
public  relations  “spin”  to  try  to  spare 
Universal  embarrassment. 

Bode  said  he  thinks  the  Morning 
News  was  more  interested  in  the  fea¬ 
tures  transfer  than  it  is  letting  on.  He 
said  Belo  doesn’t  have  much  experi¬ 
ence  in  animated  or  live  tv  program¬ 
ming,  no  specific  projects  have  been 
planned,  and  no  studies  of  economic 
risks  or  benefits  have  been  con¬ 
ducted.  Bode  further  stated  that  Uni¬ 
versal  may  not  hold  the  tv  rights  to  all 
of  its  features,  including  “Doones- 
bury.” 

Oliver  said  Universal  stands  by  its 
statement  that  the  tv  part  of  the  deal 
took  precedence.  While  acknowledg¬ 
ing  that  there  has  not  been  much  done 
in  terms  of  specific  plans,  Oliver  said 
Belo  has  “a  lot  of  [tv]  contacts”  —  it 
owns  several  stations,  including  the 
largest  one  in  Dallas  —  and  that  Uni¬ 
versal  has  always  been  a  company 
that  “takes  risks”  and  uses  “gut 
instinct.”  As  for  the  “Doonesbury” 
rights,  Oliver  said  Garry  Trudeau 
might  agree  to  a  tv  project  if  the  “right 
idea”  came  along. 

Whatever  the  main  purpose  of  the 
deal,  the  Times  Herald  had  to  drop 
almost  all  of  its  Universal  features  on 
September  18.  Bode  said  that  day  that 
replacement  comics  would  start  on 
September  19,  and  that  the  paper  was 
deciding  what  to  do  about  editorial 
cartoon  and  column  replacements. 

On  September  18,  the  Times  Her¬ 
ald  ran  boxes  explaining  the  absence 
of  each  Universal  comic  and  also 
published  a  front-page  letter  to  read¬ 
ers. 

Part  of  the  Bode-written  letter 
stated,  “In  the  suit,  we  contend  that 
the  A.H.  Belo  Corporation  and  the 
Dallas  Morning  News  are  conspiring 
to  take  unlawful  advantage  of  their 
stronger  position  in  the  Dallas  market 
with  Universal.” 

A  few  paragraphs  later.  Bode  wrote 
that  to  “ensure”  that  Dallas  remains  a 
city  with  “two  vigorous  independent 
newspapers  providing  diverse  news 
and  editorial  pages  ...  the  competi¬ 
tion  here  must  be  conducted  fairly.” 

Morning  News  president/editor 
Burl  Osborne  and  Belo  president/ 
chief  operating  officer  James  P.  Shee¬ 
han  could  not  be  reached  for  com¬ 
ment. 


Keirnan  Ivory 


Staff  moves  at  GNS 

Mindi  Keirnan,  33,  has  been  named 
managing  editor  for  news/enterprise 
at  Gannett  News  Service’s  Washing¬ 
ton,  D.C.,  bureau.  She  was  formerly 
managing  editor/Northeast  and 
South. 

Lee  Ivory,  30,  has  moved  from  act¬ 
ing  managing  editor  to  Keirnan ’s  pre¬ 
vious  position. 

In  other  GNS  appointments,  David 
Brezing,  37,  has  moved  from  assistant 
news  editor/Northeast  and  South  to 
news  editor/states  in  Washington; 
Earle  Eldridge,  31,  has  switched  from 
Detroit  News  general  assignment  to 
Washington  correspondent  for  Gan- 
nett’s  papers  in  Marin,  Salinas,  and 
Visalia,  Calif.,  and  Reno,  Nev.;  and 
Lou  Elliott,  36,  has  joined  GNS  as  a 
copy  editor  after  being  at  the  Journal 
Newspapers  in  northern  Virginia. 

Sabah  Fakhoury,  32,  has  also 
become  a  GNS  copy  editor  after 
working  as  a  MacNeil/Lehrer  produc¬ 
tion  assistant;  Ellyn  Ferguson,  32, 
has  been  appointed  Washington  cor¬ 
respondent  for  Gannett’s  Westches¬ 
ter  Rockland  Newspapers  from  her 
position  there  covering  social  ser¬ 
vices;  and  Kyle  Hughes,  34,  joined 
GNS  as  a  reporter  in  the  Albany, 
N.Y.,  bureau  after  serving  as  Albany 
Times  Union  Capitol  reporter. 

Becky  LaVally,  39,  has  moved 
from  UPI  Sacramento  bureau  man¬ 
ager  to  GNS  Sacramento  bureau 
chief;  Mike  McQueen,  32,  has 
switched  from  USA  Today  national 
reporter  to  Tallahassee  bureau  chief; 
and  Anne  Saker,  30,  has  moved  from 
UPI  in  Washington  to  GNS  assistant 
rewrite  editor  in  D.C. 


Broncos  plus  Litton 

An  orange,  blue,  white,  and  black 
poster  featuring  the  1989  Denver 
Broncos  schedule  and  Drew  Litton 
cartoons  has  been  published  by  the 
Rocky  Mountain  News. 

Litton’ s  RMN  work  is  syndicated 
by  Newspaper  Enterprise  Association. 
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Facilities 

(Continued  from  page  30) 


given  a  chance  to  sign  special  pages 
that  were  printed  in  the  days  that 
followed. 

Construction  and  renovation 
expanded  the  Ledger-Enquirer’s 
work  space  to  176,000  square  feet. 
The  new  Ashworth  Building  was 
designed  and  built  by  the  Austin  Com- 


100th 

(Continued  from  page  17) 


tion.  Radio  has  more  influence,”  he 
concedes,  estimating  that  some  50% 
of  Dominicans  are  illiterate,  “but  we 
are  the  medium  that  really  can  do 
something.  We  reach  all  the  decision¬ 
makers.  If  a  radio  station  states  a 
problem,  it  won’t  get  as  far  as  if  we  do 
it.” 


Circulation 

(Continued  from  page  II) 


the  teams  will  be  out  until  it  starts 
getting  too  cold,  probably  around 
Thanksgiving. 

“We  decided  to  approach  the  home 
market  the  way  we  approach  new 
markets”  with  sampling,  Nielsen 
said.  “We’re  importing  to  the  East 
Coast  what  we’re  doing  on  the  West 
Coast”  to  promote  the  Times’ 
national  edition. 


Aftermath 

(Continued  from  page  13) 


setting  direction  for  the  paper.  The 
most  important  part  of  an  editor’s  job 
is  to  create  an  environment 
where  good  people  can  do  good 
work.” 

Willse  said  he  does  not  envision 
any  major  changes  in  the  News  in  the 
near  future. 

“I’ve  been  here  five  years  with  Gil. 
A  lot  of  what  the  paper  is  now  is  what 
we’ve  worked  on  for  some  period  of 
time.  I’m  interested  in  continuing 
what  we’ve  done.” 

Prior  to  joining  the  Examiner, 
Willse  was  editor  of  the  Associated 
Press  bureau  in  San  Francisco  and 
national  editor  of  the  AP  in  New 
York. 

“This  is  my  home,  I  know  the 
city,”  Willse  said.  “Even  though  1 
spent  10  years  in  San  Francisco,  I 
never  lost  touch  with  New  York.  My 
family  was  here.” 
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pany  in  the  same  Mediterranean  style 
that  characterized  the  original  build¬ 
ing  for  more  than  50  years. 

«  *  1)1 

The  Evansville  (Ind.)  Courier  Co. 
said  that,  although  it  expects  its  $25- 
million  Walnut  Centre  building  to  be 
completed  by  mid-November,  it  will 
probably  postpone  relocation  of  most 
operations  until  after  the  holiday  sea¬ 
son. 

According  to  editor  Tom  Tuley, 
company  president,  the  new  12-unit 
Motter  fiexo  presses  should  be 
installed  sometime  in  October  and  up 
and  running  about  a  month  later. 


Between  then  and  January  the  new 
plant  will  print  as  a  satellite  to  the 
current  building  at  Second  and  Vine 
streets. 

The  Evansville  Courier  informed 
readers  that  its  new  presses  will  print 
a  clearer  newspaper  with  better  color 
and  no  ink  ruboff.  The  evening  Evans¬ 
ville  Press,  through  joint  operation 
with  the  Courier,  also  becomes  a 
flexo-printed  paper. 

The  new  offices  and  printing  plant 
were  built  by  Courier  parent  company 
E.W.  Scripps  Co.  Phoenix,  Ariz.- 
based  Peter  A.  Lendrum  Inc.  was  the 
architect. 
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Shop  talk 

(Continued  from  page  48) 

“It  seems  like  the  whole  thing  has 
just  been  a  contest  between  Cham¬ 
plain  and  the  opponents  and  nobody 
should  take  either  of  our  words  for 
anything,”  he  said  in  an  interview. 
“Where’s  the  investigative  report¬ 
ing?” 

Citing  the  question  of  whether 
Champlain’s  proposed  pipeline  is 
really  needed,  he  challenged  report¬ 
ers  to  ’’chase  down”  the  issues. 

So  far,  only  one  reporter  that  I 
know  of  has  pursued  that  question, 
Yvonne  Daley.  In  an  April  2,  1989 
special  to  the  Boston  Globe,  Daley 
reported:  “The  fallout  has  created 
some  displeasure  with  Governor 
Madeleine  M.  Kunin,  who  lobbied  for 
the  pipeline  throughtout  the  fall  and 
the  winter  after  an  initial  review  by 
the  Federal  Energy  Regulatory  Com¬ 
mission,  which  ruled  that  two  pipe¬ 
lines  through  the  Northeast  were 
unnecessary  and  that  the  Iroquois  line 
should  be  built  and  the  Champlain  line 
through  Vermont  scrapped.” 

Despite  hundreds  of  local  pipeline 
stories,  I  have  yet  to  see  the  informa¬ 
tion  in  the  Globe  article  reported  in  a 
single  Vermont  or  New  Hampshire 
daily. 

It  is  not  that  I  think  reporters  are 
trying  to  cover  something  up;  they  are 
not.  It  would  have  to  be  a  big  conspir¬ 
acy,  indeed,  for  each  and  every  one  to 
have  come  up  with  the  same  explana¬ 
tion,  pressure  of  deadline.  The  phrase 
I  heard  most  often  was  “grinding 
them  out.” 

“Grinding  them  out”  may  be  an 
explanation  why  the  pipeline  rebel¬ 
lion  has  received  so  little  national 
notice,  one  article  each  in  the  Globe 
and  in  the  New  York  Times. 

Busy  reporters  may  unconsciously 
categorize  —  and  dismiss  —  an 
important  story.  From  New  York  or 
Washington,  the  pipeline  rebellion 
may  seem  like  every  other  protest 
experienced  by  major  projects.  Well, 
it  is  just  another  protest,  isn’t  it? 

Maybe  not.  At  least  the  gas  indus¬ 
try  doesn’t  think  so. 

A  gas  industry  publication,  the 
April  14, 1989  newsletter  Crossborder 
5erv/ces,  explained  why  the  pipeline 
rebellion  is  extraordinary,  devoting 
two  full  pages  to  the  popularity,  fury, 
and  organizational  strength  of  the 
uprising. 

A  few  days  later.  Pan  Alberta,  ^ 
Canadian  producers’  group,  voted  to 
reject  Champlain  contracts  amount¬ 
ing  to  one-third  of  their  hoped-for 
supply. 


That  made  banner  headlines  in  Ver¬ 
mont,  right?  Wrong.  With  one  notable 
exception  —  the  Walpole  (N.H.) 
Gazette,  a  mom-and-pop  weekly  put 
out  by  Aine  and  Jeremy  Paulis  —  the 
Vermont  and  New  Hampshire  press 
corps  missed  it. 

Champlain  had  not  sent  press 
releases. 

Reporters  I  talked  to  either  said 
they  had  not  known  about  it,  or  that 
they  were  not  aware,  at  the  time,  of  its 
significance  when  they  saw  it  in  the 
Wall  Street  Journal. 

When  producers  gave  Champlain  a 
second  and  final  chance  in  August,  I 
sent  out  two  rounds  of  press  releases 
and  made  numerous  calls  to  warn 
newsgatherers  that  the  revote  was 
coming.  I  wanted  to  be  sure  they  were 
aware  of  it. 

They  were.  This  time  it  made  head¬ 
lines. 

It  was  reported  as  a  sudden  sur¬ 
prise,  rather  than  as  the  reaffirmation 
of  something  that  had  transpired 
months  earlier,  but  at  least  it  was  on 
the  front  page. 

“Canadians  vote  to  keep  gas  from 
Vermont  pipeline,”  proclaimed  the 
Burlington  Free  Press  in  a  bylined 
staff  report.  The  next  day  the  Brat- 
tleboro  Reformer  carried  the  AP  dis¬ 
patch  under  the  headline,  “Pipeline  in 
Trouble.” 

Like  the  Free  Press,  the  Rutland 
Herald  got  the  story  early.  They  ran  it 
with  a  headline,  “Champlain  Gas 
Supply  Hits  a  Snag.” 

“Hits  a  snag?”  exclaims  pipeline 
foe.  Dr.  Richard  Lane,  founder  and 
president  of  Vermonters  Against 
Champlain  Pipeline:  An  Alliance  for 
Responsible  Energy  (VACP).  “It’s 
more  like  ‘ruptures  aorta!’  ” 

According  to  Lane,  the  “Snag” 
headline  is  a  prime  illustration  of 
press  bias  which,  he  said,  shows  up  in 
stories  but  is  strongest  in  headlines. 

Ironically  Jim  Dodge,  chairman 
and  founder  of  Champlain,  also  feels 
headlines  may  be  biased,  but  in  a  dif¬ 
ferent  way.  When  I  interviewed  him, 
he  said  that,  while  overall  the  press 
has  been  doing  its  job,  some  headlines 
“magnified  the  general  level  of 
opposition.” 

With  exceptions,  headlines  have 
reflected  the  stories.  Notably,  the 
Reformer,  while  running  biting  opin¬ 
ion-page  attacks  on  pipeline  oppo¬ 
nents,  has  not  let  its  stand  contami¬ 
nate  headlines. 

What  does  seem  lacking  is  probing 
inquiry.  Nowhere  is  this  more  appar¬ 
ent  than  in  the  wake  of  Champlain’s 
most  recent  troubles. 

Following  their  loss,  Champlain 
officials  made  a  host  of  contradictory 
statements.  Before  the  stunning 
upset,  they  had  insisted  that  they 


could  not  allow  the  Vermont  Public 
Service  Board  (PSB)  time  to  complete 
its  environmental  review  because  any 
delay  would  kill  the  project.  After  the 
Calgary  vote,  they  said  the  loss  would 
either  kill  their  project  or  delay  it  at 
least  a  year.  Then,  without  explana¬ 
tion,  they  said  the  question  was 
whether  it  must  be  delayed  or  if  it 
could  be  built  on  schedule.  Finally, 
when  the  PSB  reaffirmed  the  need  for 
sufficient  review  time,  they  said  they 
plan  to  keep  to  the  original  schedule. 

Busy  reporters  faithfully  rendered 
each  statement  as  it  was  made. 

Many  may  feel  that  to  ask  hard 
questions  —  how  come  two  plus  two 
does  not  equal  four?  —  would  be  to 
editorialize. 

When  Daley  tried  to  put  two  and 
two  together  about  rate  setting,  she 
came  up  with  interesting  results. 
What  might  she  come  up  with  if  given 
the  time  and  encouragement  to  do  a 
complete  investigative  report? 

It  will  be  ironic  if  a  national  jour¬ 
nalist  becomes  the  one  to  get  credit 
for  probing  the  foundation  of  Cham¬ 
plain’s  proposal. 

Whoever  does  it,  this  story  war¬ 
rants  investigation. 

Gunman 

(Continued  from  page  13) 


changes  since  Standard  Gravure  was 
sold  in  1986.  The  plant  prints  newspa¬ 
per  supplements  and  ad  inserts.  Wes- 
becker  worked  at  a  folder. 

Wesbecker,  who  was  on  permanent 
disability  leave  for  mental  problems 
and  had  not  worked  for  the  company 
since  August  1988,  complained  about 
such  policies  as  a  relocation  of  the 
employee  parking  lot  and  a  directive 
forbidding  production  employees 
from  using  elavators  on  their  way  to 
administrative  offices,  the  aunt  said. 

Armed  with  an  AK-47  semiautoma¬ 
tic  rifle  and  a  9-millimeter  semiauto¬ 
matic  pistol,  the  47-year-old  Wes¬ 
becker  entered  the  building  on  Sept. 
14  at  about  8:30  a.m. 

He  went  to  the  third  floor,  took  the 
rifle  from  a  duffel  bag  and  began  fir¬ 
ing,  witnesses  said.  Working  his  way 
downstairs  and  firing  randomly, 
Webecker  killed  7  and  wounded  13 
before  killing  himself  in  an  annex  area 
pressroom. 

Because  the  Standard  Gravure 
building  is  attached  to  the  Louisville 
Courier-Journal  offices,  the  news¬ 
paper  was  briefly  evacuated.  Produc¬ 
tion  was  not  seriously  affected 
because  of  the  morning  hour. 
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ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


AUTOMOTIVE 

AUTO  COLUMN  FROM  DETROIT 
37825  SANTA  BARBARA 

MT.  CLEMENS,  Ml  48043 

COMIC  STRIPS 

Want  a  change  of  pace  from  fluffy  gag 
strips?  Extenuating  circumstances  is  a 
one  panel  strip  aimed  at  an  older  audi¬ 
ence,  but  still  fun  for  all,  with  humor 
leaning  more  toward  legal  and  business. 
Contact  David  Watkins  at  3233 
Oakland,  Minneapolis,  MN  55407  for 
samples. 

HUMOR 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

PUZZLES 

PUZZLE 

FEATURES 

SYNDICATE 

45882  Emerson  St.,  Hemet,  CA  92344 
Phone;  (714)  927-5594 

Daily  and  Sunday  Crossword  Puzzles 
Now  Camera-Ready 

SENIOR  HEALTH 

SPECIALIST  GERIATRIC  MEDICINE 
writes  America's  only  health  column 
addressing  all  the  medical  issues  of 
middle  life  and  better.  “Excellent  Read¬ 
er  Response"  says  Rochester,  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macinnis, 
M.D.,  PO  Box  307,  Edmonton,  Alberta, 
Canada  T5J  2J7  (403)  472-5555. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

NEED  MONEY? 

Senior  editor-publisher,  individual,  not 
a  chain,  would  invest  $100,000  plus  in 
small  daily  newspaper  in  return  for 
equity  and  active  participation.  Reply 
soon  to  A-13,  3815  Rodman  St.  NW, 
Washington,  DC  20016. 


MAGAZINES  FOR  SALE 

Small,  progressive,  statewide  monthly 
business  magazine.  Profitable  husband/ 
wife  operation  with  four-year  history. 
Call  Santa  Fe,  NM  (505)  982-9792. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  tor 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  proper^,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton.  FL  33432 
(407)  368-4352 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electron  ic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta.  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

Andy  Riggs  will  help  you  with  newspap¬ 
er  production,  plant  and  equipment  and 
industrial  relations  problems.  Large  and 
small.  (914)  246-2750. 


New  Service  offers  smaller  dailies, 
weeklies  ideas  to  improve  news  content 
-  writing,  editing,  design.  Your  paper 
monitored  by  mail,  critiqued  in  detail, 
returned  weekly  with  written  report. 
Also  redesign  consulting.  Very  reason¬ 
able  rates  vary  by  size  of  paper.  (504) 
357-6262. 


NEWSPAPERS  FOR  SALE 

3  MILLION  GROSS 

Profitable  western  direct  mail  shopper 
in  fast  growing  market.  Managers  will¬ 
ing  to  stay.  Below  gross.  Cash  sale. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


ARKANSAS  -  Two  paid  weeklies  plus 
one  tri-weekly  set  to  go  daily  November 
1st.  All  in  fast  growing  market.  Press 
included.  Total  revenues  exceed 
$1,200,000.  Asking  $2,400,000.  Jim 
Hall  Media  Services,  PO  Box  1088, 
Troy,  Alabama  36081  (205) 
566-7198. 


ARKANSAS  -  2200  paid  weekly. 
Uncontested  in  city  of  publication. 
Nice  building  included.  Owner  retir¬ 
ing.  Asking  $200,000.  Jim  Hall  Media 
Services,  PO  Box  1088,  Troy,  Alabama 
36081  (205)  566-7198. 


County  seat  weekly  in  Zone  6  with  no 
competition  slashed  $40,000  for  quick 
sale.  Purchased  last  year  for 
$140,000,  but  owner  has  other  busi¬ 
ness  interests.  Just  $100,000  with 
one-third  down  Paper  is  celebrating 
90th  anniversary  in  beautiful  area  with 
lowest  unemployment  rate  in  state. 
Grossed  over  $1(J0,(X)0  last  year.  Box 
4131,  Editor  &  Publisher. 


COUNTY  SEAT  WEEKLY,  exclusive  in 
county.  Moutainous  area,  great  scenary. 
Paper  grosses  more  than  asking  price. 
$10K  down.  Write  for  details.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


Kansas  weekly  23,000  paid  $150,000 
gross.  Publisher  retiring.  Priced  at 

5ross.  Terms  available, 
im  Webster  (214)  722-3030. 


Move  to  the  tropics,  buy  the  Island 
Trader.  Weekly  classifiea  paper.  Circ. 
10,000.  Profttable,  incredible  growth 
potential.  $150,000.  60%  down, 
terms.  (809)  775-7084.  St.  Thomas 
USVI. 


5-day  DAILY  grossing  $1.4 
million -I-  2  weeklies.  Total  gross 
$2.6  million  -  $820,000  cash 
flow  -  minimum  down  $4  million. 
Jim  Webster  &  Associates 
(214)  722-3030. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEW  HAMPSHIRE'S  beautiful  White 
Mountains  and  lakes  region  resort  area 
weekly  newspaper  group  based  in 
attractive  college  town  of  Plymcuth. 
Complete  with  real  estate  and  press. 
Profitable  with  annual  sales  of  $1.4 
million.  Qualified  buyers  only.  Please 
write; 

L.  BARRY  FRENCH 
Newspaper  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702 

NORTHERN  CALIFORNIA  -  Price 
350,000.  87,000  down.  Fast  growing 
area,  gross  increased  125m  last  year. 
Growth  unlimited. 

PORTLAND,  OREGON  area  weekly. 
Price  225,000.  Beautiful  area.  70,000 
down.  Terms. 

WESTERN  DAILY  —  Good  growth. 
Stable  economy.  Up-to-date  plant.  Very 
profitable.  Owner  wishes  to  relocate, 
will  consider  part  trade  of  large  weekly 
in  west.  Price  1.7  million. 

SOUTHWEST  OREGON  WEEKLY  - 
Small  town  weekly  with  large  shopper 
operation.  Divorce  causes  sale. 
525,000  gross.  Price  390,000.  Terms. 

NORTHWEST  COASTAL  WEEKLY  - 
Growing  resort  area.  Newspaper  and 
tourist  publications.  Only  a  few  of  these 
left.  200,000  gross.  50,000  down. 
Super  terms. 

NORTHWEST  WEEKLY  -  Stable  agri¬ 
cultural  area.  Great  climate.  Perfect 
team  opportunity.  250,000  price. 
Terms. 

SPOKANE  AREA  WEEKLY  ~  Nice  rural 
living.  Perfect  for  couple.  110,000 
price.  Terms. 

EASTERN  WASHINGTON  -  Price 
90,000.  Good  team  prospect. 

Fournier  Media  Service 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 
FAX  (509)  786-1779 

Small  DAILY  -  western  US  -  $600,000 
gross  -  $1  million  asking  6rice.  Jim 
Webster  &  Associates  (214)  722-3030. 

TEXAS  IS  ON  THE  MOVE!  Tax  reports 
show  that  Texas  business  is  improving. 
Some  good  newspapers  are  on  the 
market,  most  because  publishers  want 
to  retire  and  are  looking  for  capable 
successors.  Or  you  can  pick  up  the 
pieces  on  one  exclusive  county  seat 
weekly  where  there's  been  a  divorce  in 
the  family.  Write  for  our  new  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
1801  Exposition  Blvd.,  Austin,  TX 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 

WEEKLY,  only  newspaper  in  county.  In 
existence  80  years.  Nets  $25-$30K 
annually.  Owner  financing  w/balance  on 
longterm.  Write  for  details.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 

NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

DON’T  SELL  TO  A  CHAIN!  Train  this 
able  news  veteran  to  fill  your  shoes, 
then  watch  your  solid  legacy  blossom. 
Smaller  paper.  Zone  9, 8, 7.  No  agents, 
TMCs,  financial  losers.  In  confidence; 
(206)  527-2749  message. 
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ANNOUNCEMENTS 

PUBLICATIONS  FOR  SALE 

Best  offer  buys  3-yr.-old  free  circulation 
(12,000)  tab  monthly  on  Boston's  north 
shore.  1988  gross  $44,000.  Mac 
system.  Super  potential.  Box  4127, 
Editor  &  Publisher. 

Speciality  shopper  publication 
company.  Publishes  eight  monthly 
shopping  and  vistor  guides  oriented 
toward  travelers  and  tourists  in  four 
southeastern  states.  Consistent  growth 
since  inception  (1981).  130,000  total 
monthly  circulation.  Gross  $1,000,000 
plus  with  owner's  cash  flow  of 
$350,000.  Priced  at  6  times  cash  flow 
with  substantial  down  payment.  Call 
Leonard  Chalnick  at  (704)  542-7130. 

Washington  DC  area  free  weekly  and 
monthly  shopper  plus  graphics  and 
printing  equipment.  Gross  $300,000 
asking  $95,000. 

Call  (Flores  (301)  459-5030. 

PUBUCATIONS  WANTED 

WANTED  -  Old  Clip  art  books,  any  age 
or  brand,  paying  $.50  per  pound.  Ship 
to;  Closeout  News,  202  West  29th 
Street,  Holland,  Ml  49423. 

Tel  (616)  392-9687 
Fax  (616)  394-0102 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCUUTION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 

A  newspaper  deserves 
THE^BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 _ 

KEVIN  S.  PAPPERT 
(313)  683-2963 _ 

j.  BLENKARN  HOLDINGS 
Canada's  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 

Jeff  Blenkarn  (514)  227-6478. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today;  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


EQUIPMENT 
&  SUPPLIES 


CAMERA  i  DARKROOM 

3M  Deadliner,  split  drum  fuser,  5  yrs. 
old,  spare  parts,  very  good  condition. 
News-Press  &  Gazette  Co.,  (816) 
271-8503. _ 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKCTptical  213/372-0372. 


EQUIPMENT  &  SUPPLIES 
_ COMPUTERS _ 

80mb  CDC  9762  DISK  DRIVES 

We  have  two  80mb  Control  Data  disk 
drives  in  good  working  condition  avail¬ 
able  for  sale.  Used  for  just  over  three 
years  in  our  Atex  system.  Upgrade 
makes  them  surplus.  Best  reasonable 
offer  gets  them.  Wayne  Bonekemper, 
(614)  451-1212. 

COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


740  Stepper  4--bin  Fold’n  Tyer 
(collates,  ties,  wraps  in  waxed  paper), 
like  new-used  just  6  months,  $26,00() 
new,  selling  for  $12,900.  Dover,  DE 
(302)  678-3616. 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free”  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


One  labeler,  Avery  gum  label  head  and 
stepper  base  with  stepper  colator  quar¬ 
ter  folder  in  good  condition.  $7,000. 
Call  Clint  (406)  523  5279. 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPAPER  RACKS 


Used  Newspapers  racks.  Tabloid.  14” 
depth.  Needed  immediately.  Call  David 
Hurd,  (407)  877-9626. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPSETTING 


COMPUGRAPHIC  UNISETTERS, 
7200’s  Comp  IV,  MDT  350’s  MDR’s  RC 
processors.  Best  offer  takes.  Sold  as  is- 
where  is.  Phone  (707)  226-3711.  /tsk 
for  Bill  Stabler  or  Dave  Church  for  furth¬ 
er  information. 


Compugraphic  unified  terminal  system 
(UTS)  with  8  edit  terminals,  four  floppy 
drives,  two  low  speed  wire  interfaces, 
2414  videosetter  and  interface.  Call 
Kathy  Snook,  (207)784-5411. 


Harris  Microstor  1250,  $1,000; 

Harris  1420  Terminal,  $900; 

Harris  Compuedit  Terminal, 
Plain,  $500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


ONE  SYSTEM  PE  TERMINALS;  8’s 
$500,  12's  $950,  28’s  $1250;  Save 
on  PCB's  at  half  of  manufacturer  price. 
90-day  warranty.  We  will  repair  your 
CPU  spare  PCB’s. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


Replacing  our  Compugraphics.  Will 
liquidate  Comp.  840C),  9  fonts;  MC  H  & 
J  controller  to  interface  front-end; 
Advantage  III;  MSC  Hi-speed  18” 
processor;  MDT  350  terminal.  Call  Lee 
at  Shawano,  Wl  Evening  Leader.  (715) 
526-2121. 


PRESSES 


ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3;2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 
Goss  Mark  V  double  3;2  folders 
Goss  Mark  V  4-high  angle  bar  sections 
Goss  Mark  Mark  V  double  color 
cylinders 

Goss  Mark  V  single  half  decks 
Goss  Mark  V  40’^  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (9 1 3)  492-62 1 7 


CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


•  GOSS  METRO  2;1  FOLDER  #3104 
DOUBLE  DELIVERY 

•  (4)  CARY  AUTOPASTERS  MODEL 
FP4540 

•  SU  FOLDER  #1709 

•  URBANITE  FOLDER  #U1054 

•  150HP  MOTOR  AND  CONTROLLER 
FROM  COSMO  PRESS  #3501 

STAR  INTERNATIONAL  CORP. 
PHONE;  (414)  377-9422 
FAX;  (414)  377-3655 


FOR  SALE 
BEST  OFFER 

5  unit  thatcher  press  with  folder.  May 
be  seen  in  operation.  For  information 
please  call  community  newspapers. 
(803)  585-3678. 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  COMMUNITY  PRESS 
8  units  (1  stacked),  SC  folder,  1/2  and 
1/4  folds,  60  HP  drive,  (1978).  Good 
condition.  In  operation.  Can  be  sold  “fis 
is”  or  reconditioned.  Available  late 
September. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRINTERS 


HELP  WANTED 
ACADEMIC 


GOSS 

4-Unit  Community,  1978/83,  wkly  in 
A-1  condition 

3- Unit  Community,  1967  oil,  wkly 
available  now 

Add-on  Community  units  -  SSC,  SC  and 
grease 

SC  folder  1975,  rebuilt  and  guaranteed 
10-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 
2-Unit  Signature  with  folder,  22-3/4" 
2-Unit  Signature  with  folder,  23-9/16" 

HARRIS/COHRELL 

6- Unit  V-15  A  1967  w/JF7,  good  condi¬ 
tion  and  available  now 

6-Unit  Harris  V-15A  1974  w/JF7 
JF7  folders  and  add-on  units 
KING 

4-Unit  News  King  w/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  imprinters, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  fax  (913)  492-6217 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
.(404)  458-9351  Telex  700563 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units,  JF-7,  1973 
GOSS 

-Community,  8  units,  1979,  SC  folder. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 


If  you  have  a  quality  press,  Goss  Harris^ 
or  King  to  sell:  Please  call  Frank  (201) 
492-8877.  No  dealers  please. 


One  Harris  N-845  R.H.  Unit  completely 
rebuilt,  available  December  ’89. 

One  MEG  DME-2,  60",  used  only  6 
months.  Available  now,  very  good  price. 
70  HP  Gardner  Denver  Screw  Compres¬ 
sor,  300  CFM  with  Dryer  and  Tank,  like 
new. 

36"  Carlson  Automated  Plate  Bender 
for  wrap-around  plates  on  Harris  N-845 
and  N-1650,  like  new. 

Two  Haley  Double  Pass  Automated 
Infeeds,  66”,  like  new. 

One  Thermo-Electron  66"  12  ft.  Dryer, 
6  months  old. 

Two  Thermo  GON  81  Chill  Stands,  66”, 
like  new. 

One  75  HP  Motor,  1750  RPM,  brand 
new. 

Call  Michelle  at  Presstime  Internation¬ 
al,  Inc.,  (401)  348-8683. 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP's  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 

New  York,  NY  10011 
(212)  675-4380 
Fax  (212)  929-1259 

PRICE  REDUCED 
FOR  IMMEDIATE  SALE 
4-Unit  1984  Windmoeller  Hoelscher 
press  with  3  half  decks,  double  3:2 
folder  &  RTPs.  Cut-off  is  23-9/16"  but 
can  be  reduced  to  22".  Available  for 
immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 

WEB  OFFSET  PRESSES 
8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3/4” 
c.o. 

Harris  upper  former  for  V  series  folders 
Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36”  double¬ 
width 

Count-c-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 


What  you  really  value  is 
what  you  miss,  not  what 
you  have. 

)orge  Luis  Borges 


I 

PONDERING 

PRINTERS? 

Newspaper  production  people 
know  perfect  printing  on 
newsprint  is  a  painstaking 
process. 

We're  proud  to  purport  our 
products  are  printed  with 
predictable  and  punctual 
perfection. 

Pondering  printing  a  quarter-fold 
product? 

Pave  your  way  to  profits. 
Posthaste. 

Enough  printing  prattle. 

Call  today. 

717-784-2121 
800-228-3483 
800-422-1164  (PA) 

PRESS-ENTERPRISE 

COMMERCIAL  PRINTING 
3185  Lackawanna  Avenue 
Bloomsburg,  PA  17815 


WANTED  TO  BUY 

Cross-head  perforator  for  Goss  SC  22 
3/4  inch  cut  off.  Please  contact  Jack 
Sitzman  at  (605)  339-3633. 

HELP 

WANTED 

_ ACADEMIC _ 

UNIVERSITY  OF  SOUTH  ALABAMA  - 
Department  of  Communication  seeks  a 
Journalism  and  mass  communication 
faculty  member  beginning  September, 
1990.  Ph.D.  required  for  professional 
ranks.  ABD’s  considered  as  instructors. 
Media  experience  essential.  Teach  and 
conduct  research  in  a  Department  of 
Communication  that  offers  a  broad 
undergraduate  curriculum  in 
Journalism-mass  communication  and 
speech-communication.  B.A.  and  M.A. 
program.  The  ideal  candidates  must 
have  the  appropriate  academic  and 
professional  media  backgrounds  to 
teach  courses  and  conduct  research  in 
print  journalism  and  at  least  one  other 
area  of  mass  communication.  Candi¬ 
dates  must  have  a  firm  commitment  to 
excellence  in  teaching  and  research  and 
a  clearly  defined  program  of  profession¬ 
al  growth.  We  seek  a  motivated  person 
willing  to  grow  with  an  expanding 
university  and  one  who  will  qualify  for 
the  graduate  faculty.  Located  on  a  large 
campus  amidst  rolling  hills  and  tall  pine 
trees  in  Alabama's  second  largest  city, 
USA  has  more  than  10,000  students 
and  about  400  of  them  are  Communica¬ 
tion  majors.  Applicants  should  submit  a 
current  vita  plus  three  letters  of  recom¬ 
mendation  by  November  27,  1989  to: 
Dr.  Donald  K.  Wright,  Chairman, 
Department  of  Communication,  Univer¬ 
sity  of  South  Alabama,  Mobile,  AL 
36688.  USA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer  and  appli¬ 
cations  from  women  and  minorities  are 
encouraged. 


BOWLING  GREEN  (OHIO)  STATE 
UNIVERSITY:  (Assured):  Tenure  track 
opening  in  magazine  journalism  or 
newswriting/editing  or  combination, 
plus  mass  communication  specialty  or 
research  on  graduate  level.  Full 
Ph.D.  preferred.  Professional  experi¬ 
ence  required.  (Anticipated):  Tenure 
track  opening  for  second  person  with 
above  qualifications.  BGSU  is  an  affir¬ 
mative  action,  equal  opportunity 
employer  with  18,000  students  and 
faculty  of  750.  Journalism  accredited. 
Send  letter  of  application,  resume,  offi¬ 
cial  transcript  and  three  reference 
letters  by  January  8,  1990,  to  Search 
Committee,  Journalism  Department, 
Bowling  Green  State  University, 
Bowling  Green,  OH  43403. 


JOURNALISM:  University  of  Southern 
Mississippi  seeks  Chair  and  two  tenure- 
track  Public  Relations  faculty  members 
for  fully-accredited  Department  of  Jour¬ 
nalism.  Candidates  should  hold  termi¬ 
nal  degree.  Chair  applicants  should  be 
eligible  for  appointment  at  rank  of 
associate/senior  professor  and  possess 
significant  record  of  scholarly/ 
professional  activity.  Chair  is  expected 
to  assume  position  July  1, 1990.  Public 
Relations  faculty  should  be  eligible  for 
appointment  at  rank  of  assistant/ 
associate  professor  and  meet  criteria  for 
participation  in  two  master’s  programs 
and  doctoral  program  in  School  of 
Communication.  Appointment  begins 
August  1990.  Salary  competitive. 
Applications  accepted  beginning  Oct. 
1,  1989,  with  review  beginning  Dec. 
15,  1989.  Send  application,  resume, 
list  of  references  to:  Dr.  Aurthur  J.  Kaul, 
Journalism  Search  Committee,  Depart¬ 
ment  of  Journalism,  USM,  Southern 
Station  Box  5121,  Hattiesburg,  MS 
39406-5121.  AA/EOE. 


UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


ADMINISTRATIVE 


CREDIT  MANAGER 

The  Toledo  Blade  has  an  opening  for  a 
credit  manager  with  at  least  5  years  of 
progressive  media  credit  experience, 
including  credit  analysis  and  authoriza¬ 
tion.  The  position  reports  directly  to 
Director  of  Finance.  Send  resume  and 
salary  history  to  Jo  K.  Yarborough, 
Director  of  Human  Resources,  541 
Superior,  Toledo  OH  43660. 


INCREASE  YOUR  INCOME  in  a  compe¬ 
titive  Zone  5  market.  Publisher  for 
small  daily  with  companion  publica¬ 
tions,  commercial  web  operations. 
Salary,  bonus  plan,  profit  sharing  and 
other  benefits  for  experienced,  success¬ 
ful  operator.  Tell  us  "Why  you”  in  confi¬ 
dence.  Box  4136,  Editor  &  Publisher. 


PROJECT/COMPUTER 
RESOURCE  MANAGER. 
Corporate  headquarters  position.  Candi¬ 
date  must  be  proficient  with  Desk  Top 
Publishing  in  the  Macintosh  environ¬ 
ment,  and  have  a  working  knowledge  of 
both  VMS  and  Unix  business  environ¬ 
ments.  Position  will  involve  oversight  of 
corporate  computer  networks,  company 
operations  trouble  shooting,  and  finan¬ 
cial  and  operational  management 
projects.  College  education  with  mini¬ 
mum  five  years  business  office  or 
professional  management  required. 
Good  opportunity  with  strong,  estab¬ 
lished  company.  Send  resume  and 
salary  requirements  to  Thomas  D. 
Shaw,  Shaw  Newspapers,  PO  Box  409, 
Dixon,  IL  61021. 
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BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

EDITOR  &  PUBLISHER  for  September  23,  1989 


HELP  WANTED 
ADMINISTRATIVE 


PUBLISHER  for  Florida  weekly.  Must 
be  ambitious  and  hard-working  with  a 
strong  sales  background.  Responsible 
for  day-to-day  operation,  budget  prepa¬ 
ration  and  profitability.  Send  cover 
letter  and  salary  history  to  Box  4109, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVES 
CLASSIFIED  ADVERTISING  MGR. 
The  above  positions  are  representative 
^of  many  opportunities  now  available 
with  the  Donrey  Media  Group.  Because 
of  our  size,  growth  and  diversity,  we  are 
continually  seeking  entry-level  and 
experienced  individuals  who  are  inter¬ 
ested  in  the  advancement  opportunities 
and  challenges  we  can  provide,  along 
with  an  excellent  corporate  benefits 
package.  The  Donrey  Media  Group,  a 
privately  owned  company,  consists  of 
59  daily  and  72  non-daily  newspapers, 
as  well  as  outdoor  advertising,  broad¬ 
cast  and  cable  TV  companies  in  18 
states.  Check  out  the  opportunities  for 
you!  Send  your  resume  to  Jodie  Long, 
Corporate  Recruiter,  Donrey  Media 
Group,  PO  Box  1359,  Fort  Smith,  AR 
72902-1359. 


AD  DIRECTOR 

Northern  California  weekly  seeking 
hands-on  sales  director  with  proven 
track  record.  Must  be  organized  and 
able  to  train  &  motivate.  Key  position, 
excellent  wages  &  benefits  plus  bonus 
incentives  based  on  performance.  Send 
your  confidential  reply  to  Box  4132, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
A  venerable,  expansionist  weekly  serv¬ 
ing  seaside  communities  in  a  high- 
quality  natural  environment  In  Zone  1 
seeks  an  advertising  manager  capable 
of  recruiting  and  motivating  a  small 
sales  staff.  Excellent  pay  and  benefits, 
including  generous  monthly  bonuses 
based  on  performance.  Box  4024, 
Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Established  (147  year  old)  family 
owned  24,000  circulation  daily  news¬ 
paper  in  Northwest  Georgia  has  growing 
pains.  Position  is  open  due  to  promo¬ 
tion.  Candidate  must  have  minimum  of 
five  years  newspaper  advertising 
management  experience,  be  able  to 
provide  leadership  for  staff  of  7  (mostly 
veterans)  sales  reps.  Position  reports  to 
Ad  Director.  Competitive  salary,  (negot¬ 
iable  depending  upon  experience),  plus 
incentive  program,  car  allowance 
medical/retirement/vacation  benefits 
package.  Respond  to  H.  Wilson  Adams, 
Rome  News  Tribune,  PO  Box  1633, 
Rome,  GA  301624633;  phone  (404) 
291-6397. 


ADVERTISING  SALES  SUPERVISOR 
For  36,000  daily.  Supervise  a  staff  of 
four  sales  people  and  two  sales  service 
representatives.  Prefer  hands-on  team 
player  with  strong  leadership  skills  and 
a  thorough  working  knowledge  of  all 
phases  of  retailing  and  display  advertis¬ 
ing.  Salary  plus  incentives  range 
$26-4 IK  (commensurate  with  experi¬ 
ence).  Reply  to  Gene  Hunter,  Advertis¬ 
ing  Director,  Rapid  City  Journal,  PO  Box 
450,  Rapid  City,  SO  57709. 


I 

Sales  Manager 

f  mfrFT.l.li’iaT  PAREER  OPPORTUNITY  IN  VANCOUVER 

he  North  Shore  News  is  one 
of  Canada’s  leading  suburban 
newspapers,  situated  in 
Canada’s  richest  and  most 
beautiful  marketplace  —  North 
and  West  Vancouver,  B.C. 


We’ve  recently  created  a  new  and  vital 
position: 

Retail  Sales  Manager 
As  the  ideal  candidate: 

You  have  proven  management  experience. 
You’re  a  motivator.  You  exhibit  a  firm 
leadership  style,  tempered  with  humor  and 
flair.  You  keep  the  day  to  day  enthusiasm  in 
your  department  flowing.  You’re  an 
achiever,  confident  that  you  can  improve  the 
bottom  line  and  you’re  looking  for  new  op¬ 
portunity  and  challenge. 

We  offer  the  successful  candidate: 
An  attractive  salary,  commission  arxi  bonus 
structure.  An  excellent  comprehensive 
benefits  package.  An  exceptional  working 
environment  with  unlimited  growth 
opportunities. 

Send  your  resume  to: 

Linda  Stewart 
Advertising  Director 
North  Shore  News 
1139  Lonsdale  Avenue, 

North  Vancouver,  B.C. 

V7M  2H4 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ADVERTISING  MANAGER 
For  aggressive  9,000  circulation  daily 
in  Mississippi.  Applicants  should  be 
customer  driven,  thrive  on  new  ideas, 
and  possess  plenty  of  hustle.  College 
degree  required.  Prior  management 
experience  a  plus  but  will  consider  go- 
getter  with  strong  leadership  qualities. 
Minimum  three  years  in  ad  sales.  Send 
resume  including  salary  history  to  Tim 
Kalich,  General  Manager,  Greenwood 
Commonwealth,  PO  Box  8050,  Green- 
wood.  MS  3893().  _ 

The  best  cure  for  anger  is 
delay. 

Seneca _ 

ADVERTISING  ACCOUNT  EXECUTIVE 
Major  Colorado  Daily  Newspaper 
(50,000  plus)  has  immediate  openings 
for  creative  advertising  Sales  People. 
The  ideal  candidates  will  have  Outside 
Advertising  Sales  experience,  are  goal 
oriented  and  possess  a  knack  for  land¬ 
ing  new  business  as  well  as  developing 
current  advertisers  to  full  potential. 
Compensation  includes  salary,  excel¬ 
lent  incentive  program  and  major  bene¬ 
fits.  We  also  offer  you  a  high  quality  of 
life  and  a  variety  of  recreational  activi¬ 
ties.  Please  send  resume  to;  STEPHEN 
BECK,  Retail  Advertising  Manager, 
Pueblo  Chieftain,  PO  Box  4040, 
Pqeblo,  CO  81003.  Fax  (719) 
546-3235. 


ADVERTISING  SALES  MANAGER 
Put  your  career  on  an  upward  track,  and 
join  one  of  the  fastest-growing  news¬ 
paper  groups  in  the  country.  We  are 
looking  for  experienced  sales  managers 
with  a  successful  track  record  to  lead 
young  staffs  into  the  90's.  Geographical 
locations  west  of  the  Mississippi.  Salary 
commensurate  with  experience,  plus 
good  benefits  package.  Ample  oppor¬ 
tunity  for  advancement  for  those  who 
can  sell  and  train  others  to  sell.  Only 
those  who  are  willing  to  work  long  hours 
at  building  a  career  and  a  future  need 
respond.  Send  letter  and  resume  to: 
Box  4117,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized  morning  and  Sunday 
newspaper  located  in  an  attractive,  up¬ 
scale  city  in  Zone  2,  requires  the 
services  of  a  creative,  results-oriented 
professional.  Candidates  should 
possess  a  high  degree  of  knowledge 
about  all  aspects  of  classified  as  a 
result  of  having  several  years  of  experi¬ 
ence  working  and  managing  in  same.  A 
demonstrable  record  of  achievement 
with  a  larger  paper  in  a  competitive 
environment  a  definite  plus.  Excellent 
compensation  package  for  the  right 
person.  Send  resume  including  salary 
history  in  confidence  to  Box  4124, 
Editor  &  Publisher. 


Iblemarketing 
Sales  TYainer 


A  great  opportunity 
for  a  Telemarketing  Pro . . . 

...  to  work  for  the  Newspapjer  Advertising 
Bureau  (a  sales,  marketing  and  research  arm 
of  the  daily  newspaper  business).  We  are 
searching  for  a  person  with  solid  knowledge 
of  telemarketing,  advertising  sales  experience, 
ability  to  train  others  in  these  areas,  and  the 
presence  to  make  presentations  to  large  and 
small  groups. 

In  this  San  Francisco-based  position,  you’ll 
travel  and  work  with  a  team  of  professionals 
who  share  responsibility  for: 

•  Developing  and  conducting  telemarketing 
training  workshops  for  U.S.  £md  Canadian 
newspapers; 

•  Updating  and  preparing  new  telemarket¬ 
ing  training  materials  and  presentations. 

The  NAB  offers  an  environment  that  favors 
achievement.  We’re  prepared  to  make  the 
right  person  a  generous  offer,  including  full 
benefits  and  the  support  of  our  professional 
staff. 

For  consideration,  send  your  resume  with  sal¬ 
ary  requirements,  in  strictest  confidence,  or  call: 
Jeanie  Enyart,  (212)  704-4512,  Newspaper 
Advertising  Bureau,  Inc.,  1180  Avenue  of  the 
Americas,  New  York,  NY  10036.  NAB  is  an 
equal  opportunity  employer,  M/F. 

iQd 

Newspaper  Advertising  Bureau,  Inc. 
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HELP  WANTED 

_ ADVERTISING _ 

NATIONAUCO-OP  SUPERVISOR 
Opportunity  for  an  enthusiastic,  results- 
oriented  sales  leader  to  sell,  promote 
and  administer  national  sales  and  utili¬ 
zation  of  co-op  funding,  supervise 
accounts,  and  develop  programs  and 
presentations.  IWe  offer  competitive 
salary  with  commission  along  with 
excellent  benefits  package.  If  you  have 
u  degree  in  marketing  or  business 
combined  with  solid  sales,  national  and 
co-op  experience,  send  your  confiden¬ 
tial  resume  with  salary  requirements  to 
Mary  Collins  by  October  10.  The  Gazet¬ 
te,  500  Third  Ave.  SE,  Cedar  Rapids,  lA 
52401.  EOE. _ 

PHONE  SALES  SUPERVISOR 
Established  twice  weekly  community 
newspapers  serving  the  Coachella 
Valley  need  an  experienced  classified 
phone  sales  supervisor.  The  successful 
candidate  will  have  good  personal  sales 
skills  and  an  ability  to  train  others. 
Those  interested  in  this  opportunity  in  a 
growing  market  should  send  a  cover 
letter  and  resume  to:  General  Manager, 
Post  Newspapers,  PO  Box  459,  Palm 
Desert,  CA  92261. _ 

RETAIL  ADVERTISING  MANAGER 
The  Anderson  Herald-Bulletin  (IN),  is 
looking  for  a  Retail  Advertising  Manager 
to  provide  direction  and  inspiration  for  a 
stable,  full-time  staff  of  seven  commis¬ 
sioned  outside  reps,  one  inside  rep,  and 
one  telemarketing  rep.  The  emphasis 
will  be  on  training,  coaching,  and  team¬ 
building.  Sales  development  and  orga¬ 
nizational  skills  are  essential.  Anderson 
is  a  friendly,  hometown  community  40 
miles  northeast  of  Indianapolis.  The 
H-B  dominates  the  100,000-plus  coun¬ 
ty  with  84%  reach  and  35,000  circula¬ 
tion  daily  and  Sunday.  We  offer  excel¬ 
lent  commission  and  benefits.  Reply  to 
Paula  Jones,  Marketing  Director, 
Herald-Bulletin,  PO  Box  1090,  Ander¬ 
son,  IN  46015.  Equal  Opportunity 
Employer. 


RETAIL  AD  DIRECTOR 
Corning,  NY,  a  17,000  PM  seeks  an 
aggressive,  innovative  professional  to 
lead  an  energetic,  goal-oriented  sales 
department.  We’re  in  the  heart  of  a 
growing  market,  nestled  in  a  beautiful 
valley  of  the  Finger  Lakes.  We  have  a 
terrific  plant,  state  of  the  art  equip¬ 
ment  and  a  can-do  attitude.  This  is  an 
exceptional  opportunity  for  someone 
who  has  the  right  mix  of  retail  sales, 
ideas  and  leadership  experience.  If 
you're  on  the  way  up  and  looking  for  a 
chance  to  excel,  call  John  Ewing,  Mark¬ 
eting  Director,  (607)  936-4651. 

SALES  MANAGER 

For  growing  weekly  Spanish  language 
newspaper  covering  bi-county  Long 
Island.  Results-oriented  team  leader 
will  have  responsibility  for  recruiting 
and  directing  sales  team.  Bilingual 
Spanish/English  required.  Salary  and 
excellent  benefits  package.  Respond  to 
PO  Box  724,  Rockville  Center,  NY 
11571. _ 

Seek  hungry,  self-confident,  self¬ 
starting  sales  ace  to  sparkplug  alterna¬ 
tive  weekly  in  lush  but  competitive 
territory.  Local  preferred.  Resumes  to: 
Sales,  Bay  News,  1433  6th  St.,  Santa 

Monica,  CA  90401.  _ 

Vision  is  the  art  of 
seeing  things  invisibJe. 
Jonathan  Swift 

ART/EDITORIAL 

NEWSROOM  ARTIST 
The  Toledo  Blade  has  two  immediate 
openings  for  newsroom  artists  with  a 
versatile  background.  Newspaper  exper¬ 
ience  desired;  knowledge  of  computer 
generated  graphics  helpful.  Send 
resume,  slides  and  salary  history  to:  Jo 
K.  Yarborough,  541  Superior,  Toledo 
OH  43660. 


HELP  WANTED 
ART/GRAPHICS 

GRAPHIC  ARTIST 

for  daily  newspaper.  Self-starter  with 
journalism  background  &  Macintosh 
skills.  Experienced  in  info-graphics, 
page  design  and  typography.  Prefer 
background  in  pagination;  possible 
picture  desk  work.  Resume/work 
samples;  Rick  Padden,  Graphics  Editor, 
PO  Box  3310,  Honolulu,  HI  96802. 

Great  opportunity  for  an  energetic 
person  who  wants  to  make  the  move  to  a 
challenging  job.  A  major  Southwest 
newspaper  is  looking  for  someone  with 
experience  to  fill  a  full-time  position 
generating  informational  graphics. 
Proficiency  at  design  and  Macintosh 
capabilities  a  must.  Send  samples  and 
resume  to:The  Houston  Post,  Susan 
Barber,  Editorial  Art  Director,  PO  Box 
4747,  Houston,  TX  77210-4747. 

Immediate  opening  on  40,000  circula¬ 
tion  daily  in  metro  DC  area  for  strong 
graphic  artist/illustrator.  Must  be  able 
to  conceive,  edit,  execute  maps,  charts 
and  information  graphics.  Some 
illustration  and  page  design  helpful. 
Macintosh  experience  a  must.  Send 
resume  to  James  Farrell,  Editor,  9410 
Annapolis  Road,  Lanham,  MD  20706. 
No  calls,  please.  M/F/H/V. 

The  Advocate  and  Greenwich  Time, 
Times  Mirror’s  daily  and  Sunday  news¬ 
papers  in  Fairfield  County,  CT, 
(combined  Sunday  circulation  51,(X)0) 
are  seeking  a  director  of  design  and 
photography  to  supervise  combined 
photo  and  graphics  operations  and  over¬ 
see  our  redesign.  We’re  located  in  the 
midst  of  a  highly-competitive  market  30 
miles  from  Manhattan.  At  least  five 
years  experience  in  daily  newspaper 
design  is  required;  supervisory  experi¬ 
ence  preferred.  Extensive  knowledge  of 
newspaper  color  is  essential.  If  you’re  a 
creative  individual  with  proven  techni¬ 
cal  abilities,  superior  management 
skills  and  solid  understanding  of  how 
words  and  pictures  work  together  to  tell 
a  story,  send  resume,  slides  and/or  clips 
of  page  designs,  three  professional 
references  and  salary  requirements  tO; 
Kenneth  H.  Brief,  Senior  Vice  President 
and  Executive  Editor,  The  Advocate  and 
Greenwich  Time,  75  Tresser  Blvd., 
Stamford,  CT  06904-9307.  Envelope 
should  be  marked  "DESIGN 
CANDIDATE." _ 

The  El  Paso  Herald-Post  is  interviewing 
for  a  full-time  graphic  artist.  Must  have 
experience  with  Macintosh.  Responsi¬ 
bilities  include  designing  feature  pages 
and  promotional  materials  and  creating 
news  graphics  on  deadline.  We  need 
someone  who  can  manage  a  lot  of  diffe¬ 
rent  graphic  needs  and  give  creative 
input  in  our  ongoing  effort  to  improve 
the  newspaper’s  appearance.  We  put  a 
strong  emphasis  on  the  newspaper’s 
graphic  appeal.  Will  work  with  one  part- 
timer  and  some  local  art  stringers  to 
produce  high^uality  art  for  a  6-day  PM 
newspaper  with  a  Saturday  circulation 
of  about  34,000.  Send  resume  and 
work  samples  to  Terry  Bertling,  Manag¬ 
ing  Editor,  El  Paso  Herald-Post,  PO  Box 
20,  El  Paso,  TX  79999. 

_ CIRCULATION _ 

CIRCULATION  MANAGER 
9,000  circulation  daily  in  competitive 
Zone  5  market.  Excellent  salary,  bene¬ 
fits  package.  Unlimited  growth  poten¬ 
tial.  Ideal  for  number  2  looking  to  move 
up.  Reply  to  Box  4116,  Editor  & 
Publisher. 

CIRCUUTION  DIRECTOR 
12,000  circulation  6-day  PM  daily 
needs  an  experienced  leader.  If  inter¬ 
ested  mail  or  FAX,  (317)  529-1731, 
resume  and  salary  requirements  to 
Wesley  Rowe,  Publisher,  The  Courier 
Times,  PO  Box  369,  New  Castle,  IN 
47362. 


EDITOR  &  PUBLISHER  for  September  23,  1989 


HELP  WANTED 

aRCULATION 

CIRCULATION  DIRECTOR 
The  Times  Herald-Record  is  a  daily  AM 
newspaper  (86,000  daily,  100,000 
Sunday)  located  60  miles  north  of  New 
York  City. 

We  have  an  immediate  opening  for  a 
circulation  director.  The  individual  we 
seek  must  be  aggressive  and  promotion 
minded  with  a  strong  background  in 
planning. 

Applicants  should  have  3-5  years  circu¬ 
lation  background  in  addition  to 
supervisory/management  experience. 

Our  newspaper  is  located  in  a  rural, 
country  environment  with  easy  access 
to  the  city. 

Salary  commensurate  with  experience. 
Excellent  company  benefit  package 
including  vision  and  dental  care 
coverage. 

Send  resume  to: 

Debra  A.  Sherman 
Personnel  Director 
THE  TIMES  HERALD-RECORD 
40  Mulberry  Street 
Middletown,  NY  10940 
An  Equal  Opportunity  Employer 
M,F/V/H 

E&P  Employment 
Zone  Chart 
on  page  47. 

Circulation  Manager  for  Zone  5  group 
with  5-day  daily,  paid  weekly,  and  2 
shoppers  located  in  tri-state  area  in 
Mississippi  River.  Must  have  hands-on 
experience  in  promotions,  collections, 
sales  crews,  and  motor  routes.  Compu¬ 
ter  experience  a  plus.  Send  resume 
including  salary  history  to  Jim  McElder- 
ry.  Marketing  Director,  Mississippi 
Valley  Media,  TO  Box  528,  Keokuk,  lA 
52632. _ 

CIRCULATION  MANAGER  for  new 
national  woman’s  magazine.  IF  MONEY 
TALKS,  contact  Victor  Prather,  YHB, 
9210  Fourth  Street,  N.,  St.  Petersburg, 
FL  33702.  (813)  576-7082. 

CUSTOMER  SERVICE  MANAGER 
The  New  Haven  Register,  a  105,000 
daily  and  140.000  Sunday  newspaper, 
is  seeking  an  experienced  manager  to 
lead,  supervise  and  motivate  a 
moderate  sized  Circulation  customer 
service  staff. 

In  addition  to  being  involved  in  all 
aspects  of  the  Customer  Service  Center 
and  a  member  of  the  Circulation 
management  team,  this  individual  will 
formulate,  develop  and  implement 
programs  aimed  at  staff  training,  proce¬ 
dure  development  and  customer 
retention. 

This  service-oriented  candidate  will 
have  three  years  of  demonstrated 
management  experience  in  a  customer 
service  setting,  and  the  technical  ability 
to  use  a  wide  variety  of  office  equip¬ 
ment,  including  a  PC. 

The  Register  offers  a  comprehensive 
benefits  package,  competitive  salary 
based  upon  experience  and  talent,  and 
a  team  management  atmosphere. 

Located  on  beautiful  Long  Island 
Sound,  New  Haven  is  home  to  Yale 
University,  and  offers  the  cultural  bene¬ 
fits  of  an  attractive,  livable  city  located 
midway  between  New  York  City  and 
Boston. 

Please  apply,  with  resume,  to: 
Robert  Jaques 
Operations  Manager 
New  Haven  Register 
40  Sargent  Drive 
New  Haven,  CT  06511 


HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  ZONE  MANAGER 

Sunny  Southern  California  major  metro 
has  an  opportunity  for  an  a^essive, 
self-motivated  and  upwardly  mobile 
Circulation  professional.  We  need 
people  who  can  manage  an  office  of  ten 
or  more  District  Managers  in  a  market 
which  requires  aggressive  sales  plan¬ 
ning,  a  keen  ability  to  service  custom¬ 
ers,  and  possesses  top-notch  communi¬ 
cation  and  people  skills.  If  you  are  inter¬ 
ested  in  the  opportunity,  send  resume 
to  Chuck  Champion.  The  Orange  (Jounty 
Register,  625  North  Grand  Avenue, 
Santa  Ana,  CA  92701,  or  call  (714) 
953-7741. 

The  Daily  News  of  Los  Angeles  has 
openings  for  Independent  Home  Deliv¬ 
ery  Ckjntractors. 

These  contracts  offer  an  experienced 
circulator  with  dynamic  earning  poten¬ 
tial,  plus  the  personal  fulfillment  of 
running  your  own  business. 

For  more  details,  please  call  Martha 
Thompson,  Home  Cielivery  Manager,  at 
(818)  713-3158. 


ZONE  MANAGER 

Looking  for  a  dynamic  individual  to 
manage  home  delivery  distribution  for 
one  of  the  fastest  growing  daily  news¬ 
papers  in  the  country.  Circulation 
management  experience  is  required. 
Send  resume  to:  Martha  Thompson, 
Home  Delivery  Manager,  Daily  News  of 
Los  Angeles,  TO  Box  4200,  Woodland 
Hills,  CA  91365. 

DATA  PROCESSING 

SYSTEMS  ANALYST/PROGRAMMER 
Metropolitan  daily  in  Zone  1  is  adding  a 
key  member  to  its  data  processing  staff 
to  pl»  a  major  role  in  conversion  to  an 
AS/4C)0  system. 

Experience  required  on  IBM  AS/400  or 
System  38  using  RPG  III;  INSI  software 
knowledge  a  plus. 

If  you  are  seeking  a  professionally  chal¬ 
lenging  environment,  excellent  benefit 
package  and  salary  commensurate  with 
your  experience,  send  your  resume  and 
salary  history  to:  Box  4143,  Editor  & 
Publisher. 

USER  SUPPORT  SPECIALIST 
The  0}lumbus  Dispatch  has  two  open¬ 
ings  for  Atex  sytems  editors  who  know 
format-writing,  systems  operations, 
Macintosh  and  have  a  flair  for  dealing 
with  users  in  deadline  situations. 
Successful  applicants  should  have 
bachelors  degree  in  journalism,  compu¬ 
ter  science  or  equivalent  ex^rience. 
We  also  have  an  Atex-built  TO  network 
so  IBM/MSIX)S  knowledge  also  a  plus. 
Salary  and  benefits  commensurate  with 
experience.  Interested  candidates 
should  send  resume  to:  The  Columbus 
Dispatch,  The  Department  of  Employee 
and  Labor  Relations,  34  South  Third 
St.,  Columbus,  OH  43215. 

An  Equal  Opportunity  Employer.  M/F 


EDITORIAL 


AGGRESSIVE  Aspen,  CO  daily  seeking 
experienced  reporter  or  editor  with 
reporting  abilities,  investigative  experi¬ 
ence.  Call  Dave  (303)  925-2221,  7:30 
to  9:30  AM  or  after  9  pm  MOT. 


AMBITIOUS  REPORTER  sought  willing 
to  meet  rigorous  standards  of  accuracy, 
sophistication  and  style  in  the  hard- 
edged  coverage  of  the  business  and 
practice  of  law.  Rush  clips,  resume  to 
190  Pryor  St.,  SW,  Atlanta,  GA  30303. 
Richard  Gard,  Managing  Editor,  (404) 
521-1227. 
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HELP  WANTED 


EDITORIAL 


AGRI-BUSINESS  REPORTER 
The  Times-News,  a  22,000,  seven-day 
daily  in  ^uthern  Idaho,  has  an  opening 
for  an  agri-business  reporter  to  cover  a 
complex  and  diversifi^  ranching  and 
agricultural  community. 

You’ll  report  on  such  varied  topics  as 
international  trade  and  irrigation,  the 
agriculture  protest  movement  and 
biogenetics,  commodities  and  rural 
demographics. 

The  Times-News  is  a  small,  but  feis^, 
daily  newspaper  with  a  long  commit¬ 
ment  to  solid  hard  news  and  issues 
reporting. 

The  area  offers  a  high  qualify  of  life  in  a 
clean  and  safe  Intermountain  commun¬ 
ity  with  abundant  outdoor  recreation. 
Send  cover  letter,  resume,  work 
samples,  and  names  of  references  to 
Stephen  Hartgen,  Managing  Editor,  The 
Times-News,  Box  548,  Twin  Falls, 
Idaho  83301. 


A  New  York  City-based  daily  newspaper 
that  covers  the  banking  and  thrift  indus¬ 
tries  is  seeking  copy  editors  who  can 
challenge  copy  intelligently,  edit  stories 
for  grammar  and  style,  and  write  bright 
headlines,  all  under  tight  deadlines. 
Experience  on  a  daily  publication  is 
preferred,  layout  skills  are  a  plus.  Day 
hours,  competitive  salary  and  benefits. 
Box  4138,  Editor  &  Publisher. 

assistant  metro  editor 

We  need  an  aggressive  newsperson  with 
a  solid  background  in  community  jour¬ 
nalism  to  run  the  nightside  city  desk. 
We  want  somebody  able  to  define  news 
as  our  readers  do.  You  must  be  able  to 
nurture  reporters  while  holding  them  to 
a  high  productivity  standard.  Ability  to 
troubleshoot  ailing  stories  a  must. 
Reply  to  Paul  McAuliffe,  Managing 
Editor,  The  Evansville  Courier,  PO  Box 
268,  Evansville,  IN  47702. _ 

ASSOCIATE  EDITOR 
We  are  looking  for  a  seasoned  copy  or 
wire  editor  to  fill  in  for  our  news  editor 
and  night  local  editor  two  nights  a  week 
without  missing  a  beat.  The  winning 
applicant  will  have  at  least  five  years  of 
experience  and  be  able  to  write 
compelling  headlines,  edit  local  and 
wire  copy,  honor  deadlines,  direct 
experienced  reports  and  design  a  Page 
One  that  ranks  with  the  best.  Good  pay 
and  excellent  company  benefits.  Non- 
smokers.  Please  send  resume  and  three 
tear  sheets  to  Byron  Gray,  c/o  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 


ASST.  METRO  EDITOR 
The  Post-Tribune,  a  Knight-Ridder 
newspaper  in  Northwest  Indiana,  is 
seeking  an  assistant  metro  editor.  The 
person  we  hire  will  have  strong  content 
editing  skills  and  will  be  aggressive  with 
the  news  and  creative  with  enterprise 
stories.  The  Post-Tribune  is  a  75,000- 
daily,  90,000-Sunday  newspaper  in 
Gary,  30  minutes  from  downtown 
Chicago.  Our  market  is  competitive, 
^ndidates  will  have  city-editing  experi¬ 
ence.  Send  a  resume,  covei  ielter  and 
some  examples  of  your  newspaper  or 
other  work  to  Phil  Marty,  Metro  Editor, 
Post-Tribune,  1065  Broadway,  Gary,  IN 
64602. 


Award-winning  weekly  newspaper  seeks 
full-time  reporter  to  cover  growing  territ¬ 
ory.  Emphasis  on  local  news  and 
features.  Send  resume  and  clips  to  The 
Star-Gazette,  PO  Box  500,  Hacketts- 
town,  NJ  07840. _ 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED 


EDITORIAL 


BICYCLING 

If  you  love  to  write  and  ride  a  bike, 
here's  a  chance  to  shift  gears  to  the 
world's  No.  1  cycling  magazine.  BICY¬ 
CLING  needs  an  Assistant  Editor  with  a 
degree  in  journalism,  an  entertaining 
writing  style  and,  most  important,  a 
passion  tor  our  sport.  This  is  an  entry- 
ievel  position.  Send  resume  and  writing 
samples  to; 

Personnel  Dept.  (BE-EP) 
RODALE  PRESS,  INC. 

33  East  Minor  ST. 

Emmaus,  PA  18098 

E.O.E. 


BUSINESS  REPORTER 
THE  NEW  HAVEN  REGISTER  is  looking 
for  reporters  who  can  spin  a  story  about 
the  drama  of  the  business  world  and 
make  it  interesting  to  anyone.  We  need 
reporters  comfortable  examining  a 
company's  balance  sheet,  who  also  can 
find  the  people  -  and  the  story  -  behind 
the  numbers.  It's  a  great  time  to  be  a 
business  reporter  at  this  140,000  daily. 
Our  dynamic  business  staff  is  starting  a 
business  supplement  to  complement 
the  daily  and  Sunday  sections.  Our 
community  is  home  to  Yale  University 
and  offers  a  range  of  recreational  and 
cultural  activities.  Resume  and  clips  to 
Kathy  Lee,  Business  Editor,  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 
CT  06511. 


BUSINESS  REPORTER  for  Zone  1 
daily.  Must  be  able  to  write  with  clarity 
and  style  about  consumer,  business  and 
financial  topics.  Minimum  of  one  year 
experience  required.  Send  cover  letter, 
resume  and  clips  to  Box  4118,  Editor  & 
Publisher. 


CITY  EDITOR 

Do  you  have  the  savvy,  guts  and  drive  to 
make  it  in  one  of  America's  most 
intensely  competitive  markets?  If  so,  we 
want  to  hear  from  you.  We’re  a  small, 
but  growing  street-smart  Zone  2  AM 
daily  going  head-to-head  with  the 
giants.  We  need  a  people-oriented 
newsroom  leader  who  knows  how  to 
compete  and  get  the  best  from  a  small, 
creative  staff.  Resume,  clips  to  Box 
4128,  Editor  &  Publisher. 


CITY  EDITOR 

We  are  looking  for  a  skilled,  exper¬ 
ienced  journalist.  Please  send  resume, 
examples  of  work  and  list  of  references 
to  Fran  Smith,  Editor,  The  Island  Pack¬ 
et,  PO  Box  5727,  Hilton  Head  Island, 
SC  29938.  (No  phone  calls,  please). 


CITY  EDITOR 

Experienced  aggressive  CE  for  40,000 
circulation  evening  paper  in  150,000 
Zone  2  city.  Pay,  benefits  excellent; 
living  cost  low.  Box  4125,  Editor  & 
Publisher. 


CITY  EDITOR 

We  are  seeking  a  city  editor  to  lead  our 
12  reporters.  Strong  background  in 
covering  local  news  required.  Five  years 
journalism  experience,  with  some 
supervisory  experience,  preferred.  The 
successful  applicant  will  recognize  the 
value  of  aggressively  pursuing  spot 
news,  as  well  as  more  in-depth  cover¬ 
age,  and  able  to  balance  demands  for 
both.  We  want  someone  with  the  ability 
and  energy  to  bring  out  the  best  in  a 
young  but  ethusiastic  reporting  staff. 
Our  city  editor  must  have  strong  writing 
and  editing  skills  and  demonstrate  the 
abilify  to  lead  and  work  well  with  others. 
Send  resume,  clips,  references  to 
Dermot  Cole,  Assistant  Managing 
Editor,  Fairbanks  Daily  News-Miner,  PO 
Box  710,  Fairbanks,  AK  99707. 


COPY/DESK  EDITOR  sought  for  mid¬ 
size  AM  in  Zone  6.  Accuracy  and  speed 
on  deadline  a  must.  Layout  experience 
preferred.  Night,  weekend  hours.  Box 
4129,  Editor  &  Publisher. 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


COLLEGE  MAGAZINE  EDITOR 
Occidental  College,  a  private,  liberal 
arts  institution  in  Los  Angeles,  seeks  an 
editor  for  quarterly  56-page  magazine. 
Sharp  editing  and  writing  skills 
required,  plus  experience  working  with 
printers,  photographers,  designers  and 
writers.  Qualifications:  Requires 
B. A. /equivalent.  Work  experience  in  an 
academic  setting  highly  desirable.  Posi¬ 
tion  title:  Assistant  Director  of  Public 
Information.  Send  letter  of  application, 
resume,  three  references,  and  salary 
requirements,  by  October  30  to  Floyd 
Lawrence,  Director,  PIO,  Occidental 
College,  1600  Campus  Road,  Los 
Angeles,  CA  90041.  EOE/AA. 


COPY  DESK  OPPORTUNITIES 
Looking  for  copy  editors  with  a  commit¬ 
ment  to  quality.  Design  skills  are  a  plus. 
We  have  openings  for  both  a  veteran 
and  a  talented  beginner.  We’re  a  fast¬ 
growing  75,000  AM  Gannett  newspaper 
on  Florida's  east  coast  near  Kennedy 
Space  Center.  Send  resume  to  Ken 
Paulson,  Executive  Editor,  Florida 
Today,  Box  363000,  Melbourne,  FL 
32936.  EOE. 


COPY  EDITOR 

The  Plain  Dealer,  Ohio's  largest  news¬ 
paper,  seeks  top-notch  business  copy 
editor.  Background  in  business  news 
and  layout  a  must.  Critique  and  4-day 
tryout  required.  Salary  range  is 
$454.77  to  $757.77  per  week.  We  also 
offer  an  exceptional  benefits  package. 
Please  call  Rosemary  Kovacs,  (216) 
344-4877. 


COPY  EDITOR 

New  national  thoroughbred  racing  daily 
located  in  southern  California  looking 
for  night  copy  editor.  Horse  racing 
experience  (writing  or  PR)  and  Macin¬ 
tosh  familiarity  preferred;  excellent 
spelling  and  grammar  essential.  Recer* 
grad  OK.  Send  resume  and  salary 
requirements  to: 

Copy  Editor 
FIGS  Form 

161  W.Victoria,  No.  200 
Long  Beach,  CA  90805 


COPY  EDITOR/DESIGNER 


COPY  EDITOR 

The  Columbian  Newspaper  in  Vancouv¬ 
er,  WA  is  looking  for  a  versatile,  creative 
copy  editor  with  strong  layout  and  wire 
experience.  Applicants  must  have 
excellent  news  judgement  and  work 
with  a  minimal  amount  of  supervision. 
Recent  daily  newspaper  experience  a 
must. 

In  return  you  can  expect  to  start 
between  $1925  to  $2203  per  month, 
depending  upon  experience  and  enjoy  a 
full  benefit  package  including  27  paid 
days  off  annually  and  401(k)  plan  with 
generous  company  match.  Send  resume 
and  examples  of  pages  you  have 
designed  and  heads  you've  written  to: 
The  Columbian,  Attn:  Marsha  Parks,  PO 
Box  180,  Vancouver,  WA  98666. 

Equal  Opportunity  Employer 


DEPUTY  SPORTS  EDITOR 
The  Milwaukee  .lournal,  armed  with 
increased  space  and  staff  and  aiming  to 
further  improve  its  sports  pages,  is  look¬ 
ing  for  a  deputy  sports  editor.  We  are 
seeking  a  strong  leader  who  can  be  the 
No.  2  person  in  a  department  of  28. 
This  person  must  be  a  strong  word 
editor,  a  creative  page  designer,  a  great 
idea  person  and  hard  worker.  We  cover 
three  major-league  teams  and  two  major 
colleges  and  are  looking  for  a  major- 
league  deputy  who  may  or  may  not  now 
be  in  sports.  This  person  must  have  at 
least  five  years  of  daily  newspaper 
experience,  including  some  some  time 
as  an  editor.  Send  a  letter,  resume, 
salary  history  and  some  examples  of 
your  work  to:  Chuck  Salituro,  Sports 
Editor,  The  Milwaukee  Journal,  PO  Box 
661,  Milwaukee,  Wl  53201. 


Do  you  want  to  work  for  a  Pulitzer  Prize 
winning  newspaper?  Do  your  want  to 
flex  your  creative  muscle  with  special 
projects?  Do  you  want  a  chance  to 
shine?  The  Odessa  American  is  looking 
for  copy  editors  with  the  talent,  creativi¬ 
ty  and  eagerness  that  puts  them  a  cut 
above  the  competition.  Here  you  can  go 
as  far  as  your  ability  will  carry  you.  Send 
cover  letter,  resume  and  work  samples 
to:  Keith  Brisco,  Assistant  Managing 
Editor;  The  Odessa  American,  PO  Box 
2925,  Odessa,  TX  79760. 


The  Plain  Dealer  in  Cleveland,  OH,  has 
openings  for  experienced  copy  editors 
with  expertise  in  either  sports,  busi¬ 
ness,  features  or  layout/page  design. 
Critique  of  paper  may  lead  to  4-day 
tryout.  Salary  range  is  $454.77  to 
$757.77  per  week.  We  also  offer  an 
exceptional  benefits  package.  Please 
call  Rosemary  Kovacs,  (216) 
344-4877. 


COPY  EDITOR  for  7-day  22,000  circu¬ 
lation.  Editing,  page  design,  headlines, 
Mac  Graphics.  Send  resume  and  clips 
to  J.K.  Murphy,  The  Republic,  333 
Second  Street,  Columbus,  IN  47201. 


COPY  EDITOR 

Journeyman  who  is  an  assertive  editor, 
writes  bright  heads  and  is  familiar  with 
the  arts,  entertainment,  what's  trendy. 
Workload  can  be  heavy,  may  involve 
production  work,  dealing  with  numer¬ 
ous  reporters  and  editors;  offbeat  sense 
of  humor  helps.  Send  resume  to  Pamela 
Dugan,  Currents  Copy  Desk  Chief,  The 
San  Diego  Union,  PO  Box  191,  San 
Diego,  CA  92112.  No  phone  calls, 
please. 


COPY  EDITOR 

One  of  New  England's  fastest  growing 
daily  newspapers  seeks  a  copy  editor, 
fast,  accurate  and  experienced.  New 
England  candidates  strongly  preferred. 
Send  resume  and  work  samples  to 
Edward  K.  Shanahan,  Managing  Editor, 
The  Register  Citizen,  190  Water  St., 
Torrington,  CT  0679C). 


EDITOR  , 

Our  growing  Zone  3  daily  needs  new 
leadership  to  revitalize  our  news  opera¬ 
tion.  The  right  candidate  will  be  an 
experienced  manager  with  solid  people 
skills.  He/she  must  be  willing  to  work 
hard  and  able  to  hire  then  train  a  team 
of  professionals.  Send  cover  letter  and 
resume  to  Box  4139,  Editor  & 
Publisher. 


EDITOR 

Top  newsroom  position  for  30,000 
circulatif  n,  zoned  daily  and  three  week¬ 
lies.  Must  be  self-motivated.  Must  be 
highly  organized.  Must  be  able  to  make 
changes  and  then  force  them  to  stick. 
Must  be  HUNGRY.  Must  be  equally 
strong  in  journalistic  and  management 
skills.  Apply  to  Anthony  A.  Allegretti, 
PO  Box  298,  Hamilton,  OH  45012. 


EDITOR 

Washington,  DC  area 
Expanding  weekly  publication  (circ. 
54,000)  of  national  healthcare  associa¬ 
tion  seeks  experienced  senior  editor  to 
head  up  publication  office.  Ideal  candi¬ 
date  will  possess  healthcare  and/or 
science  background  with  strong  editing/ 
writing  experience. 

This  is  a  great  opportunity  tr  join  a 
dynamic  team  of  professionals  commit¬ 
ted  to  producing  a  high  qualify  news¬ 
paper  to  our  members.  Send  resume 
and  writing  samples  to:  Personnel 
Manager,  The  American  Occupational 
Therapy  Assoc.,  PO  Box  1725,  Rockvil¬ 
le,  MD  20850-9626. 
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EDITOR  WANTED: 

33,000  AM  daily  seeks  experienced 
graphics/special  projects  editor  who  can 
coordinate  and  edit  special  projects  and 
take  lead  role  in  papers  layout  and  color 
use.  Mac  skill  an  asset.  Send  clips  and 
resume  to  Ken  Robertson,  Asst.  ME, 
Tri-City  Herald,  PO  Box  2608,  Pasco, 
WA  9930? 


ENVIRONMENTAL  REPORTER 
The  Orlando  Sentinel  is  seeking  a  repor¬ 
ter  with  extensive  experience  covering 
the  environment  for  a  high-profile  beat. 
Though  Florida  faces  extreme  environ¬ 
mental  pressures,  the  beat  also 
emphasises  national  and  international 
coverage.  Applicants  must  have  a  thor¬ 
ough  understanding  of  issues  including 
air  and  water  pollution,  wetlands 
destruction,  land  use  and  consen/ation, 
pesticides  and  toxic  chemicals,  global 
warming  and  endangered  species. 
Superior  writing  skills  are  required. 


Send  a  resume,  clips  and  references  to: 
Michael  Bales 
Deputy  Managing  Editor 
The  Orlando  Sentinel 
633  North  Orange  Ave. 
Orlando,  FL  32801 


FEATURES  REPORTER 
The  Jackson  Sun  is  looking  for  a 
features  staffer  with  a  flair  for  writing, 
an,  eye  for  design  and  an  interest  m 
advancement.  Applicants  must  be  able 
to  spot  trends,  generate  good  story 
ideas  and  write  snappy  copy  about 
ever^hing  from  art  shows  to  AIDS.  Two 
to  three  years’  experience  preferred. 
The  Jackson  Sun  is  a  37,000-circula¬ 
tion  afternoon  daily  recently  named  one 
of  the  14  best  small  newspapers  in 
America.  Send  resume,  clips  and  refer¬ 
ences  to  Lisa  Green,  The  Jackson  Sun, 
PO  Box  1059,  Jackson,  TN  38302.  No 
phone  calls.  An  equal-opportunity 
employer. 


FEATURES  COPY  EDITOR 
We  need  an  editor  with  solid  layout  and 
headline  skills.  At  least  two  years  desk 
experience  required.  Should  be  creative 
and  have  good  features  news  instincts. 
Experience  with  color  and/or  pagination 
a  plus.  Send  resume  to  Poughkeepsie 
Journal,  FCE,  PO  Box  1231,  Pough¬ 
keepsie,  NY  12602.  EOE/M/F. 


FEATURE  WRITER 


If  you  are  a  colorful  writer  with  a  lively 
voice,  more  ideas  than  you  can  pursue 
and  a  background  in  both  news  and 
feature  reporting,  the  Orlando  Sentinel 
wants  to  hear  from  you.  The  Sentinel  is 
looking  for  a  reporter  to  write  trend 
pieces  and  profiles  for  its  Style  Section 
-  stories  that  illuminate  the  changing 
lives  of  people  who  live  in  one  of  Ameri¬ 
ca's  fastest-growing  cities.  The  job  will 
go  to  an  experienced  writer  whose  work 
IS  adventurous,  insightful  and  fun  to 
read. 


Send  a  resume  and  5  to  10  clips  to: 
Mr.  Dana  Eagles 
Deputy  Managing  Editor 
The  Orlando  Sentinel 
633  North  Orange  Ave. 
Orlando,  FL  32801 


GENERAL  ASSIGNMENT  REPORTER 
Fast  growing,  award-winning  weekly 
group  seeks  experienced  news/features 
reporter.  Career  move;  not  temporary. 
Hot  weather,  hotter  competition  in 
booming  Palm  Beach  County,  FL. 
Salary  $18,000  -  plus;  benefits.  Send 
resume,  clips  to  Town-Crier  Newspap¬ 
ers,  3031  Fortune  Way,  Wellington,  FL 
33414. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS  EDITOR 
Strong  manager  with  ability  to  direct 
both  photo  and  graphics  operations 
sought  for  Zone  5  metro  daily.  Under¬ 
standing  of  photo  and  graphic  color, 
design  and  computer  graphics  critical. 
Ability  to  operate  as  part  of  a  team  a 
must.  Person  with  news  background 
preferred.  Send  resume,  samples  and 
salary  history  to  Box  4140,  Editor  & 
Publisher. 


Growing  southwest  daily  has  openings 
for  the  following  positions: 

NEWS  EDITOR  with  sharp  editing 
skills,  good  news  judgement  and  layout 
ability,  to  take  charge  of  the  copy  desk; 
CITY  EDITOR  to  lead  a  staff  of  16. 

Box  4135,  Editor  &  Publisher. 


HISPANIC  HERALD  OF  LONG  ISLAND 
Growing  weekly  Spanish  language 
newspaper  seeks  experienced  editor/ 
assistant  publisher  to  take  hands-on 
responsibility.  Fluent  written  Spanish 
required.  Candidates  should  have 
experience  in  progressively  responsible 
editorial  and  advertising  positions. 
Excellent  benefits  package,  compensa¬ 
tion  commensurate  with  experience. 
Respond  to  PO  Box  724,  Rockville 
Center,  NY  11571. 


Immediate  openings.  Universal  copy 
desk  handles  all  pages  except  sports, 
editorial.  Edit  copy,  design  pages,  work 
in  rotation  in  slot.  Good  grammar,  spell¬ 
ing  skills  required.  Enthusiastic  but  no 
experience?  We'll  train  those  who  want 
to  put  out  a  first-rate  newspaper.  After¬ 
noon  editions  Mon  -  Fri;  morning  on 
Sat.  Good  salary  and  benefits  package. 
Send  resume,  work  samples  to:  Robert 
Harrison,  Editor,  The  Register-Mail, 
140  South  Prairie  Street,  Galesburg,  IL 
61401. 


KIPLINGER  FELLOWSHIPS 
Journalists  with  three  years'  or  more 
experience  are  invited  to  apply  to 
Kiplinger  Midcareer  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univer¬ 
sity.  Year-long  program,  beginning 
Sept.  19, 1990,  combines  writing  long- 
form  articles  for  publication  with 
studies  leading  to  a  master's  degree. 
Ten  fellows  appointed  each  year  receive 
free  tuition  plus  monthly  living 
stipends.  Reporting  trip  to  Washington 
included.  Selection  is  competitive. 
Write  or  call  Kiplinger  Midcareer  Prog¬ 
ram,  School  of  Journalism,  Ohio  State 
University,  242  W.  18th  Ave.,  Colum¬ 
bus,  OH  43210,  (614)  292-2607, 
292-9807. 


LIFESTYLE  EDITOR 
To  supervise  staff  of  five  reporters  and 
produce  daily  and  Sunday  sections  for 
state  capital  newspapers.  140,000 
AM/20,000  PM/190,000  Sunday. 
Require  minimum  5  years  daily  experi¬ 
ence  including  supervisory  work.  Send 
letter,  resume,  work  samples  and  refer¬ 
ences  to  Hunter  George,  Managjng 
Editor,  The  News  &  (Jbserver/ The 
Raleigh  Times,  PO  Box  191,  Raleigh, 
NC  27602.  No  calls,  please.  EOE. 


MANAGING  EDITOR 
13,000  Zone  8  daily.  Excellent  writing, 
editing  and  management  skilfs 
required.  Must  be  extremely  energetic 
and  growth-oriented.  Experience  neces¬ 
sary.  Send  resume  and  salaty  require¬ 
ments  to  Box  4105,  Editor  &  Publisher. 


MANAGING  EDITOR  for  growing 
(25,000)  South  Jersey  seashore  weekly 
in  booming  resort  county.  Enthusiastic 
and  experienced  man  or  woman 
committed  to  community  journalism. 
Must  be  excellent  writer-editor  able  to 
motivate  and  direct  staff.  Should  be 
graphics  minded  and  ready  to  welcome 
the  newest  technology.  Great  future  for 
the  person  who  helps  make  our  good 
paper  better.  Box  4133,  Editor  & 
Publisher. 


MANAGING  EDITOR 
We’re  searching  for  a  solid  leader  for  our 
news  team  in  a  booming  Zone  3  market. 
Superb  opportunity  for  motivated  indivi¬ 
dual  to  demonstrate  innovative  abilities 
during  growth.  For  established  32,000 
AM  daily.  Full  benefits  of  course  and 
excellent  community.  Send  complete 
resume  along  with  salary  requirements 
to  Box  4115,  Editor  &  Publisher. 


MANAGING  EDITOR  for  award-winning 
Zone  1  weekly  group.  $35,000  salary. 
Report  directly  to  the  publisher.  Full 
charge  of  13-person  staff.  Liberal  bene¬ 
fits.  Must  have  previous  experience 
running  a  multi-paper  operation.  Send 
resume  to  Box  4137,  Editor  & 
Publisher. 


Opening  available  for  a  strong  team 
player  on  the  news  desk  committed  to 
producing  a  first  rate  news  section. 
Must  possess  strong  copy  editing  and 
headline  writing  skills,  excel  in  page 
design  (color  fronts  and  inside  pages), 
have  two  to  five  years  newspaper  experi¬ 
ence.  Become  a  key  staff  member  of 
small  daily  newspaper  located  in  a  fast 
growing  Northern  (Jalifornia  communi¬ 
ty.  Send  resume,  samples  and  head¬ 
lines,  color  and  B&W  page  designs  to 
Box  4142,  Editor  &  Publisher. _ 


All  genuine  progress  results 
from  finding  new  facts. 

Wheeler  McMillen 


MANAGING  EDITOR 


THE  JEWISH  WEEK 


The  nation’s  leading  English-language 
.  '113,000 


Jewish  weekly  newspaper  (11 - 

ABC)  seeks  a  professional  in  contem¬ 
porary  journalism  to  manage  staff  of 
twelve,  plus  correspondents,  free¬ 
lancers  and  wires.  Best  candidates  will 
have  broad  knowledge  of  Jewish  affairs, 
sound  news  and  features  judgment, 
polished  desk  skills  and  familiarity  with 
computer  environment.  Attractive 
salary  and  benefits.  Reply:  Phillip 
Ritzenberg,  Publisher/Editor,  The 
Jewish  Week,  1457  Broadway,  New 
York,  NY  10036. 


NIGHT  CITY  EDITOR 


Leadership  and  professional  skills  are 
qualities  the  Journal  Times  of  Racine, 
Wl,  a  36,000-circulation  daily,  is  look¬ 
ing  tor  in  its  next  night  city  editor.  The 
successful  candidate  will  be  working 
with  the  dayside  city  editor  in  directing 
an  award-winning  staff  of  13  reporters. 
We’re  looking  for  someone  with  a  mini¬ 
mum  of  five  years  daily  newspaper 
experience,  proven  reporting  and  writ¬ 
ing  expertise,  demonstrated  leadership 
ability  and  people  skills,  and  an  unwill¬ 
ingness  to  settle  for  less  than  the  best. 
Send  letter,  resume,  clips  and  refer¬ 
ences  by  October  6  to: 

JOURNAL  TIMES 
Human  Resources  Department 
212  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 


POP  MUSIC  WRITER 
The  Times  Picayune  of  New  Orleans  is 
seeking  a  pop  music  writer.  Must  be 
able  to  write  concisely  and  brightly 
about  a  wide  range  of  musical  styles  - 
heavy  metal  to  jazz  -  from  national 
names  to  local  bands.  Must  be  accurate 
in  compiling  information  for  music 
calendar.  Newspaper  experience  in 
features  area,  music  writing,  experience 
as  a  reviewer  and  music  background  or 
participation  in  a  band  are  all  helpful 
previous  experiences.  Submit  resume 
with  salary  history  and  writing  samples 
to  Personnel  Manager,  Attn:  Pop  Music 
Writer,  The  Times  Picayune,  3800 
Howard  Ave.,  New  Orleans,  LA  70140. 
Equal  Opportunity  Employer  M/F. 
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REPORTER 

The  Newport  Daily  News  seeks  an 
experienced  reporter  with  strengths  in 
covering  business  or  city  government. 
He  or  she  will  fill  a  vital  spot  on  our  staff 
and  will  serve  as  city  editor  on  Satur¬ 
days.  Send  six  clips  showing  your  writ¬ 
ing  is  not  full  of  governmentese  or  busi¬ 
ness  jargon,  that  you  have  a  flair  to  keep 
readers  interested.  Write  Sarah  Jenkins, 
City  Editor,  The  Newport  Daily  News, 
101  Malbone  Road,  Newport,  Rl 
02840.  No  phone  calls,  please.  Dead¬ 
line:  (Dct.  4. 


REPORTERS  AND  COPY  EDITORS 
The  Times  Herald-record  is  an  estab¬ 
lished  community-oriented  daily  news¬ 
paper,  located  90  miles  north  of  New 
York  City.  Our  circulation  is  86,500 
daily  and  1(X>,000  Sunday. 

We  are  currently  accepting  applications 
for  reporters  and  cofty  editors.  Applic¬ 
ants  should  have  a  minimum  of  2  years 
experience  with  a  daily.  Degree  desired, 
preferably  in  journalism  or  English. 

Send  resume  to:  Debra  A.  Sherman, 
Personnel  Director,  The  Times  Herald- 
Record,  40  Mulberry  St.,  Middletown, 
NY  10940. 

^gua^ggortunit^mglo^e^j/F/V/H^ 

I  INTERNATIONAL 

ASSOCIATE 

EDITOR 


The  International  Magazine 
Editorial  Department  of 
Reader’s  Digest  is  seeking  an 
Associate  Editor  whose  first 
language  is  English,  but  who 
has  excellent  reading  knowl¬ 
edge  of  two  of  the  following 
languages  -  French,  German 
or  Italian  -  with  any  other 
foreign  languages  a  plus. 
Responsibilities  include  con¬ 
densing  articles,  writing  titles 
and  blurbs,  editing  U.S.  copy 
for  international  use,  and 
liaising  with  foreign  editorial 
staffs. 

The  ideal  candidate  will  pos¬ 
sess  3-5  years’  relevant  Jour¬ 
nalistic  of  Publishing  experi¬ 
ence.  Some  past  residence 
outside  the  U.S.  or  extended 
foreign  travel,  and  manager¬ 
ial  experience  are  preferred. 

We  offer  a  competitive  salary 
and  benefits  package.  For 
immediate  and  confidential 
considerations.  Please  sub¬ 
mit  a  letter  with  resume  list¬ 
ing  salary  requirements  to: 

J.  Seo,  Reader’s  Digest,  Plea- 
santville,  NY  10570.  An 
Equal  Opportunity  Employer. 
M/F. 

Reader's 

Digest  I 
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HELP  WANTED 
FREELANCE 


SPORTS  WRITER/REPORTER  needed 
by  Columbus,  OH  weekly.  Responsibili¬ 
ties  include  sports  and  news  reporting, 
photography  and  darkroom.  Send 
resume  to  The  Worthington  News,  PO 
Box  30,  Worthington,  OH  43085. 

The  Jackson  Hole  Guide  is  looking  for  a 
news  editor,  to  guide  an  aggressive 
young  staff  and  help  shape  its  award- 
winmng,  nationally-recognized  weekly 
publication.  We  tell  it  like  it  is,  with 
probing  investigations,  timely  features, 
solid  editorials  and  four-color  and 
graphic  appeal.  Can  you  help  us?  Calls 
to  the  editor  okay,  but  we'll  need  clips. 
David  Stump,  (307)  733-2430,  Box 
648,  Jackson,  WY  83001. 

The  Press-Enterprise  of  Riverside  Coun¬ 
ty,  CA,  seeks  a  high  energy  reporter  with 
at  least  5  years  experience  covering  city 
and  county  government  issues  for  a  high 
profile  planning/growth  beat  in  one  of 
the  nation's  fastest-growing  counties. 
Reporter  will  be  part  of  a  team  covering 
government  and  will  concentrate  on 
planning  and  land  use  issues  and  the 
various  agencies  involved.  Excellent 
salary  and  benefits.  Send  resume  and 
references  to  Bob  Marshall,  Assistant 
Managing  Editor,  3512  14th  Street, 
Riverside,  CA  92501-3878.  No  phone 
calls,  please.  An  Equal  Opportunity 
Employer. 

The  Register-Guard,  a  70,000  circula¬ 
tion  newspaper  in  Eugene,  OR,  is  seek¬ 
ing  a  business  editor  who  can  make  its 
business  sections  timely,  hard-hitting 
and  interesting. 

The  business  editor,  who  reports  to  the 
city  editor,  monitors  the  business  wire, 
assigns  stories  and  coordinates 
graphics.  The  business  editor  also  is 
responsible  for  supervising  four  repor¬ 
ters  and  enhancing  their  professional 
development. 

Applicants  must  have  a  college  degree 
and  at  least  four  years  of  daily  experi¬ 
ence,  including  some  experience  as  a 
business  reporter  or  editor. 

Qualified  applicants  may  submit  a  letter 
of  application,  resume  and  12  samples 
of  their  work  no  later  than  Sept.  30  to: 
Business  Editor,  Personnel  Depart¬ 
ment,  The  Register-Guard,  PO  Box 
10188,  Eugene,  OR  97440-2188.  No 
phone  calls,  please. 

TV  CRITIC 

Metrooolitan  northern  New  Jersey  daily, 
located  13  miles  from  Manhattan, 
seeks  accomplished  TV  critic  equally 
skilled  at  program  reviewing,  personali- 
^  interviews  and  features,  and  report¬ 
ing  the  breaking  news  of  the  television 
industry.  Send  clips  and  resume  to  H. 
Moore,  c/o  The  Record,  150  River 
Street,  Hackensack,  NJ  07601. 

TV/ENTERTAINMENT  WRITER 

We  need  a  writer  who  can  lead  our 
coverage  in  TV,  movies,  video  and 
contemporary  music.  Some  column 
writing  and  criticism  will  be  required. 
Outstanding  writing  and  knowledge  of 
the  entertainment  industries  are  the 
primary  qualities  we  are  looking  for.  We 
are  a  70,000  state  capital  daily  with 
some  big  plans  for  the  future.  We  offer  a 
modern  working  environment  in  a  clean 
city  between  St.  Louis  and  Chicago. 
Send  resume,  writing  samples  and  a 
letter  telling  us  how  you  would  do  the 
job  to:  Patrick  Coburn,  Managing 
Editor,  The  State  Journal-Register,  One 
Copley  Plaza,  PO  Box  219,  Springfield, 
IL  62705.  An  Equal  Opportunity 
Employer. 

Fax  your  ad 
to  E&P! 

(212)  929-1259 


REPORTER 

We  need  a  reporter  who  can  do  it  all  fast 
and  accurately. 

The  Journal  Times,  a  36,000  AM  daily 
on  the  shores  of  beautiful  Lake  Michi¬ 
gan,  is  looking  for  a  night  general 
assignment  reporter. 

We  need  a  bright  writer  and  aggressive 
reporter  to  cover  nightside  news  three 
days  a  week,  both  features  and  breaking 
news,  and  police  two  nights  a  week. 

We  prefer  someone  with  a  minimum  of 
two  years  of  reporting  experience  but 
will  consider  an  exceptional  recent 
graduate  with  demonstrated  abilities. 

If  you  qualify,  please  send  a  resume 
with  three  references  and  your  five  best 
clips  by  October  6  to; 

JOURNAL  TIMES 
Human  Resources  Department 

212  Fourth  Street 

Racine,  Wl  53403 

Equal  Opportunity  Employer 

REPORTER/EDITOR  with  hard  news 
experience  for  newsletters  on  health 
care  professions.  Cover  Congress,  feder¬ 
al  agencies.  Resume,  clips,  salary 
requirements  to  Leon  Rubis,  Business 
Publishers  Inc.,  951  Pershing  Dr., 
Silver  Spring,  MD  20910. 

SCIENCE  EDITOR 

New  York  States  largest  and  most 
comprehensive  public  research  univer¬ 
sity  seeks  a  senior  level  science  writer  to 
cover  science  and  medicine  research 
activities.  Member  of  the  Association  of 
American  Universities,  the  University  at 
Buffalo  has  achieved  national  recogni¬ 
tion  for  its  research  programs.  The 
senior  science  editor  is  responsible  for 
writing  news  articles  about  research  in 
basic,  technical  and  health  sciences 
and  working  with  the  national  media. 
Requirements  include  at  least  5  years 
experience  as  editor  or  writer  for  a 
nationally  distributed  publication  or 
news  sen/ice  related  to  the  sciences. 
Bachelors  degree;  graduate  degree 
desirable.  Demonstrated  excellence  in 
communication  of  scientific  concepts 
and  issues.  Salary  range  $29,000  - 
$52,900.  Excellent  benefit  package. 
Send  letter,  resume  and  samples  by 
October  15  to  Search  Committee,  News 
Bureau,  State  University  of  New  York  at 
Buffalo,  136  Croftf  Hall,  Buffalo,  NY 
14260.  The  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 

SLOT/COPY  EDITOR  -  For  regional 
section  of  the  Tampa  Tribune.  Mini¬ 
mum  2  years  experience  with  emphasis 
on  page  design.  Send  resume  and 
samples  to  State  Editor,  The  Tampa 
Tribune,  PO  Box  191,  Tampa,  FL 
33601. _ 

SPORTS  COLUMNIST/REPORTER 

We’re  looking  for  an  experienced  sports 
hand  to  write  a  five-times-a-week  sports 
column  primarily  about  athletics  within 
our  circulation  area.  We  don’t  need  a 
national  sports  columnist.  You  must 
write  with  wit  and  insight,  chronicling 
the  excellence  and  the  excesses  in 
sports.  Some  reporting  will  also  be  on 
your  agenda.  Reply  to  Paul  McAuliffe, 
Managing  Editor,  The  Evansville  Cour¬ 
ier,  PO  Box  268,  Evansville,  IN  47702. 

SPORTS  EDITOR 

Oregon's  best  small  daily  needs  a  sports 
editor  to  cover  a  PAC-10  university,  a 
community  college  and  area  high 
schools.  Minimum  of  two  years  on  a 
daily,  solid  desk  skills  and  proven  abili¬ 
ty  to  find  scoops.  Supervisory  experi¬ 
ence  preferred.  Send  letter,  resume  and 
clips  to  Libet  Hatch,  H.R.  Manager, 
Corvallis  Gazette-Times,  PO  Box  368, 
Corvallis,  OR  97339  by  October  7.  EOE 


The  Watertown  Daily  Times,  New  York’s 
top  newspaper  under  50,000 
(42,000),  is  seeking  bright,  energetic 
reporters  for  news  bureaus.  Applicant 
should  have  1-2  years  experience  and  a 
desire  to  excel  with  an  aggressive  news 
organization.  Competitive  salary,  excel¬ 
lent  benefits.  Contact:  Charles  Decker, 
Assistant  Managing  Editor,  260 
Washington  St.,  Watertown,  NY  13601. 

WANTED;  Top-notch  copy  editor/page 
designer  to  join  aggressive  sports 
department  of  SE  Wisconsin  AM  daily. 
Aspiring  writers/columnists  need  not 
apply. 

The  successful  candidate  will  help  push 
our  sports  section  to  a  higher  level  of 
excellence  through  his/her  creativity 
with  page  design,  headlines,  and  the 
use  of  color,  photos  and  graphics. 
Familiarity  with  pagination  a  plus,  but 
we'll  train  the  right  person. 

Applicants  should  submit  resume  and 
three  samples  of  page  design  by 
September  25  to; 

JOURNAL  TIMES 
Human  Resources  Department 
212  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 

What  you  really  value  is 
what  you  miss,  not  what 
you  have. 

Jorge  Luis  Borges 

We  are  a  14,000  circulation, 
community-oriented  daily  in  a  rural 
mountain  valley  in  northeastern  Utah. 
We  are  looking  for  a  city  editor  to  help 
direct  our  five  full-time  reporters.  This 
'is  a  good  opportunity  for  an  experienced 
reporter  with  management  talents  to 
break  into  an  entry-level  editor’s  posi¬ 
tion.  Persons  who  would  not  enjoy  living 
in  the  Rocky  Mountains  and  a  small, 
rural  community  should  not  apply. 
Contact:  Mike  Simmons  at  (801) 
752-2121. _ 

We’re  a  growing  southern  California  tri¬ 
weekly  looking  for  a  strong  newsroom 
leader.  Top  editing  and  people  skills  a 
must.  We  offer  plenty  of  sunshine,  a 
booming  coverage  area  and  great  oppor¬ 
tunities  for  the  right  person.  Send 
resume  and  clips  to  PO  Box  112,  Pala, 
CA  92059. _ 

WIRE/SUNDAY  EDITOR 
Experienced  copy  editor  with  ability  to 
manage.  You’ll  head  our  copy  desk,  run 
a  daily  news  meeting,  edit  the  Sunday 
edition.  We’re  a  30,000  7-day  daily, 
strong  on  local  news  in  a  university 
community;  great  outdoor  area.  Send 
resume,  samples  to  Jack  Winning, 
Editor,  The  Enterprise  Record,  PO 
Box  9,  Chico,  CA  95927. 


FREELANCERS;  New  upbeat/upscale/ 
well-rounded  magazine  for  the  18-34 
year-old  woman.  We  are  seeking  crea¬ 
tive  writers  nationwide.  IF  MONEY 
TALKS,  contact  Steve  Ball,  YHB,  9210 
Fourth  Street,  N.,  St.  Petersburg,  FL 
33702.  (813)  576-7082. 


PHOTOGRAPHY 

PHOTO  GRAPHICS  EDITOR 
Overall  responsibilities  for  photography, 
design  and  graphics  for  our  award¬ 
winning  40,000  offset  daily  in  South 
central  Michigan.  Responsibilities 
include  supervising  5  photographers, 
and  working  with  3  artists  and  depart¬ 
mental  editors  to  produce  the  best 
possible  visual  presentation  every  day. 
We  need  someone  with  strong  technical 
skills  who  is  also  a  good  communicator 
and  organizer.  Must  be  experienced 
with  color.  Excellent  salary  and  bene¬ 
fits,  and  good  opportunity  for  advance¬ 
ment  in  a  quality  newspaper  group. 
Send  resume  with  a  statement  of  your 
thoughts  on  what  makes  good  newspap¬ 
er  photography  and  design  as  well  as 
samples  of  your  work  to  Sandy  Pety- 
kiewicz.  Editor,  Jackson  Citizen  Patriot, 
214  South  Jackson,  Jackson,  Ml 
49204.  Equal  Opportunity  Employer. 


PRODUCTION/TECH 

ASSISTANT  PREPRESS  MANAGER 
The  St.  Louis  Sun,  St.  Louis’  new  daily 
newspaper,  is  looking  for  an  assistant 
pre-press  manager.  The  successful 
candidate  will  have  three  to  five  years 
composing  management  experience, 
well-developed  people  skills,  and  solid 
technical  knowledge  of  offset  make-up. 

The  assistant  pre-press  manager  will  be 
responsible  for  nightly  on-time  Sun  pre¬ 
press  production  and  manage  a  staff  of 
19  high  achievers. 

This  is  a  terrific  opportunity  for  some 
one  desiring  a  challenging  career-track 
position,  higher  than  average  compen¬ 
sation,  a  motivated  staff  and  a  beautiful 
working  environment.  Knowledge  of 
Scitex,  Autokon  1000,  DISC  ad 
composition,  Chemco  Newscan  and 
Tegra  Genesis  II  is  a  plus. 

Please  send  resume  with  salary  history 
and  references  to: 

Joan  Sternoerg,  Human  Resources 
Director,  St.  Louis  Sun,  100  South  4th 
Street,  St.  Louis,  MO  63102. 

COMPOSING  ROOM  SUPERVISOR 
An  outstanding  west  coast  supervisory 
opportunity  with  a  growing  major  daily. 
We  are  seeking  a  second  5th  supervisor. 
Candidates  must  be  self  motivated, 
proven  leadership  abilities,  with  an 
upbeat  personality  and  able  to  commu¬ 
nicate.  Excellent  salary  and  benefits 
package.  Send  resume  and  history  to; 
Production  Department,  21221  Oxnard 
St.  Woodland  Hills,  CA  91367. 

MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


WRITER 

The  world’s  largest  health  and  fitness 
publisher  is  looking  for  a  magazine 
writer  with  top  talent.  Subject  experi¬ 
ence  not  necessaiy  but  a  colorful  writ¬ 
ing  style  is  essential.  Relocate  to  excel¬ 
lent  family-living  area  2  hours  from 
NYC.  Corporate  fitness  center,  training, 
promotions  and  full  benefit  program. 
Your  articles  will  be  read  by  over  7 
million  readers  who  have  made  us  the 
fastest-growing  major  magazir’e  in 
America.  Send  resume,  best  writing 
samples  to  Mark  Bricklin,  Editor, 


rreveruioM  iviciKciziMe,  oo  casi  miiiui  ddccc  ci  iDCDUicnp 

St.,  Emmaus,  PA  18098.  SUPERVISOR 

_ _  West  coast  daily  newspaper  ^eks  press 

Zone  4  daily  seeks  creative  Lifestyle  supervisor  to  lead  and  motivate  press 
editor  with  ability  to  generate  story  crew  on  an  8  unit  double  width  TKS 
ideas  and  lifestyle  sections  targetted  offset  press.  The  ideal  candidate  should 
toward  specific  readership  interests,  be  quality  oriented  with  strong  leader- 
Lively  Creative  page  design  a  necessity,  ship  and  technical  skills.  Excellent 
Circulation  is  87,000  daily  and  benefits  package.  Send  resume  to 
125,000  Sunday.  Salary  commensu-  Personnel  Department,  The  Bakersfield 
rate  with  experience  and  abilities.  Box  Californian,  PO  Box  440,  Bakersfield, 
4108,  Editor  &  Publisher.  CA  93302.  E.O.E. 
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HELP  WANTED 

PRODUCTIONITECH 

PRE-PRESS  MANAGER 
A  major  west  coast  daily  newspaper  is 
seeking  a  qualified  pre-press  manager. 
Candidates  must: 

Have  great  proven  people  skills 

Be  a  good  communicator 

Be  self  motivated 

Be  familiar  with  offset  printing 

Have  an  understanding  of  production 

technology 

Have  an  upbeat  personality 
Want  to  achieve  results 
If  you  believe  you  want  to  work  on  a 
winning  team  and  have  a  good  salary 
and  benefits  package,  send  your 
resume  and  history  to;  Production 
Department,  21221  Oxnard  St.,  Wood¬ 
land  Hills,  CA  91367. 

PRESS  MANAgEr 

Our  expanded  daily  local  town  coverage 
has  added  excitement  to  the  pulse  of 
the  oldest  continuously  daily  published 
newspaper  in  the  nation.  As  press 
manager  for  the  third  shift,  you  will 
report  directly  to  the  assistant  produc¬ 
tion  manager.  You  will  be  responsible 
for  managing  two  crew  supervisors  and 
the  press  operators  who  print  our 
229,000  daily,  309,000  Sunday 
volume.  To  qualify  for  this  position  you 
must  possess: 

•  A  minimum  of  5  years'  press  experi¬ 
ence  along  with  the  ability  to  work  on 
Goss  Metro  presses 

•  Demonstrated  successful  manage- 


HELP  WANTED 
PRODUCTIONITECH 

Production  Director 

Major  daijy  newspaper,  200,000  circu¬ 
lation  in  Zone  6,  seeks  an  experienced 
production  director.  Duties  include 
coordination  of  all  production  depart¬ 
ments  including  transportation,  budget¬ 
ing  and  planning  tor  future  growth. 
Minimum  of  five  years  production 
management  experience  and  knowledge 
of  double-width  offset  presses  and 
excellent  prople  skills  required.  Excel¬ 
lent  benefits.  Salary  commensurate 
with  experience.  Send  resume  includ¬ 
ing  education,  experience  and  salary 
history  to;  Box  4126,  Editor  & 
Publisher. 


PUBUC  RELATIONS 

PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 

POSITIONS 

WANTED 


POSITIONS  WANTED 
_ CIRCULATION _ 

Circulation  Manager  with  11  years 
experience  seeks  challenge.  Promotion 
minded,  knowledge  of  budgets  and 
implementing  TMC  will  relocate.  Zones 
3,  4,  5.  Bert  Corson  (215)  356-6249. 

_ EDITORIAL _ 

AWARD-WINNING  Feature  Writer/Rock 
Critic  seeks  writing  position  with  large 
metro  daily  or  magazine.  4-plus  years 
experience  with  35,000  circulation 
Knight-Ridder  daily.  Good  knowledge  of 
AP  style,  needs  little  editing,  makes 
deadlines.  For  resume/clips,  call  (303) 
440-3689. _ 

AWARD-WINNING  NEWSPAPERMAN 
seeks  investigative,  special  projects  or 
editing  post  on  quali^  metro.  Missouri 
j-school  grad,  talented  and  hard¬ 
working,  strong  writing,  editing  skills, 
diverse  experience.  Bill  Maurer,  2146 
S.  Weller,  Springfield,  MO  65804. 
(417)  887-4127. _ 

BOOK  REVIEWER:  Wants  to  expand 
freelance  market  or  work  full-time  for 
zone  8  or  9  publication.  CALL  FOR 
CLIPS/RESUME.  (914)  265-4630. 

COPY  EDITOR/WIRE  EDITOR  will  bring 
keen  judgment,  veteran  editing  -  report¬ 
ing  experience  to  your  Zone  9,  8,  7 
daily.  Seasoned  wordsmith,  sound 
ethics,  humane  people  skills.  In  confi¬ 
dence:  (206)  527-2749  message. 


POSITIONS  WANTED 

_ EDITORIAL _ 

Experienced  community  editor/owner 
wants  work.  Has  modest  financing, 
western  orientation.  Pat  (415) 
388-4866. _ _ _ _ 

HORSE  RACING:  writer  and  handicap- 
per  with  daily  experience  seeks  position 
with  publication  that  appreciates  know¬ 
ledge  of  reporting,  graded  entries  and 
racing  columns.  Will  relocate.  (314) 
846-8377. 

JAPANESE  FLUENCY 
Williams  College  graduate  with  excel¬ 
lent  writing  skills  and  3  years  working 
experience  in  Japan  seeks  entry  level 
position  in  journalism.  Will  work 
anywhere.  Adam  Juviler,  36  Leroy  St., 
NY,  NY  10014.  (212)  633-0425. 

Married  couple  seek  positions  with 
aggressive  metro  daily.  She:  award¬ 
winning  poiitical/investigative  reporter 
for  metro  daily  seeks  similar  position. 
He;  former  reporter  and  metro  daily 
copy  editor,  now  media  attorney  with 
national  law  firm,  seeks  position  as  in- 
house  counsel  or  in-house  counsel/ 
editorial  writer.  Both:  driven  by  a 
passion  for  the  truth  and  better  ways  to 
tell  it.  Reply  to:  Box  4146,  Editor  & 
Publisher. 

NEWSMAN  w/experience  (8yrs.)  awards 
(news,  biz  writing)  plus  hustle  seeks 
career  boost.  Try  me.  Zones  1  &  2. 
Reply  to  Box  4130,  Editor  &  Publisher. 


ment  experience 

•  Leadership  skills 

•  Strong  oral  and  written  communica¬ 
tion  skills 

•  Ability  to  make  decisions  and  follow 
through  on  them  to  the  successful 
completion  of  goals 

•  Ability  to  adjust  to  a  changing 
environment 

•  Organizational/time  management 
skills 

•  Flexibility 

Interested  individuals  should  call: 
Colleen  Barry,  Employment  Manager, 
The  Hartford  (Jourant,  (203) 
241-3810. 

EOE 


ADMINISTRATIVE 

CONTROLLER/CPA  with  9  years  experi¬ 
ence  in  both  dailies  and  weekly.  Strong 
background  in  financial  anaylsis, 
budgeting,  forecasting  and  good  people 
skills.  Am  willing  to  go  the  extra 
distance  to  achieve  results.  Reply  to 
Box  4119,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Total  responsibility  dailies/weeklies. 
People-oriented,  bottom  line  responsi¬ 
bility.  Write  Box  4145,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  RATES 

EftacUvvJwHMiy  1, 1989 

LINE  AOS  POSITIONS  WANTED 

1  wMk— 16.30  par  Una  1  waak— $3.70  par  Una 

2waaka— $6.60  par  Una,  par  iaaua.  2waaka— $3.06  par  kw,  par  iaaua. 

3waaka— $4.60  par  Ina,  par  iaaua.  3waaka— $2;60  par  Ina,  par  Iaaua. 
4waaka— $4.10  par  Ina,  par  Iaaua.  4waaka— $2.40  par  Ina,  par  Iaaua. 

Add  $6.00  par  maadian  tor  box  aatvlca.  Add  $4.00  par  Inaadton  tor  bm  aaivloa. 

CauM  aa  an  addHonN  Ina  In  copy.  Count  aa  an  addNIonal  Ina  In  oopy. 

Count  lOproxInwMy  34  chsrsclors  and/or  apacaa  par  Nna. 

3  Hnaa  minimum. 

NO  ABBREVIATIONS. 

DCAOUNE:  Evary  Tuaaday,  12  pm  (ET) 

For  Saturday'a  Iaaua. 

Paymanl  imisl  aeeompany  aE  PoaMons  WanM  aria. 
DISPLAY  CLASSmEO 

Tha  uaa  of  bordara,  boldiaoa,  Hkiatraliona,  logo,  ale.,  on  daaaWad  ado 
ctwigad  lha  Mtowlng  raloa  par  column  Inch  par  Innrfton:  1  lima,  $80;  2  to  5 
Ibnaa,  STS;  8  to  12  timaa,  $70;  13  to  2S  Umaa  986;  28  to  51  tbnaa  180;  82 
6maa,S66. 

OEAOUNE:  •  days  prior  to  pubMeaHon  data. 

Coninct  ralaa  avaMaMa  upon  npuoot 
Box  numbar  raaponaaa  ara  maHad  aach  day  aa  ttwy  ara  racalvad. 
MHor  ft  PubUdlMr 

11  WM  1961  SPOOL  NY,  NY  10011.  (212)  6754360,  FAX  (212)  020-1250. 


EDITOR/REPORTER 
With  MSJ  and  MA  degrees  now  national 
editor  at  Zone  2  daily,  but  have  even 
more  foreign  news  experience.  Looking 
for  paper  needing  young  (20’s)  journal¬ 
ist  in  US  or  abroad  to  boost  world  or 
national  coverage.  Box  4144,  Editor  & 
Publisher. 

EDITOR  with  8  years  experience, 
Columbia  J-school  grad  (honors),  with 
desktop/pagination  skills,  seeks  chal¬ 
lenging  position  in  newspapers  or  maga¬ 
zines.  Excellent  writing,  editing,  design 
skills.  Box  4141,  Editor  &  Publisher. 

Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 

Features  reporter,  travel  and  food  writer 
with  daily  restaurant  column  seeks  Zone 
8  or  northern  9  metro  opportunity. 
Seasoned  and  sassy  young  gourmet 
wants  a  home  with  positive  P&L  paper 
or  magazine.  Box  391025,  Kailua- 
Kona,  HI  96739-1025. 


Old  boy  networks  to  PC  networks/I’ve 
covered  them  all.  Versatile  writer/ 
reporter  with  daily  newspaper/magazine 
exp.  seeks  1-way  ticket  out  of  Silicon 
Valley.  Box  4134,  Editor  &  Publisher. 

Talented  news  junkie,  J  -  school  and 
two  years,  wants  spot  on  medium  or 
larger  daily.  Zone  1  or  2.  Love  the  busi¬ 
ness,  ready  to  contribute  to  a  quality 
paper.  Box  4120,  Editor  &  Publisher. 

TIRED  OF  LOSING  YOUNG  READERS? 

CALL  JACK  HARTMAN 
_ (419)  352-8180 _ 

You  need  a  bureau  chief  or  deputy  city 
editor  for  a  mid-size  daily  in  Zone  1  or 
2.  You  want  a  competitor  to  help  direct 
a  talented  staff  or  build  one.  You 
demand  quality  and  success  and  reward 
them  generously.  Box  4060,  Editor  & 
Publisher. 

PHOTOGRAPHY 

Photojournalist:  Aggressive,  imagina¬ 
tive  -  looking  for  a  photographer’s 
newspaper.  Mid-size  or  large  daily. 
5-years  bi-weekly,  AP  Wire  and  free¬ 
lance  experience.  Can  out-shoot  the 
best  of  them.  Excellent  black  and  white 
and  color  skills.  J-Degree.  Zones  7,  8, 
or  9  preferably.  R.  Jonathan  Rehg  (314) 
524-5439. 
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SHOP  TALK  AT  THIRTY  — 

Scrutinizing  press  coverage  of  an  issue  in  Vermont 


By  Steven  K-Brooks 

For  the  past  few  months,  Vermont 
newspapers  and  newsgathering  agen¬ 
cies  have  come  under  criticism  for 
how  they  have  reported  a  popular 
uprising  against  the  Champlain,  a  pro¬ 
posed  natural  gas  pipeline. 

If  built,  the  pipeline  would  cut  a 
190-mile  swath  through  the  length  of 
the  Green  Mountain  State,  as  well  as 
sections  of  New  Hampshire  and  Mas¬ 
sachusetts,  as  a  corridor  to  the  lucra¬ 
tive  Northeast  markets. 

It  is  the  kind  of  issue  that  raises 
strong  feelings.  Few  are  neutral,  even 
those  whose  public  stance  is  neutral¬ 
ity.  Every  information  source  seems 
biased  for  one  side  or  the  other.  No 
matter  how  newspeople  report  the 
story,  they  can  count  on  criticism. 

As  a  partisan  against  Champlain's 
pipeline  proposal,  my  own  view  is, 
without  doubt,  as  biased  as  the  rest. 
Yet  as  a  journalist  who  acknowledges 
his  bias,  I  may  be  in  an  ideal  position 
to  render  the  facts  and  offer  an 
informed  opinion. 

During  the  past  several  months, 
normal,  straight,  conservative  Ver¬ 
monters  have  charged  the  local  press 
with  everything  —  from  barring  let- 
ters-to-the-editor  written  by  pipeline 
opponents  to  banning  gas  catastrophe 
stories. 

The  local  crisis  in  Fourth  Estate 
credibility  has  reached  the  point 
where  conservative  Republicans  in 
suits  and  ties  and  bandana-shod 
homesteaders  all  shock  me  with  the 
same  matter-of-fact  statement:  “Of 
course  they’re  lying,  they’re  all  for  a 
pipeline.” 

What  is  the  truth?  Have  ethics  been 
violated,  or  perhaps  are  the  anti-pipe- 
line  protesters  just  a  bit  too  excited? 

In  order  to  check  the  facts  —  and 
examine  my  own  assumptions  —  I 
interviewed  pipeline  opponents, 
pipeline  company  officials,  a  Federal 
Energy  Regulatory  Commission 
(FERC)  spokesperson,  and  newspeo¬ 
ple. 

One  seeming  omission  of  the 
local  press  has  been  an  apparent 
cover-up  of  natural  gas  disasters. 

In  July,  when  a  24-inch  under¬ 
ground  transmission  line  in  Medway, 
Mass.,  ruptured,  exploded  and,  due 
to  a  valve  failure,  burned  for  six 
hours,  many  local  people  who  saw  the 
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conflagration  on  the  tv  news  won¬ 
dered  why  it  was  not  mentioned  in 
their  local  papers. 

That  accident  would  have  been  of 
particular  local  interest  because  Med¬ 
way  is  slated  to  be  the  termination 
point  where  Champlain  would  tie  into 
the  Northeast  pipeline  network.  The 
story  would  have  embarrassed 
Champlain,  which  was  in  the  midst  of 
an  ad  campaign  proclaiming  the 
safety  of  pipelines. 

I  expected  to  see  it  on  the  front 
page.  When  there  was  no  story  on  any 
page,  I  called  the  Vermont  Asso¬ 
ciated  Press. 

As  it  turned  out,  there  was  no  con¬ 
spiracy. 


David  Gram,  who  has  been  cover¬ 
ing  the  pipeline  story  for  the  AP,  said 
he  did  not  know  about  the  Medway 
fire.  He  explained  that  gas  accidents, 
unless  there  are  fatalities,  usually  are 
carried  only  on  the  state  wire  where 
they  occur.  Thus  the  Medway  fire, 
and  an  April  pipeline  rupture  in  Tor- 
rington.  Conn.,  which  interrupted 
service  to  7,800  customers  and 
caused  the  evacuation  of  25  families; 
a  pipeline  rupture  in  Lynnfield, 
Mass.,  that  blew  holes  in  the  roof  and 
walls  of  a  house  50  feet  away;  two 
recent  gas  explosions  in  New  York, 
each  of  which  demolished  a  house, 
one  with  fatalities,  did  not  get 
reported  in  Vermont  or  New  Hamp¬ 
shire,  even  though  readers  would 
have  had  great  interest  in  them. 

Gram  explained  that  the  AP  is  neu¬ 
tral  and  asked  me  to  send  clips.  He 
suggested  that  he  might  do  a  story 
about  pipeline  explosions  in  the 
Northeast. 

I  have  often  found  that  when  a  story 
leaves  suspicion  of  backstage  press 
manipulation,  a  phone  call  clears  the 
air. 

The  most  dramatic  result  of  those 
calls  was  an  Aug.  2,  1989  Rutland 
Herald  story  by  Yvonne  Daley, 
“Champlain  Pipeline  Faces  Rate 
Decision.”  That  article  corrected 
misinformation  that  had  appeared  in  a 
June  20,  1989  Herald  story,  “Rate 
Decision  Moves  Pipeline  a  Step 


Ahead.” 

The  earlier  story,  based  on  an 
imprecise  discussion  with  Cham¬ 
plain’s  director  of  governmental  and 
public  affairs,  Gordon  Weil,  incor¬ 
rectly  reported  that  Champlain  had 
secured  rates  from  TransCanada,  the 
Canadian  pipeline  Champlain  would 
have  to  rely  on  to  bring  gas  from  the 
wells  of  Calgary,  western  Canada, 
across  3,000  miles  to  Vermont’s  bor¬ 
der  at  Highgate. 

The  erroneous  story  was  sent 
around  the  state  when  the  AP  inno¬ 
cently  ran  an  abridged  version  under 
the  title,  “Canadian  Company  Final¬ 
izes  Gas  Rates.” 

In  fact,  the  schedule  of  rates  had 


not  been  made  final,  only  proposed. 
Before  rates  could  be  sei,  the  Cana¬ 
dian  National  Energy  Board  would 
have  to  rule  on  the  rate  Schedule  that 
had  been  proposed,  and  there  was  no 
guarantee  that  they  would  approve  it. 

That  point  was  important  because 
the  supposed  setting  of  rates  seemed 
to  counteract  bad  news  for  Cham¬ 
plain,  a  June  2, 1989  Wall  Street  Jour¬ 
nal  article,  “TransCanada  Says  Pipe¬ 
line  Projects  to  U.S.  to  Be  Cut.” 

I  called  Daley;  Daley  called  Weil. 
She  must  have  grilled  him.  The 
resulting  article  not  only  set  the 
semantics  straight  but  also  quoted 
him  confirming  other  statements  by 
the  opposition  which,  until  then,  com¬ 
pany  spokesmen  had  denied. 

It  was  a  first. 

For  months  pipeline  critics  had 
been  frustrated  because  overworked 
reporters  lacked  time  or  impulse  to 
pursue  stories  the  way  Lois  Lane  and 
Clark  Kent  would  have. 

Points  that  opponents  could  docu¬ 
ment,  often  with  Champlain’s  own 
FERC  filings,  were  either  ignored  by 
the  press  or,  when  reported, 
“balanced”  with  counterstatements 
by  Champlain  —  never  investigated. 

Westminster  town  planning  com¬ 
mission  member  and  pipeline  foe 
Davis  Collins  feels  the  public 
deserves  more  than  an  evenhanded 
presentation  of  both  sides. 

(Continued  on  page  38) 
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The  bold  new  direction  continues... 


The  Sunday 
Times  Herald 
is  up  6.5%. 


336^12 


315,573 


1st  Quarter  2nd  Quarter  3rd  Quarter 

Ending  Jun.  1988  Ending  Sept.  1988  Ending  Dec.  1988 


4th  Quarter 
Ending  Mar.  1989 


The  fastest  growing  Sunday  newspaper  in  Dallas. 

As  you  can  see  from  the  chart,  we’re  growing  even  stronger  at  the  Dallas 
Times  Herald.  As  a  matter  of  fact,  our  Sunday  circulation  boasts  an  increase  of 
20,639  copies  this  past  year.  With  numbers  like  these,  it’s  easy  to  see  why  we’re  the 
fastest  growing  Sunday  newspaper  in  Dallas.  DallUSTimCS  Hcmld 


Souice:  ABC  Audit  Report,  twdve  months  ending  March  31,  1909. 


Just  as  the  methods  of  producing  a  newspaper  have  chan^d,  readers  have 
changki.  They  give  you  less  of  their  time,  asking  for  shorter  stories  that  still  offer 
something  useful  in  return.  We  meet  those  needs  daily. 

You'll  receive  60  to  70  stories,  features  and  columns,  each  with  an  average 
length  of  about  500  words.  The  writing  editing  and  content  are  the  best  you  can 
buy.  For  smaller  newspapers,  our  Digest  service  provides  12  to  18  stories  a  day, 
plus  important  series  and  special  coverage  packages. 

Call  Irwin  Breslauer  at  (212)  580-8559  and  give  us  a  try.Yourreaders  will  get 
what  they  want.  You'll  get  the  service  you  need. 
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